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With  great  pride,  Copley  News  Service 
announces  a  new  weekly  column  by 
Congresswoman  Yvonne  Brathwaite  Burke. 
Mrs.  Burke,  a  lawyer,  mother  and  an 
articulate  spokeswoman  on  issues  of  vital 
national  concern,  writes  with  force  and 
authority  on  matters  that  touch  every 
American  household. 

Write  or  phone  to  be  first  in  your  circulation 
area  with  this  incisive  new  column. 


F.O.  Box  190 
Y5».  San  Diego,  CA  92112 
^  (714)  299-3131 
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We^ve  grown 
with  the  West 


since  IS9I. 


The  California  Ink  Company  ivas  incorporated  on 
November  21, 1891  for  the  purpose  of  supplying  printing  inks 
for  the  graphic  arts  industry.  Continuing  to  grow  with  our 
customers,  Cal /Ink  is  the  leading  manufacturer  of  printing  inks, 
pigments  and  varnishes  in  the  West. 

Publication  Inks 

Leader  in  offset  and  letterpress  inks  for  the  largest  to  the  smallest 
publication  plants— Special  formulations  for  all  types  of  plates  and 
equipment— Delivery  by  the  largest  fleet  of  tank  trucks  on  the  Pacific 
Coast— Engineering  assistance  available  for  inplant  intermixing  systems 
and  bulk  storage  tanks. 

Commercial  Inks 

Inks  technologically  designed  for  maximum  gloss— quick  setting  ability— 
excellent  rub  resistance— trouble-free  press  performance— available 
in  offset  and  letterpress  formulations. 

Packaging  Inks 

Leading  supplier  of  all  types  of  packaging  inks— for  printing  bags, 
folding  cartons,  corrugated  containers  and  flexible  packaging— 
formulations  available  for  all  methods  of  printing. 
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Lenora  Williamson 


“IT  IS  FASCINATING  BEING  A  JOURNALIST  who  is  writ¬ 
ten  about."  comments  Michael  Parkinson  in  “One  man’s 
week"  for  the  London  Sunday  Times,  “because  it  gives  me 
a  privileged  insight  into  the  mechanics  of  our  profession. 
Any  journalist  is  breastfed  on  the  value  of  the  cuttings 
library  for  background  material.  But  suppose  the  cuttings 
are  wrong?” 

Parkinson  admitted  the  thought  never  occurred  until 
people  started  writing  about  him.  He  cited  a  profile  which 
allegedly  unearthed  a  “former  colleague”  who  said  that 
Parkinson  was  desperately  unhappy  on  the  Manchester 
Guardian  because  he  felt  inferior  to  the  university 
graduates  he  worked  with. 

“Now  that  is  a  lie.  The  opposite  is  the  truth.  I  enjoyed  my 
three  years  on  The  Guardian  under  the  benign  rule  of 
Harry  Whewell  more  than  any  other  time  in  my  working 
career.  Those  reporters  I  am  supposed  to  have  felt  inferior 
to  are  people  I  admire,  respect  and  like  as  much  now  as  I 
did  then.  .  .  .  The  point  is  that  every  article  written  about 
me  perpetuates  the  lie.  .  .  .  Every  writer  picks  it  up  and 
uses  it.  It  must  be  true.  It’s  in  the  cuttings." 

*  *  ♦ 

BREAKFAST  ETHICS— S6,  CIGAR  INCLUDED— Tis  said 
that  reporters  invited  to  bieakfast  to  meet  the  new  Drug 
Enforcement  .Administration  head  Peter  Bensinger  were 
dumbfounded  when  they  got  billed  $6  for  the  meal.  The 
Detroit  Xeirs  man  on  the  scene  critiqued  the  menu  as 
mushy  scrambled  eggs  and  burned  toast,  but  “the  after¬ 
breakfast  cigai’s  were  out  of  sight.” 

TITLE  TIME — The  \<d>lesrille  (Ind.)  Ledger  ran  a  story 
about  hiring  of  a  city  tlog  catcher.  That  prompted  a  call  to 
the  paper  fiom  Mayor  Robert  V.  Wical  saying  he  thought 
“dog  catcher”  too  coarse  a  term.  The  mayor  said  he  in  efer- 
red  “animal  control  officer”  since  he’s  trying  to  give  more 
dignity  to  the  post. 

«  « 

GRATITUDE  IS  A  SOMETIMES  THING— That  wallet  Buck 
Kelly  of  the  Wanchnia  (Fla.)  Herald-Adroeate  had  been 
carrying  in  his  left  hip  pocket  for  half  a  century  was  lifted 
at  the  Super  Bowl  game.  Just  when  Kelly  was  deep  into 
trying  to  get  a  new  driver’s  license  and  all  the  other  de¬ 
pressing  business  about  blank  checks  and  credit  cards,  he 
got  a  letter  from  Miami  with  his  name  and  address  also 
printed  in  the  sender’s  corner.  Everything  was  there  ex¬ 
cept  the  wallet — but  it  had  nary  a  single  dollar  when  lifted 
so  maybe  the  thief  needed  something  against  postage. 

In  his  page  one  “not  headlined”  column,  Kelly  told  the 
tale,  concluding:  “So  here  we  have  the  unusual  situation  of 
a  guy  whose  wallet  has  been  lifted  by  a  pickpocket  winding 
up  with  a  great  amount  of  gratitude  to  the  guy  who  stole  it. 
Outside  of  a  slight  defect  in  his  character  he  has  got  to  be  a 
great  fellow  and  a  complete  gentlemen.”  The  date  of  the 
column,  January  29. 

Some  weeks  pass  and  in  “not  headlined”  appears  a  post 
script:  “Recently  1  had  some  nice  things  to  say  about  the 
thief  who  stole  my  wallet  in  Miami. ...  I  take  them  all  back. 
The  guy  is  a  blankety-blank  so  and  so. 

“1  just  got  a  bill  from  one  of  my  credit  cards,  which  he 
returned  a  few  days  latei’.  for  $70.47,  including  cai-  l  epairs, 
I)arts  and  gasoline.” 

«  *  « 

THE  NEW  WRITING — There  were  some  astonishing 
(juotes  gathered  by  Evelyn  .1.  Goodrick  for  the  Royal  Oak 
(Mich.)  Daily  Tribune  roundup  on  the  Troy  school  district 
advisory  committee  questioning  why  teachers  weren’t 
marking  students’  grammar  and  sjielling  errors. 

Today’s  teacher  may  be  concerned  about  stifling  creativ¬ 
ity  in  students  by  an  ovei’-emphasis  on  mechanics:  “When 
a  paper  has  as  much  I'ed  ink  as  blue,  the  effect  is  negative,” 
said  one.  .Another  saiti  she  didn’t  correct  spelling  errors 
liecause  she  didn’t  want  to  “discourage  creativity.” 

So.  the  Tribune  desk  man  wrote  an  8-column  banner 
head  with  kickei"  “Korecting  Speling  Furors,  Gramer  Not 
Importent”  .Say  Teachers,  .Administi'ators.” 
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APRIL 

7- 10 — INPA'ICMA  Circulation  Promotion  Seminar.  O'Hare  Marriott, 

Chicago.  III. 

8- 10 — Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 

tising  Managers  Association  display  advertising  conference.  Shera¬ 
ton,  Gettysburg.  Pa. 

8-10 — Iowa  Press  Association,  Hotel  Fort  Des  Moines.  Des  Moines.  Iowa. 

8- 10 — Kansas  Press  Association.  Glenwood  Manor,  Overland  Park.  Kan. 

9- 10 — Headliner's  Weekend,  sponsored  by  Press  Club  of  Atlantic  City, 

N.J..  Haddon  Hall  Hotel,  Atlantic  City,  N.J. 

10- 13 — Interstate  Circulation  Managers  Association.  Sheraton  Hotel,  Val¬ 

ley  Forge.  Pa. 

12-15 — American  Society  of  Newspaper  Editors,  Shoreham.  Washington. 
DC 

16 — Maine  Press  Association,  U.  of  Maine.  Orono. 

19-21 — Conference  for  Newspaper  in  the  Classroom  Program  Develop¬ 
ment.  Sponsored  by  ANPA  Foundation.  Cosmopolitan  Hotel.  Denver. 
Colorado. 

22- 24 — Nebraska  Press  Association,  Hilton,  Omaha.  Neb. 

23- 24 — New  Jersey  Press  Association  advertising  conference,  Hyatt, 

Cherry  Hill.  N.J. 

24- 25 — Kansas  Newspaper  Advertising  Association.  Highland  Manor. 

Great  Bend.  Kan. 

24- 26 — Nevada  State  Press  Association,  Lovelock,  Nev. 

25- 27 — Pennsylvania  Newspaper  Publishers  Association  Foundation 

newspaper  institute  advertising  seminar.  Sheraton.  Harrisburg.  Pa. 
25-27 — Northern  States  Circulation  Managers.  Sheraton-Inn  Northwest, 
Minneapolis.  Minn. 

27 — Canadian  Press  Annual  Meeting.  Royal  York,  Toronto,  Ont. 

29 — International  Circulation  Managers  Association  Legal  Symposium, 
Waldorf-Astoria.  N  Y. 

29-30 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York, 
Toronto,  Ont. 

29-May  1 — Illinois  Press  Association.  Southern  Illinois  University,  Ed- 
wardsville.  III. 

29- May  1 — Southern  Short  Course  in  News  Photography  of  the  North 

Carolina  Press  Photographers  Association.  Center  for  Continuing 
Education.  Appalachian  State  University.  Boone.  N.C. 

30- May  1 — Virginia  Press  Association  Old  Dominion  advertising  confer¬ 

ence.  Ramada,  Charlottesville,  Va. 


2- 4 — Ohio  Circulation  Managers  Association  Saw  Mill  Creek.  Sandusky. 

3- 5 — American  Newspaper  Publishers  Association  annual  convention, 

Waldorf-Astoria  Hotel.  N  Y. 

3 — Associated  Press  annual  meeting,  Waldorf-Astoria  Hotel.  N  Y. 

6-8 — Association  of  American  Editorial  Cartoonists.  Statler  Hilton, 
Washington,  D  C. 

10-12 — International  Press  Institute  Assembly.  Bellevue  Stratford  Hotel, 
Philadelphia. 

12-14 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
Calgary.  Canada. 

12-15 — American  Association  of  Advertising  Agencies.  Greenbrier  Hotel, 
White  Sulphur  Springs,  W.Va. 

12-15 — National  Association  of  Advertising  Publishers,  annual  conven¬ 
tion  &  exposition.  Fairmont,  San  Francisco.  Calif. 

16-19 — New  York  State  Circulation  Management  Association.  Holiday  Inn, 
Grand  Island.  New  York. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Spring 
Conference,  del  Coronoado  Hotel,  San  Diego. 

16-19 — International  Newspaper  Promotion  Association,  Statler-Hilton, 
Washington,  D  C. 

18-21 — Suburban  Newspapers  of  America  annual  convention.  The  Lodge. 
Vail.  Colorado. 

18-21 — International  Advertising  Association  World  Advertising  Con¬ 
gress,  Buenos  Aires  Sheraton,  Buenos  Aires,  Argentina. 

18-22 — Inter-American  Association  of  Music  Critics,  first  congress.  Pan 
American  Union,  Washington.  D  C. 

20-21 — Allied  Publishers'  Annual  Spring  Meeting,  The  Admiralty,  Port 
Ludlow.  Washington. 
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Postal  costs  and  rates 

Postmaster  General  Benjamin  F.  Bailar  has  acknow¬ 
ledged  what  many  people  warned  about  several  years  ago 
that  as  operating  costs  increase  and  postal  rates  are  raised 
and/or  services  trimmed  to  meet  them  it  has  brought  about  a 
steadily  declining  volume  of  mail.  Raising  rates  and  reduc¬ 
ing  services  in  a  desperate  effort  to  increase  revenues  and 
meet  rising  costs  has  automatically  reduced  volume  and  will 
continue  to  do  so.  The  Postmaster  General  says  he  doesn’t 
know  how  to  stop  the  spiral. 

Perhaps  the  solution  lies  in:  1.  Admitting  that  the  framers 
of  the  Postal  Reorganization  Act  had  a  good  but  unworkable 
idea  in  thinking  the  old  Post  Office  could  be  made  to  pay  its 
own  way;  2.  Present  efforts  to  increase  the  automation  and 
improve  the  efficiency  of  the  Postal  Service  should  be  con¬ 
tinued,  but  Congress  must  acknowledge  that  the  Service 
cannot  continue  to  price  itself  out  of  the  market;  3.  Congress 
should  once  again  assume  its  obligation  to  underwrite,  in¬ 
sofar  as  necessary,  a  Postal  Service  for  the  benefit  of  all  the 
people. 

A  deteriorating  Postal  Service  that  is  available  only  to 
those  who  can  afford  it  is  no  service  at  all. 

Guilty  before  conviction 

Three  weeks  after  it  had  ruled  that  the  individual’s  right 
to  a  good  name  was  sufficient  to  override  the  First  Amend¬ 
ment  (the  Firestone  case,  E&P  March  6,  page  8),  the  U.S. 
Supreme  Court  held  that  police  do  not  violate  the  constitu¬ 
tional  rights  of  citizens  by  publicly  branding  them  as  active 
criminals,  even  when  they  have  never  been  convicted  of  a 
crime  (E&P  March  27,  page  12).  A  newspaper  photographer 
who  had  been  arrested  for  shoplifting — with  no  trial  or  con¬ 
viction  and  the  charges  against  him  being  dropped — found 
his  picture  and  name  in  a  police  department  circular  warn¬ 
ing  merchants  against  “active  shoplifters.” 

The  High  Court  didn’t  feel  this  was  an  invasion  of  civil 
rights  and  said  none  of  its  rulings  supported  a  claim  that 
officials  “may  not  publicize  a  record  of  an  official  act  such  as 
an  arrest.” 

Isn’t  it  about  time  there  is  a  Supreme  Court  ruling  to  that 
effect?  How  about  all  that  legal  jargon  we  laymen  have  been 
taught  to  accept  such  as  a  man  being  innocent  until  proven 
guilty?  Or,  doesn’t  that  hold  water  any  more? 

Isn’t  the  Supreme  Court  the  final  bastion  in  the  protection 
of  civil  rights  and  individual  liberties.  If  we  can’t  expect 
court  protection  from  such  mis-applied  police  power,  then 
what  is  happening? 
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''  WHATfe  NEW?  I HADA  PaiO  VACCINE, HEART  TRANSPLANT, STOPPED  THUMB  SUCKING..." 


Letters 

SACRED  CLASS 

It  is  incomprehensible  that  the  so- 
called  “press"  of  this  country  is  so  ad¬ 
dicted  to  its  self-serving  blinders  that  it 
continues  to  bleat  and  beller  about  “gag 
orders"  and  “secrecy"  without  for  one 
moment  inquiring  into  the  matter  beyond 
reference  to  the  First  Amendment  as 
though  that  amendment  to  our  constitu¬ 
tion  established  as  members  of  a  sacred 
class  anyone  who  claimed  the  title  of 
“reporter." 

The  facts  are  indisputably  clear.  The 
“press"  has  for  so  long  violated  decen¬ 
cy,  taste  and  responsibility  that  reaction 
is  inevitable. 

While  the  courts  have  obviously  aban¬ 
doned  their  intended  role  to  usurp  the 
prerogatives  of  legislation — and.  in  their 
own  self-aggrandizement,  presumed  to 
supplant  God  as  moral  and  social 
arbiters — the  correction  should  intelli¬ 
gently  be  to  restore  our  system  of  juris¬ 
prudence  to  its  constitutionally  estab¬ 
lished  role.  To  attempt  to  make  the 
“press"  the  extra-legal  substitute  is  only 
to  father  a  monster  to  attack  another 
monster. 

When  the  freedom  of  the  First 
Amendment  is  exercised  with  profes¬ 
sional  responsibility  this  odious  name¬ 
calling  can  cease  and  the  “press"  can 
properly  function  to  lead  the  battle  to 
restore  a  constitutional  court  system  in 
the  United  States. 

Naturally,  this  diatribe  was  stimulated 
by  the  editorial  in  the  F-ebruary  14.  1976 

I  1)1  lOR  &  I>1  HI  ISIU  R 

Truman  C.  Wold 

Northw(M)d,  N.I). 

Jit  ♦  * 

DID  RIGHT  THING 

If  you'll  pardon  the  expression,  screw 
the  spies  and/or  crooks  in  either  govern¬ 
ment  or  private  enterprise  that  try  and 
subvert  basic  freedoms,  muzzle  the  press 
or  cheat  the  public.  If  they  kill  them¬ 
selves  when  we  exercise  the  foresight  of 
our  founding  fathers  through  the  embat¬ 
tled  First  Amendment,  good  riddance.  1 
believe  Ken  Johnson  and  the  staff  of  the 
Dallas  Times  Herald  did  the  right  thing 
in  exposing  Rees  the  spy,  despite  the 
threat  that  he  would  and  did  kill  himself 
when  they  published  the  story. 

I  understand  the  heat  they're  taking 
because  1  took  it  in  1968  when  1  created  a 
minor  footnote  in  history  by  slapping  a 
precedent-setting  federal  injunction 
against  the  city  of  Chicago  during  the 
Democratic  convention  stopping  the 
police  from  busting  the  heads  of  the 
working  press.  In  the  next  four  months.  I 
received  $685.00  worth  of  parking  tickets 
and  was  arrested,  but  never  convicted, 
13  times. 

The  First  Amendment  is  our  kitchen 
and  we  should  create  the  heat,  even  if  it 
gets  uncomfortable  for  us. 

Fred  Schnell 

EDITOR  &  PUBLISHER  for  April  3,  1976 


SEPARATE  LIVES 

I  have  on  hand  your  February  14  issue 
and  appreciate  the  recognition  of  the 
consumer-oriented  Econo-Car  campaign 
that  our  agency.  Beber,  Silverstein  & 
Partners  Advertising.  Inc.  has  im¬ 
plemented  for  our  client.  (You  might  be 
interested  to  know  that  the  campaign  is 
working  well  and  that  people  are  re¬ 
sponding  to  a  company  that  is  willing  to 
put  its  money  where  its  mouth  is  and  to 
say  more  than  “Sorry"  when  they  make 
a  mistake.) 

But.  I’m  curious  about  one  thing. 
What  is  the  irresistable  urge  to  identify 
my  partner  and  me  as  the  “wives  of 
wealthy  South  Florida  physicians?"  Is  it 
that  all  physicians  are  wealthy?  Or  that 
wives  of  wealthy  physicians  should  sit  on 
a  cushion  and  sew  a  fine  seam?  If  the 
situation  were  reversed  and  our  hus¬ 
bands  were  in  advertising  and  we  were  in 
medicine,  would  they  be  identified  as  the 
husbands  of  two  prominent  South 
Florida  physicians? 

The  point  is.  and  I  don’t  mean  to  be¬ 
labor  it,  the  time  and  effort  that  my  part¬ 
ner  and  I  have  put  into  our  business  is  no 
more  or  less  meaningful  because  we  also 
happen  to  be  married  and  that  our  mar¬ 
riages  happen  to  be  to  men  who  both 
have  chosen  an  identical  profession.  You 
spelled  our  name  right,  and  I  don't  wish 
to  niggle;  but  I  do  yearn  for  the  day  when 
the  agency  and  all  of  the  hard-working 
professionals  that  we  employ,  many  of 
them  men.  will  see  reportage  that  doesn’t 
make  them  and  use  feel  that  our  hus¬ 
band’s  professions  are  somehow  part 
and  parcel  of  our  advertising  agency’s 
success. 

Elaine  Silverstein 

Coral  Gables,  Fla. 


SPELLING 

1  recently  completed  a  content 
analysis  of  Editor  &  Publishkr  (and  five 
other  publications)  for  my  masters  thesis 
in  journalism. 

Last  year.  Editor  cS  Publisher  printed 
five  pieces  about  the  poor  writing  and 
grammar  skills  of  journalism  graduates. 
In  an  article.  “A  Spelling  and  Grammar 
Crisis,”  (E&P  Aug.  30,  1975)  Professors 
Bowers.  Cole  and  Mullins  reported  that 
about  one-half  of  students  at  the  Univer¬ 
sity  of  North  Carolina  failed  a  spelling- 
grammar-punctuation  test  on  their  first 
try.  Students  at  the  University  of  Min¬ 
nesota  must  pass  a  similar  test  before 
they  are  admitted  into  the  journalism 
school;  again,  the  authors  report  about 
one-half  flunked  the  test.  In  a  news  item 
(E&P.  Sept.  20,  1975)  it  was  reported 
that  60  per  cent  of  200  prospective  jour¬ 
nalism  majors  failed  an  English  usage 
exam  required  for  admittance  into  the 
journalism  school  at  the  University  of 
Wisconsin-Madison. 

Dwight  Bentel,  erstwhile  J-education 
editor  for  E&P  in  1955,  and  others  wrote 
(Continued  on  paf>e  10) 

Short  Takes 

“I  won’t  resist,  but  they’ll  have  to  take 
me  out  of  her  in  handcuffs.  It  will  be 
highly  visible.” — Buffalo  Courier- 
Express. 

Jje  *  Jje 

Spring  in  New  York  Means  Bach  Beer 
Festival  at  Luchow’s — Atlanta  Constitu¬ 
tion. 

^  * 

Wearing  surgical  gowns,  face  masks, 
and  robber  gloves,  the  researchers  sort  it 
all  out  .  .  . — Lowell  (Mass.)  Sun. 


5 


AMERICAN  NEWSPAPER  PUBLISHERS  ASSOCIATION  CONVENTION, 
WALDORF-ASTORIA  HOTEL,  NEW  YORK,  N.Y.,  MAY  3-6, 1976, 
COVERED  BY  TWO  EDITOR  &  PUBLISHER  CONVENTION  ISSUES. 


TWO  BIG  ONES! 


ANPA 

CONVENTION 

ISSUE 

MAY  I 


ANPA 

POST- 

CONVENTION 

ISSUE 


MAYS 


THE  DAYS  OF  DECISION  FOR 
THE  NEWSPAPER  BUSINESS... 

When  newspaper  publishers  and  other  top  manage¬ 
ment  of  the  newspaper  business  get  together  at 
the  annual  convention  of  the  American  Newspaper 
Publishers  Association,  you  can  be  sure  that 
things  begin  to  happen.  All  of  the  rest  of  the 
newspaper  community,  including  advertisers  and 
agencies,  graphic  arts  and  productions  people, 
syndicates,  news  services  and  other  allied 
fields . .  .watch  with  interest  for  latest  develop¬ 
ments  in  the  nation’s  seventh  largest  industry. 

And  E&P  covers  ANPA  with  two  advertising/editorial 
packages,  providing  two-way  communication  at  the 
Waldorf  convention,  and  back  at  the  newspaper 
plant.  You  can  address  this  important  audience 
with  advertising  in  E&P’s  pages. 


ANPA  CONVENTION  ISSUE 
published  May  1, 1976 

Deadline  for  space  reservations:  April  19 
Deadline  for  advertising  copy:  April  23 


ANPA  POST-CONVENTION  ISSUE 
published  May  8, 1976 

Deadline  for  space  reservations:  April  23 
Deadline  for  advertising  Copy:  April  30 


RESERVE  YOUR  SPACE  TODAY  •  PHONE  E&P— (212)  752-7050 
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Indianapolis  News  to 
major  play  to  crime  r 


E&P 


give 

lews 


“It  is  essential  that  newspapers  get 
deeply  involved  in  efforts  to  combat 
crime,”  he  said.  “It  is  not  only  important 
for  the  rehabilitation  of  downtown  areas 
but  also  for  the  suburbs,  where  crime  is 
rapidly  spreading.” 

Many  complacent 

Jacobs  termed  many  newspapers 
complacent  for  not  having  made  enough 
of  an  attempt  in  recent  years  to  deter 
crime  through  editorial  reporting.  “This 
complacency  stems  from  a  tendency  to 
say  ‘we  are  doing  well  so  why  rock  the 
boat,’  ”  he  said. 

Jacobs  feels  many  newspapers  have 
shied  away  from  such  a  crusade  because 
of  the  large  manpower  commitment 
needed.  “With  the  economy  the  way  it  is 
today,  not  many  newspapers  are  hiring 
reporters,”  he  said.  “This  means  we 
must  reallocate  personnel — have  people 
double  up  on  assignments.” 

The  News  has  assigned  two  city  hall 


Every  Saturday  since  1884 

reporters  to  cover  all  aspects  of  the 
crime  watch  program.  Once  the  program 
moves  into  full  swing  later  this  year, 
Jacobs  plans  to  have  another  six  repor¬ 
ters  assist  in  the  coverage. 

“We  are  planning  to  allocate  substan¬ 
tial  space  in  our  paper  for  the  coverage  of 
this  program,”  Jacobs  said.  “We  believe 
stories  on  how  to  deter  crime  are  impor¬ 
tant  to  the  reader  and  will  be  placing 
more  emphasis  on  this  type  of  news,”  he 
said.  “We  plan  to  begin  doing  articles  on 
how  crimes  can  be  or  have  been  deterred 
by  ordinary  citizens.  If  one  of  the 
neighborhood  committees  is  successful 
in  preventing  a  crime,  we  will  do  a  case 
study  based  on  it.” 

Indianapolis  has  long  had  neighbor¬ 
hood  committees  or  associations,  which 
today  number  about  250.  Many  were 
originally  formed  as  a  crime  deterrent 
but  until  the  crime  watch  program  began 
and  was  publicized,  each  operated  indi¬ 
vidually  without  a  central  direction. 

Not  a  vigilante  effort 

Emphasis  in  the  new  crime  watch 
program  will  be  placed  on  the  neighbors 
operating  as  the  “eyes  and  ears”  of  the 
(Continued  on  page  8) 


Reports  on  school  busing 
crisis  win  SDX  citation 


By  John  P.  Consoli 

The  Indianapolis  News  and  the  new 
city  Mayor  William  Hudnut  have  joined 
together  in  sponsoring  a  city  wide  grass¬ 
roots  anti-crime  effort. 

Dr.  Marshall  Houts,  a  California  crime 
authority  who  has  been  retained  to  assist 
in  the  program  planning,  is  touting  it  as 
the  first  in  the  nation  “to  have  complete 
support  of  a  major  metropolitan  news¬ 
paper.” 

The  program  is  designed  to  ultimately 
involve  thousands  of  residents  who  will 
be  trained  to  report  suspicious  activities 
in  their  neighborhoods  and  develop  other 
methods  of  crime  prevention  such  as 
street  patrols,  personal  property  registra¬ 
tion  and  seminars  on  various  aspects  of 
crime. 

Hudnut,  in  his  campaign  for  the 
mayor’s  office  last  November,  pledged 
an  attack  on  crime  through  citizen  in¬ 
volvement.  The  News,  in  making  its  an¬ 
nual  recommendations  for  a  better  city  in 
its  December  6  edition,  proposed  the  or¬ 
ganization  of  neighborhood  crime  watch 
programs,  using  volunteer  patrols  in  high 
crime  areas. 

No  collaboration 

Harvey  Jacobs,  editor  of  the  News, 
said  the  proposal  by  his  paper  was  made 
without  any  collaboration  with  Hudnut. 
The  News,  which  did  not  endorse  a  can¬ 
didate  for  mayor,  has  had  a  history  of 
anti-crime  crusades,  according  to 
Jacobs.  In  1962,  the  News  began  a 
crusade  which  eventually  involved  more 
than  50,000  women  who  became  engaged 
in  various  anti-crime  projects.  One  such 
project  led  to  an  improved  city  street 
light  program. 

When  Hudnut  took  office  in  January 
and  began  to  implement  his  program,  the 
News  offered  its  editorial  support.  Since 
that  time,  the  News  has  picked  up  half  of 
Houts’  consultant  fee  and  Jacobs  has 
co-authored  the  program’s  master  plan. 
The  paper  has  also  been  devoting  front 
page  news  space  to  playing  up  all  aspects 
of  the  program  and  has  supported  it  in 
editorials. 

“The  first  goal  of  a  newspaper  is  to 
perform  a  public  service,”  said  Jacobs. 
“Crime  is  the  major  problem  in  In¬ 
dianapolis  and  if  we  can  render  a  service 
to  help  deter  the  number  one  problem, 
we  have  justified  our  existence  as  a  pub¬ 
lic  servant,”  he  said. 


The  Courier-Journal  in  Louisville  and 
staffers  on  major  daily  newspapers  made 
a  clean  sweep  of  the  44th  annual  Sigma 
Delta  Chi  Awards  for  Distinguished  Ser¬ 
vice  in  Journalism. 

The  Courier-Journal  was  cited  for  out¬ 
standing  achievement  in  public  service 
for  its  “total  commitment”  to  informing 
readers  about  Louisville’s  school  de¬ 
segregation  and  court-ordered  busing. 
The  award  announcement  made  March 
3 1  by  the  Chicago  headquarters  of  The 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  stated  that  the  com¬ 
mitment  contributed  greatly  to  public 
understanding  of  highly  emotional  is¬ 
sues. 

The  Courier-Journal  produced  1,198 
staff-written  stories  totaling  14,670  col¬ 
umn  inches;  333  staff  photographs,  202 
maps;  38  editorials,  and  2,431  column 
inches  of  letters,  most  of  them  opposed 
to  busing. 

Judges  said  that  “the  management  and 
staff  did  an  outstanding  job  of  presenting 
both  sides  of  the  issue,  of  mirroring  pub¬ 
lic  sentiment,  and  of  dispelling  rumors. 
The  Courier-Journal’s  leadership,  enter¬ 
prise,  and  thoroughness  far  exceeded 


any  norm  of  a  newspaper  fulfilling  its 
responsibility  to  serve  its  public.” 

Individual  Awards 

Other  prizes  were; 

General  reporting — Detroit  Free  Press 
reporters  Billy  Bowles,  Kirk  Cheyfitz, 
James  Harper,  Tom  Hennessey,  William 
J.  Mitchell,  Julie  Morris  and  Jim 
Neubacher. 

Editorial  writing — William  J.  Dun- 
cliffe,  Boston  Herald  American. 

Washington  correspondence — James 
Risser,  Des  Moines  Register. 

Foreign  correspondence — Sydney  H. 
Schanberg,  New  York  Times. 

News  photography — Stanley  J.  For¬ 
man,  Boston  Herald  American. 

Editorial  cartooning — Tony  Auth, 
Philadelphia  Inquirer. 

Other  awards  were  announced  in 
magazine,  radio,  television  and  jour¬ 
nalism  research  categories.  The  latter  re¬ 
search  award  prize  went  to  Marvin  Bar¬ 
rett  of  Columbia  University,  director  of 
the  Alfred  1.  duPont-Columbia  Univer¬ 
sity  Survey  and  a  lecturer  at  the 
Graduate  School  of  Journalism,  for  the 
(Continued  on  page  9) 
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Crime  watch' 

{Continued  from  page  7) 


Making  A  Stand 


police,  according  to  Jacobs.  “This  is 
what  we  are  stressing  in  our  promotion 
of  the  program.”  he  said.  "This  is  not  to 
be  considered  a  vigilante  effort.  We  plan 
to  stress  that  the  vigilante  approach  is  a 
dead  end  that  will  only  lead  to  trouble.” 

Houts.  who  is  familiar  with  similar 
neighborhocxi  crime  watch  programs  in 
the  Los  Angeles  area,  said  media  support 
is  the  key  to  success  in  these  type  of 
programs. 

Although  the  News  was  one  of  the  in¬ 
itiators  of  the  crime  watch  program. 
Jacobs  would  like  to  see  the  other  media 
pick  up  on  it. 

“We  are  planning  to  form  a  commun¬ 
ity  new  s  committee  on  which  each  of  the 
city’s  media  are  represented.”  he  said. 
“This  group  will  meet  periodically  to  see 
if  any  type  of  publicity  is  needed  to  rein¬ 
force  the  effort.”  he  said. 

Thus  far.  according  to  Jacobs,  the 
other  Indianapolis  media,  including  the 
News'  sister  paper  the  Star,  have  only 
given  the  program  secondary  news 
coverage. 

The  morning  Indianapolis  Star  and  the 
evening  News  are  both  owned  by 
Eugene  C.  Pulliam.  Ironically,  it  was  the 
Star  whose  disclosure  of  local  police  cor¬ 
ruption  last  year  resulted  in  a  Pulitzer 
Prize  being  awarded  to  that  paper.  The 
police  chief  and  several  other  public  offi¬ 
cials  were  forced  to  resign  as  a  result  of 
the  story. 

While  the  News  happens  to  be  sup¬ 
porting  the  crime  watch  program,  it 
under  no  circumstances  plans  to  become 
a  mouthpiece  for  city  hall,  according  to 
Jacobs.  “We  are  not  surrendering  our 
traditional  position  as  a  community 
watchdog.”  he  said.  “We  will  continue 
to  tell  it  as  we  see  it.” 

\  olunteer  help  offered 

Since  the  News  began  publicizing  the 
program,  volunteer  help  has  been  offered 
by  several  major  companies.  One  such 


pharmaceutical  firm,  to  direct  the  county 
wide  volunteer  effort  in  the  crime  watch 
program  and  the  company  has  given 
Spearman  a  year's  leave  at  full  pay  to 
permit  the  program  to  be  administered  at 
no  cost  to  the  city. 

Next  week  the  News  plans  to  run  a 
questionnaire  prepared  by  Spearman  for 
the  purpose  of  getting  grassroots  input 
from  citizens  on  the  crime  watch  prog¬ 
ram  and  to  enlist  any  volunteers  who 
would  like  to  participate  in  the  program. 

Plans  later  in  the  year  call  for  the  prog¬ 
ram  to  be  supported  by  display  ads  in  the 
city's  newspapers. 
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A  primary  responsibility  of  a 
good  newspaper  is  to  be  a  good 
citizen  in  its  community. 

As  a  good  citizen  it  must  be 
deeply  concerned  about  commu¬ 
nity  problems. 

What  do  Indianapolis  citizens 
believe  is  their  greatest  problem? 
The  answer  is  almost  unanimous: 
crime. 

Crime  is  a  plague  in  this  com¬ 
munity  from  shoplifting  to  vicious 
daylight  murders,  causing  us  to  be 
afraid  to  walk  our  streets.  No  one 

—  children,  adults  or  the  elderly 

—  is  safe  by  day  or  night. 

If  we  are  to  make  a  beginning 
in  creating  a  safer  city,  we  shall 
have  to  take  a  stand  in  our  own 
neighborhoods.  We  can  not  avoid 
involvement  —  deep  involvement 

—  if  we  are  to  turn  this  city 
around. 

The  News  has  a  long  history  of 
.anti-crime  crusading.  The  Indian¬ 
apolis  Anti-Crime  crusade  was 
started  in  1962  as  the  result  of 
numerous  muggings,  purse-grab¬ 
bings  and  beatings  which  in  one 
case  resulted  in  the  death  of  a 
90-year-old  retired  teacher. 

Areas  covered  by  this  crusade 
included  inadequate  street  lights, 
court  watchers,  support  for  the 
police,  youth  information  service, 
shoplifting,  aid  for  school  drop¬ 
outs,  rehabilitation,  street  and 
yard  cleanup  and  other  worth¬ 
while  civic  projects. 

These  and  other  such  projects 


will  continue,  but  much  more 
needs  to  be  done. 

When  the  executive  staff  of 
The  News  discussed  its  “News 
Proposes”  platform  in  October, 
there  was  unanimous  agreement 
to  initiate  a  new  anti-crime  cru¬ 
sade  based  on  the  “neighborhood 
watch”  plans  used  successfully  in 
several  cities.  It  was  a  natural  al¬ 
liance,  then,  when  Mayor  William 
Hudnut  began  to  implement  his 
campaign  pledge  to  attack  crime 
through  citizen  involvement  for 
The  News  to  offer  its  leadership 
and  support. 

We  believe  “Concerned  Neigh¬ 
bors  Crime  Watch”  offers  two 
new  dimensions  to  the  tested 
crime  watch  plan:  first,  it  rein¬ 
troduces  the  basic  common  law 
principle  that  police  are  the  ex¬ 
tended  arms  of  the  people,  not  a 
separate  group  of  specialists:  sec¬ 
ond,  “Concerned  Neighbors”  are 
now  targeted  toward  crime,  but 
recapturing  the  “spirit  of  neigh¬ 
borhood”  can  be  applied  to  other 
problem.':,  too. 

Crime  is  a  complex  problem 
with  tangled  roots  in  morality, 
economics,  sociology  and  judicial 
procedures.  We  can  not  stop  it  by 
forming  vigilante  groups  or  by 
designating  a  neighbor  to  stand 
watch. 

But  we  can  make  a  stand  and 
a  beginning.  That  is  what  we  are 
doing  today. 


ruled  on  the  new  trial.  The  other  new 
trial  order  was  for  middleweight  boxei 
Rubin  (Hurricane)  Carter  and  a  co¬ 
defendant  convicted  in  a  l%7  triple  mur¬ 
der  trial  in  Patterson.  New  Jersey.  Reil¬ 
ly's  case  attracted  wide  attention  after 
the  Times  published  its  own  investiga¬ 
tion  of  the  murder  and  conviction  last 
December.  The  Times  began  the  investi¬ 
gation  after  playwright  Arthur  Miller, 
one  of  the  young  man's  supporters,  vis¬ 
ited  the  newspaper.  He  said  that  his  own 
detective  work  convinced  him  that  Reilly 
had  been  convicted  on  the  basis  of  a 
coerced  confession,  inadequate  police 
work  and  suppression  of  evidence. 

Reilly's  attorney,  T.F.  Gilroy  Daly, 
contended  in  six  weeks  of  hearings  in 
Litchfield  on  the  petition  for  a  new  trial 
that  new  evidence  would  clear  the  youth 
who  has  been  out  on  bail. 
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company  is  Eli  Lilly.  Hudnut  appointed 
Larna  Spearman,  an  executive  of  the 


a  new  trial 


Editorial  in  Indianapolis  News 
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N.Y.  Times  gets 
convicted  man 


A  2 1 -year-old  who  was  convicted  on 
charges  of  killing  his  mother  two  and  one 
half  years  ago  in  Canaan.  Connecticut 
has  been  granted  a  new  trial  by  the  judge 
who  has  ruled  the  conviction  “a  grave 
injustice.” 

This  is  the  second  murder  case  in 
which  New  York  Times'  stories  and  in¬ 
vestigative  efforts  by  staffers  have  con¬ 
tributed  recently  to  judges  ordering  new 
trials  for  convicted  defendants. 

Peter  A.  Reilly  of  Canaan  had  been 
sentenced  to  6  to  16  years  in  prison  by 
the  same  judge.  John  A.  Speziale  of  the 
Superior  Court.  Litchfield,  who  has 


Broad  scope  of  news  events  in  SDX  awards 


(ContiiiKcd  from  pci}>e  7) 
book  “Moments  of  Truth?” 

General  Reporting 

The  general  reporting  award  to  the  De¬ 
troit  Free  Press  reporters  was  for  their 
year-long  look  at  Michigan’s  new  mental 
health  code  and  the  question  of  rights  of 
the  criminally  insane  and  rights  of  soci¬ 
ety  to  be  protected  from  them. 

The  announcement  states  that  .  . 
Through  outstanding  investigative  re¬ 
porting”,  they  traced  the  intricacies  of  a 
law  which  freed  a  mental  patient  who 
later  murdered  four  persons  and  they 
subsequently  found  incidents  of  escapes 
of  several  criminally  insane  people,  re¬ 
vealed  lax  security  at  mental  institutions, 
and  indifference  of  police  agencies  to  the 
potential  threat. 

As  a  result,  three  escapees  were  found 
and  arrested  and  authorities  were  forced 
to  tighten  loopholes  that  allowed  es¬ 
capees  to  remain  free  and  unsought. 

Busing  editorial 

The  editorial  writing  prize  to  the  Bos¬ 
ton  Herald-American  writer  cites  his 
"detailed,  critical  and  precise  analysis” 
of  both  sides  of  the  school  busing  issue 
as  leading  through  sound  reasoning  to 
persuasive  conclusions.  “The  editorial, 
giving  a  detailed  but  readable  exposition 
of  the  controversy,  offers  maximum  im¬ 
pact  at  the  critical  time  of  the  schools’ 
reopening.” 

The  Washington  correspondence  prize 
to  James  Risserof  the  Des  Moines  Regis¬ 
ter  was  for  his  investigative  reporting  of 
the  grain  exporting  business  and  uncov¬ 
ering  major  corruption  involving  inspec¬ 
tors’  conflicts  of  interest,  false  grading, 
short  weighing,  bribery  and  theft  of  U.S. 
shipments.  Subsequent  federal  investiga¬ 
tions  led  to  convictions  and  guilty  pleas, 
reorganization  of  the  Department  of  Ag¬ 
riculture’s  grain  division  and  congres¬ 
sional  moves  to  correct  wrongs  Risser 
had  disclosed. 

The  foreign  correspondence  award  to 
Sydney  H.  Schanberg  of  the  New  York 
Times  cited  his  reporting  of  the  fall  of 
Cambodia  as  "incisive,  near-classic 
examples  of  a  great  reporting  and  writing 
effort.  And  that  effort  culiminated  in  his 
blockbuster  account  of  the  tortuous  con¬ 
voy  flight  from  Phnom  Penh.  His  cover¬ 
age  was  all  the  more  amazing  considering 
the  staggering  physical  and  mental  pres¬ 
sures  which  faced  him  .  .  .” 

Fire  photo  wins  again 

Stanley  Forman  of  the  Boston  Herald 
American  was  cited  for  the  SDX  award 
in  news  photography,  adding  still 
another  major  prize  for  the  high  impact 
picture  of  a  woman  and  child  falling  from 
an  iron  balcony  during  a  fire.  The  photo 
recently  won  the  top  award  in  the  World 
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Winner  of  the  Sigma  Delta  Chi  award  for  editorial  cartooning  is  Tony  Auth  of 
the  Philadelphia  Inquirer  for  this  untitled  cartoon  depicting  civil  strife  among 
religious  protagonists  in  Lebanon.  The  announcement  terms  the  cartoon  a 
"contemporary  expression  of  a  historic  paradox — man's  need  to  rationalize 


with  high-sounding  principles  hi: 
Press  Photo  Foundation  competition. 

The  award  announcement  stated:  “It 
should  be  noted  that  Forman  avoided 
preying  on  the  potentially  maudlin  as¬ 
pects  of  this  news  event  by  purposely 
avoiding  the  attempt  to  photograph  the 
bodies  afterward. 


inhumanity  to  his  fellow  man." 

Winning  selections  in  all  categories 
were  from  1 ,266  entries.  The  awards  will 
be  presented  to  winners  April  24  in 
Rochester,  New  York  by  SPJ/SDX  pres¬ 
ident  Robert  McCord,  executive  editor 
of  the  Arkansas  Democrat,  Little  Rock. 


Cahill  of  Toronto  Star 
wins  spot  news  award 


A  dramatic,  detailed  account  of  “six 
days  of  hell”  aboard  a  crowded  refugee 
ship  in  the  evacuation  of  Vietnam  has 
won  the  1975  National  Newspaper 
Award  in  spot  news  reporting  for  Jack 
Cahill  of  Toronto  Star,  the  awards  com¬ 
mittee  announced  this  week. 

Cahill,  49,  the  Star’s  Hong  Kong- 
based  Asian  bureau  chief  since  1973, 
spent  a  month  covering  the  relentless 
Viet  Cong  push  from  Da  Nang  to  the 
eventual  capture  of  Saigon.  His  story  on 
the  frantic  sea  evacuation  was  a  world 
beat  on  conditions  on  the  refugee  ships 
“by  a  reporter  who  lived  like  a  refugee.” 

The  Star  and  Montreal  Gazette  each 
won  two  of  the  nine  awards  in  the  annual 
Canada-wide  competition  for  work  done 
by  employees  of  daily  newspapers  and 
news  agencies,  or  for  photos  and  car¬ 
toons  published  in  daily  newspapers. 

The  1975  winners,  besides  Cahill: 

Feature  writing — Nigel  Gibson, 
Montreal  Gazette. 

Feature  photography — Tedd  Church, 
Montreal  Gazette. 

Spot  news  photography — Stephen 
Liard,  Toronto  Star. 


Enterprise  reporting — Lysiane  Gag¬ 
non,  Montreal  La  Presse. 

Editorial  writing — John  W.  Grace,  Ot¬ 
tawa  Journal. 

Critical  writing — Scott  Beaven,  Cal¬ 
gary  Albertan. 

Sports  writing — Trent  Frayne,  To¬ 
ronto  Sun. 

Cartooning — Roy  Peterson,  Van¬ 
couver  Sim. 

Toronto  Sun  staffers  also  won  two  ci¬ 
tations  for  merit — Peter  Worthington  in 
editorial  writing  and  Alan  Craig  in  spot 
news  photography,  Jamie  Portman  of 
Southam  News  Services  was  awarded  a 
citation  in  critical  writing. 

The  awards,  started  in  1949,  are  ad¬ 
ministered  by  a  committee  of  the  To¬ 
ronto  Press  Club  and  are  made  possible 
by  a  self-sustaining  fund  to  which  a 
number  of  newspapers  and  groups  have 
contributed.  Certificates  and  $500  cash 
prizes  will  be  presented  to  the  winners 
May  1  at  a  dinner  in  Toronto. 

Judges  said  Cahill’s  refugee  story  was 
a  wide-margin  winner  for  its  “sheer  pro¬ 
fessional  excellence-initiative,  quality 
writing,  working  to  deadline.” 
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N.J.  Supreme  Court 
to  hear  ‘gag’  appeal 

New  Jersey  State  Supreme  Court  has 
agreed  to  hear  the  Trenton  Times'  appeal 
of  an  order  by  Trial  Judge  Harvey  S. 
Moore  of  the  Mercer  County  Court  to 
bar  publication  of  certain  testimony 
heard  outside  the  presence  of  the  jury  in 
the  murder  trial  of  two  Trenton  men. 

The  New  Jersey  Press  Association  is 
expected  to  enter  the  case  as  a  “Friend 
of  the  Court.” 

Acting  under  emergency  rules  of  the 
State  Supreme  Court,  Chief  Justice 
Richard  J.  Hughes  temporarily  lifted  the 
order,  pending  review  of  the  full  seven- 
member  high  court. 

The  Times  then  published  the  disputed 
testimony  in  which  a  potential  prosecu¬ 
tion  witness  said  that  she  lied  when  she 
earlier  told  police  that  she  was  at  the 
scene  of  the  1971  murder  of  Trenton 
steak  house  operator  James  Talerico. 

Subsequently,  the  trial  of  defendants 
Richard  Thompson  and  John  Hughes 
ended  in  a  hung  jury.  The  prosecution 
has  indicated  it  would  seek  to  retry  the 
case. 

By  agreeing  to  the  Times  appeal,  the 
Court  has  indicated  that  it  is  ready  to 
establish  guidelines  in  such  matters. 

Similar  cases  brought  by  the 
Courier-News  in  Bridgewater  and  the 
Home  News  of  New  Brunswick  also  are 
expected  to  be  heard. 

The  Home  News  and  Courier-News 
cases  stem  from  the  retrial  of  Isaac  Allen 
in  the  1974  slaying  of  Frederick  Reynolds 
in  Bound  Brook.  In  that  case,  Somerset 
County  Judge  Wilfred  P.  Diana  imposed 
a  gag  rule  on  reporters  from  the  two 
newspapers,  ordering  them  not  to  report 
any  proceeding  held  outside  the  jury's 
presence. 


National  Headliners  Awards 

Stories  of  power,  ecology, 
and  fraud  win  high  honors 


The  Anchorage  Daily  News  and  the 
Fort  Myers  (Fla.) M'M’A-Pr£'.v.v  are  among 
daily  newspaper  winners  of  Headliner 
Achievement  Awards  to  be  presented  in 
ceremonies  (April  9-10)  during  the  an¬ 
nual  National  Headliners  Awards 
Weekend  in  Atlantic  City.  N.J. 

The  Anchorage  Daily  News  won  in  the 
outstanding  news  reporting  category  of 
circulation  up  to  50.000  for  its  report  on 
the  scope  and  power  of  the  Teamsters 
Union  in  Alaska. 

The  Fort  Myers  News-Press  won  in 
50,000  to  150.000-circulation  for  its  re¬ 
port  on  the  past,  present,  and  future  of 
Florida’s  vanishing  coastline. 

In  circulation  over  I50.(X)0  for  out¬ 
standing  news  reporting,  news  feature  or 
news  series  Steven  Marc  Luxenberg  and 
Mark  Reutter  of  the  Baltimore  San  won 
for  the  expose  of  the  Pallotine  Fathers,  a 
religious  group  which  was  diverting 
contributions  for  its  own  use. 

The  award  for  outstanding  public  ser¬ 
vice  went  to  the  Wall  Street  Journal  for 
its  expose  of  multi-million  dollar  foreign 
payoffs  by  U.S.  corporations. 

In  the  syndicate  category.  United 
Press  International's  Paul  Vogle  and 
Alan  Dawson  won  for  coverage  of  a 
major  news  event  with  “Vietnam:  Final 
Chapter"  and  Thai  Khac  Chuong  of  UPI 
for  outstanding  photography.  “Evacua¬ 
tion  Panic." 

Stanley  J.  Forman  of  the  Boston 


National  News  Council  expands 
Washington  and  St.  Paul  papers  hit 


The  National  News  Council  has  ex¬ 
panded  its  purview  to  examine  com¬ 
plaints  about  all  media  “if  the  matter  is 
of  national  significance  as  news  or  for 
journalism." 

This  action,  taken  at  the  council's 
bimonthly  meeting  in  New  York  March 
30,  follows  recommendations  made  by 
an  independent  evaluation  committee 
last  month  (E  &  P.  Feb.  28). 

In  accordance  with  a  second  recom¬ 
mendation  by  the  committee,  the  Coun¬ 
cil  also  expanded  its  membership  from  15 
to  18  members.  Two  of  the  new  members 
will  represent  the  national  media,  previ¬ 
ously  excluded,  and  one  will  represent 
the  general  public. 

And  in  order  to  eliminate  the  council's- 
“low  public  visibility,"  noted  in  the  re¬ 
port  of  the  evaluation  committee,  the 
watchdog  organization  further  an- 
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Herald  American  continued  his  steady 
sweep  of  this  Spring's  photo  awards  by 
capturing  the  spot  news  photography 
category  for  his  Boston  fire  escape  col¬ 
lapse  coverage. 

Also  to  be  cited  are  CBS  network  tele¬ 
vision  newsmen.  Dan  Rather  and  Daniel 
Schorr — Rather  for  his  work  on  a 
documentary,  “The  American  Way  of 
Cancer,"  and  Schorr  for  his  controver¬ 
sial  report  on  CIA  activities. 

Other  vkinners  ure: 

IakuI  interest  column — John  Keasler,  Miami 

Special  or  feature  column  on  one  subject — Ro>  l.arson. 
Chit  aKD  Stm-Times . 

Kditorial  carUnins — Herbert  BliK'k.  ^^a^hin^:l^^n  Post. 

Feature  photograph) — Cireg  Schneider,  Satt  BtnuirJino 
Snn-Tt‘lef!ram. 

Sports  phv>tographv — (ierard  C.  Benenc.  PhUadelphiu  tm 
t/M/rcr. 

Sportsvsriting  or  spi^rts  column  b\  an  indisidual — Phil  Kl- 
derkin.  Christian  Scit’m  v  Monitor. 

NeNsspaper  PuNished  Magazine— Irihunc. 

Insestigative  repi>rting — John  Fialka.  \^a^hin^•lon  Star,  for 
his  series:  **S4(B.7y8.X30.74  is  Missing  .  .  .  the  Trouble  at 
SiKial  Security.*'  (The  Tom  Paprocki  Memorial  .Award! 


Letter 


nounced  it  would  “follow  the  practice  of 
informing  parties,  complaining  in  the 
media  about  the  accuracy  or  fairness  of  a 
news  report  having  national  significance, 
of  the  existence  of  the  council." 

Upholding  a  complaint  brought  up 
against  the  Washington  Post,  the  council 
ruled  that  an  article  in  the  Post  about  a 
speech  by  Australian  feminist  Elizabeth 
Reid  was  misleading  because  it  changed 
the  thrust  of  Reid’s  remarks. 

The  council  also  upheld  a  complaint 
against  the  St.  Paul  Pioneer  Press, 
charged  with  running  an  AP  story  with  a 
misleading  jump-headline,  and  dismissed 
a  complaint  brought  by  Dr.  Stephen  Bar¬ 
rett,  chairman  of  the  Lehigh  Valley 
Committee  Against  Health  Fraud, 
against  Copley  News  Service.  Ralph  De 
Toledano,  noting  that  Copley  had  given 
Barrett  a  full  opportunity  to  respond  pub¬ 
licly  to  its  column. 


(Continued  trom  page  5 1 

about  the  pix)r  writing  and  spelling  skills 
of  journalism  graduates.  Believe  it  or 
not,  it  seems  students  in  1955  couldn't 
spell  either. 

The  requirement  of  a  spelling  and 
grammar  test  to  gain  admittance  into 
journalism  schools  seems  to  me  an  arbit¬ 
rary  attempt  of  journalism  educators  to 
deflate  burgeoning  enrollments.  If 
educators  are  convinced  that  screening 
students  will  obtain  quality  enrollments, 
perhaps  they  should  conduct  their 
examinations  this  way:  I.  Prepare  an 
English  usage  test  that  would  require  an 
hour  to  complete.  2.  Allow  the  student  to 
bring  along  a  dictionary  and  grammar 
text.  3.  Let  the  student  know  he  has  45 
minutes  to  complete  the  one  hour  exam. 

Such  an  examination  accomplishes 
two  essemtials  of  good  journalism.  Stu¬ 
dents  learn  to  look  up  uncertain  words 
and  work  against  a  deadline  under  pres¬ 
sure. 

In  preparing  a  simple  letter  like  this,  I 
had  to  consult  the  dictionary  four  times. 
After  all.  the  real  difference  between  a 
good  and  bad  journalist  is  how  fast  he 
can  look  up  “supersede,"  ''occurr¬ 
ence,"  “inoculate”  and  “liaison” — and 
still  beat  the  deadline. 

Michaei.  j.  Bugfja 
(Bugeja  is  teaching  assistant  in  the  Jour¬ 
nalism  department  at  SDSU  and  a  feature 
columnist  for  the  Brookings  Daily  Regis¬ 
ter.) 
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America  East  conference 
scores  top  attendance 


By  Earl  W.  Wilken 

America  East-Newspaper  Production 
Conference  was  launched  last  week  at 
the  Hershey,  Pa.,  convention  center  with 
over  1,000  newspaper  and  exhibitor  at¬ 
tendees.  Management  and  production 
executives  viewed  fifty  equipment 
exhibits. 

The  former  Mid-Atlantic  newspaper 
conference  has  been  expanded  to  include 
sponsorship  from  New  England  to  Vir¬ 
ginia  and  from  Maine  to  Ohio.  Eourteen 
states  and  the  District  of  Columbia  are 
now  involved  in  the  America  East  prog¬ 
ram. 

Benjamin  Franklin,  in  the  person  of 
William  S.  Jackson,  publisher  of  the 
weekly  Hiimmelstown  (Pa.)  Sim,  and 
John  E.  Leard,  vicepresident  of  the 
Richmond  (Va.)  Newspapers,  Inc.,  ad¬ 
dressed  themselves  to  the  conference 
theme — “The  Problem  Solver.” 

Franklin,  after  comparing  printing 
techniques  in  his  day  with  those  of  the 
20th  century,  went  on  to  recount  (from 
Poor  Richard's  Almanack)  how  his  thir¬ 
teen  rules  for  good  living  could  help  in 
solving  some  of  the  industry  problems. 

Need  to  stabili/.e  business 

Leard.  in  his  Thursday  morning  key¬ 
note  speech,  said  the  industry  needed  to 
stabilize  business.  Newspaper  execu¬ 
tives,  Leard  commented,  are  talking 
more  than  ever  before  of  bottom  lines, 
planning,  goals  and  objectives.  The  im¬ 
mediate  targets  are  more  readership  and 
a  reduction  in  costs. 

Four  key  words;  understanding;  know¬ 
ledge;  communication  and  imagination. 
Leard  stated,  can  help  solve  newspaper 
problems.  Industry  executives,  he  said, 
must  understand  that  the  role  of  the 
newspaper  has  been  changing  and  al¬ 
though  television  has  been  around  for 
some  25  years,  even  authorities  like  Wal¬ 
ter  Cronkite  and  David  Brinkley  insist 
people  need  more  than  broadcasts  to  be 
informed  for  numerous  reasons  we  know 
and  wish  more  people  understood. 

Leisure  time  activities  have  been  in¬ 
creasing  and  time  spent  on  sports  or 
other  leisure  pursuits  can't  be  devoted  to 
reading  the  newspaper.  Leard  asked  if 
anyone  had  ever  tried  reading  while 
snorkeling  or  even  golfing. 

Within  the  framework  of  the  major 
problems  facing  the  industry,  knowledge 
of  equipment,  Leard  said,  will  aid  execu¬ 
tives  in  making  the  proper  decisions  for 
producing  better  newspapers  more  effi¬ 
ciently  and  more  economically. 

When  discussing  the  use  of  imagina¬ 
tion  by  executives,  Leard  described  the 
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KISS  formula.  The  formula  stands  for 
Keep  It  Simple,  Stupid.  Keep  the  con¬ 
cept  as  simple  as  possible  and  remember 
most  individuals  will  not  need  to  know, 
he  said,  the  inner  workings  of  the  compu¬ 
ter.  just  how  the  computer  affects  them 
and  works  to  help  them  do  their  jobs 
better. 

The  nine  workshops,  scheduled  over 
the  two  day  formal  program,  were  well 
attended.  The  Management-Employee 
Relations  session  heard  the  chairman, 
David  J.  Winkworth,  lAiblishers  Bureau 
of  New  Jersey,  warn  the  industry  about 
the  trend  of  employes  seeking  work¬ 
men's  compensation  for  loss  of  hearing. 
Winkworth  said  he  thought  some 
employes  were  taking  this  tack  when 
they  needed  a  new  car  or  to  pay  off  a 
bookie. 

Winkworth  also  said  the  unions  think 
full  page  pagination  is  coming  faster  than 
does  newspaper  management. 

In  his  comments,  Winkworth  alerted 
the  workshop  members,  to  the  Teams¬ 
ter's  possible  attempt  to  organize  certain 
areas  of  the  industry.  He  told  the  news¬ 
paper  executives  to  understand  the  Na¬ 
tional  Labor  Relations  Act  and  seek 
people  who  know  the  Act  when  involved 
in  union  actions.  Newspapers,  he  also 
said,  will  becom  the  target  by  females 
and  minority  groups  working  through 
equal  employment  opportunity  legisla¬ 
tion. 

Executives  at  the  Friday  morning 
workshop  on  Ad-markup  Terminals  and 
Pagination  heard  J.  Herman  Pouliot, 
publisher  of  the  Nashua  (N.H.)  Tele- 
f’lapli,  announce  the  selection  of  the  Op¬ 
tronics  International  system  for  full  page 
pagination.  In  one  year.  Pouliot  said,  the 
Telegraph  will  have  a  working  system. 

New  fountain  .solution 

Donald  Gilmore,  production  manager 
at  the  New  York  Post,  described  the 
Raytheon  Raycomp-lOO  composition 
system  and  Charles  Hines,  production 
director  of  the  Baltimore  Sun  papers, 
talked  about  the  Harris  25(X)/60  dual  disk 
drive  system  to  be  installed  in  June  and 
July  of  this  year  for  the  classified  de¬ 
partment  at  Baltimore. 

In  the  Offset  and  DiLitho  plates  and 
press  workshop,  Thomas  Elliott  Jr.,  of 
the  New  London  (Conn.)  Day,  told  the 
attendees  about  a  new  fountain  solution 
produced  by  the  Borden  Company  of 
Cincinnati.  Ohio.  Other  panelists  discus¬ 
sed  air  conditioning  for  DiLitho  press 
rooms  and  commented  that  DiLitho  runs 
better  with  air  conditioning.  Comments 
were  also  made  about  the  use  of  com¬ 
pressible  blankets  and  using  newsprint 


with  certain  characteristics  for  better 
DiLitho  operations. 

Among  the  fifty  exhibits  were  a 
number  of  the  front-end  systems  that 
have  been  designed  for  small  newspapers 
along  with  other  sub-systems.  The  latest 
entry  in  the  “DiLitho  club”  is  the  Smith 
RPM  Corporation  of  Lenexa,  Kansas. 
The  company  announced  at  the  confer¬ 
ence  that  a  test  unit  went  on-stream  last 
week  at  the  Topeka  (Kans.)  Capital  and 
State  Journal. 
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Publisher  hits 
deficit  spending 
by  government 

Palmetto  Business  Forum,  bipartisan 
and  eleemosynary  South  Carolina  busi¬ 
ness  and  industrial  executives  organiza¬ 
tion,  headed  by  Ben  R.  Morris,  president 
of  The  State-Record  Co.,  Columbia,  pub¬ 
lisher  of  The  State,  morning,  and  The 
Record,  afternoon,  has  launched  state¬ 
wide  warfare  on  federal  government  def¬ 
icit  spending. 

They  are  circulating  anti-deficit  peti¬ 
tions  seeking  at  least  100,000  citizens 
signatures  which  will  be  flown  to 
Washington  April  15  by  Forum  members 
for  presentation  to  members  of  the  S.  C. 
congressional  delegation.  Another 
Forum  goal.  Morris  says,  is  to  encourage 
similar  anti-deficit  campaigns  in  other 
states. 

“It's  past  time  to  revoke  the  federal 
government’s  credit  card,  close  its 
open-end  charge  account  and  replace 
them  with  Fiscal  responsibility  and  re¬ 
straint,”  Morris  declared  in  a  recent  in¬ 
terview  with  the  Spartanburg  (S.C.) 
Herald-Joiirnal.  “No  government  can 
spend  itself  into  solvency.  Our  national 
debt  already  is  greater  than  the  combined 
debts  of  all  other  governments  of  all 
other  nations  of  the  world.” 

He  cited  that  “two-thirds  of  the  states 
have  constitutional  requirements  that 
their  governments  cannot  spend  more 
than  they  take  in”,  and  that  “the  South 
Carolina  requirement  that  the  state  gov¬ 
ernment  balance  its  budget  has  produced 
the  Triple-A  bond  credit  rating  our  state 
enjoys.” 

The  Forum's  petitions,  he  said,  “will 
urge  Congress  to  establish  a  similar  re¬ 
quirement  on  the  federal  government  as 
a  part  of  the  U.  S.  Constitution.” 

Morris  also  cited  New  York  City’s  fi¬ 
nancial  troubles  as  an  example  of  “fi¬ 
nancial  chaos”  and  cautioned  that  “if 
our  national  government  goes  broke, 
who  will  be  there  to  bail  us  out?” 

• 

Sol  Abrams  named 

Sol  Abrams  Associates  Inc.  has  been 
appointed  to  handle  the  publicity  and 
promotion  for  Warner  Bros.  Jungle 
Habitat.  West  Milford,  N.J. 
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Rising  advertising  rates 
plague  carpet  merchant 


Mitch 


By  Dan  Lionel 

For  the  59  store  Allen  Carpet  chain, 
largest  in  America  with  a  $39  million 
gross  last  year,  newspaper  advertising  is 
still  the  core  of  its  promotion. 

“We  place  609^  of  Allen's  promotion 
budget  in  40  newspapers  along  the  East 
coast  from  New  Hampshire  to  Florida,” 
said  Mitch  Laub,  executive  vicepresi¬ 
dent  of  Saxe  Mitchell,  Inc.,  Allen's 
agency,  “but  it's  getting  tougher  for  a 
retail  chain  to  do  business  with  news¬ 
papers  every  year." 

“Newspaper  advertising  gets  people 
into  the  store,"  Laub  said.  In  my  years 
with  newspapers,  1  saw  it  happen  every 
day  and  1  see  it  happening  now  with 
Allen  Carpets.  Between  annual  rate  in¬ 
creases  and  format  changes,  however, 
it's  getting  up  to  here!'-'  With  this,  he 
signified  the  area  around  his  throat. 

“One  newspaper  is  going  to  cost  us 
$500  more  per  page  this  year.”  he  said. 
“If  we  use  the  same  number  of  pages  as 
last  year,  the  bill  will  be  $35,000  higher 
for  that  paper  alone.  We  use  40  papers, 
so  you  can  figure  what  it's  going  to  cost 
us  just  to  stay  even  w  ith  last  year's  ad 
schedule. 

“Advertising  costs  come  right  off  the 
bottom  line."  he  noted,  “so  we  find  that 
new  spaper  advertising  costs  are  going  up 
faster  than  our  profits  and  faster  than  our 
customers  can  absorb  if  we  raise  our  re¬ 


tail  prices.  We  don't  have  a  chance  to 
catch  up.” 

About  309f  of  the  Allen  Carpet  budget 
goes  into  tv,  a  portion  that  Laub  says  is 
on  the  increase.  “Most  of  our  tv  dollars 
are  provided  by  vendors,”  he  said,  “be¬ 
cause  the  vendors  insist  on  tv.  The 
newspaper  dollars  are  mainly  our  ow  n.” 

The  media  mix  as  designed  by  the 
agency,  employs  tv  and  radio  as  a  com¬ 
plement  to  newspapers,  with  the  former 
carrying  the  image  building  assignment. 

“Our  theme.  'We  Buy  By  The 
Mile — You  Save  By  The  Yard,'  makes  a 
solid  impact  on  the  electronic  media,”  he 
said.  “It  tells  our  audience  that  when 
they  need  carpeting.  Allen  Carpets  is  the 
right  place  to  go. 

“Newspaper  ads  have  the  hard  sell. 


Laub 

Having  been  exposed  to  the  Allen  con¬ 
cept  on  tv.  the  prospect,  when  he  comes 
across  our  newspaper  ads.  will  act  on 
them  more  readily.  Our  tv  makes  our 
print  more  effective." 

In  contrast  to  newspaper's  annual  rate 
increase,  Laub  told  E&P,  Allen  Carpet 
has  not  had  an  increase  in  tv  ad  rates  for 
3  years.  He  could  not  comment  on 
whether  this  meant  that  the  major  sta¬ 
tions  Allen  uses  were  overlooking  retail¬ 
ers  while  their  other  rates  rose. 

Meeting  the  format  changes  instituted 
by  newspapers  in  the  last  year  is  another 
serious  and  expensive  fact  of  life  on  the 
Allen  Carpet  account.  “Not  only  are  we 
presented  with  a  fait  accompli  by  the 
newspapers.”  said  Laub,  “but  we're 
given  no  help  in  adjusting  to  the  change. 

“Based  on  my  own  space  selling  ex¬ 
perience,  I  expected  newspapers  to  pro¬ 
vide  their  salesmen  with  kits  showing  re¬ 
tailers  how  to  get  the  best  exposure  for 
their  money  in  the  new  formats,”  he 
said.  “Since  some  of  our  key  papers  are 
tabloids — New  York  News,  New  York 
Post  &  NewsJay — we  could  use  some 
help  in  adapting  tabloid  size  ads  to  the  6, 
S  and  9  column  papers.  With  few  excep¬ 
tions,  all  we  got  was  the  announcement 
of  the  changes.” 

How  the  changed  formats  further  en¬ 
hance  the  viability  of  tv  for  the  Allen 
Carpet  account  was  explained  this  way 
by  the  agency  executive:  “One  of  the 
traditional  advantages  of  newspapers 
over  tv  has  been  production  costs.  We 
figure  it  costs  $300  to  produce  a  display 
ad.  Formerly  this  ad  could  be  sent  to  all 
the  papers  on  our  list.  Today  we  must 
make  three  versions  of  this  ad  for  our  40 
papers  at  a  cost  of  $900.  It  so  happens 
that  we  can  turn  out  a  pretty  good  tv 
commercial  for  $1000. 

“1  still  maintain,”  said  Laub,  “that 
newspapers  are  the  primary  medium  for 
(Continued  on  next  pane) 
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selling  goods,  but  the  time  has  come  for 
newspaper  management  to  be  more  con¬ 
scious  of  the  headaches  they're  giving 
the  largest  segment  of  their 
advertisers — the  retailers.” 

When  Laub  ticks  off  the  problems  of 
placing  newspaper  advertising  these 
days,  he  speaks  more  in  sorrow  than  in 
anger,  having  spent  much  of  his  early 
career  as  a  newspaper  space  salesman. 

After  a  stint  as  advertising  copywriter 
for  Abraham  &  Strauss,  he  joined  the  ad 
staff  at  the  New  York  Post  and  rose  to 
department  store  manager.  In  that  capa¬ 
city  he  impressed  the  management  of  one 
client,  S.  Klein,  to  the  extent  that  they 
made  him  advertising  director. 

From  S.  Klein  he  went  back  to  news¬ 
papers  as  retail  manager  of  the  New  York 
World  Telegram  and  continued  with  the 
merged  New  York  World-Journal- 
Trihiine.  When  that  triumvirate  folded,  i 
he  joined  forces  with  Joe  Saxe  in  the 
present  agency.  Saxe,  formerly  advertis¬ 
ing  manager  of  Lanes  and  DePinna’s, 
headed  the  retail  division  of  Grey  Adver¬ 
tising  Agency  before  hanging  up  his  own 
shingle. 

$V2  million  budget 
for  CB  ad  campaign 

A  $500,000  advertising  program  will  be 
launched  in  the  citizen  band  radio  market 
by  Siltronix,  it  was  announced  by 
George  McGinley,  president  of  the  Cubic 
Corporation  division. 

Majority  of  the  budget  will  be  ex¬ 
pended  to  support  the  firm’s  marketing 
effort.  McGinley  said.  “Our  company 
has  established  a  16  member  organiza¬ 
tion  of  manufacturer  representatives 
which  has  about  5,000  retail  outlets  from 
coast-to-coast,  border-to-border,  and 
Canada. 

Phillips-Ramsey,  Inc.  of  San  Diego, 
who  has  been  Cubic's  advertising  agency 
since  1959,  is  responsible  for  advertise¬ 
ment  creation  and  media  placement. 
Jack  Picou  is  account  supervisor,  while 
Dick  Brooks  is  the  account  executive. 

McGinley  estimates  sales  in  1976 
should  be  between  $10  million  and  $15 
million  in  CB  equipment.  That  number, 
he  says,  should  double  in  1977. 


Liquor  ads  accepted 

Spokane’s  two  daily  newspapers  will 
commence  accepting  liquor  advertising, 
effective  April  1.  1976,  according  to  W. 
A.  Jaehn,  advertising  director  of  the 
Spokesman-Review  and  Spokane  Daily 
Chroniele.  Jaehn  said  acceptance  of 
liquor  advertising  reverses  a  stand  by  the 
newspapers  almost  since  their  founding 
back  in  the  1880s. 


High  School  sports 
magazine  planned 

Phoenix  Publishing,  Inc.,  publishers  of 
Phoenix  and  Outdoor  Arizona 
magazines,  has  formed  a  subsidiary  to 
publish  National  Prep  Sports  magazine. 

The  venture  is  an  outgrowth  of  the 
firm’s  successful  five-year  regional 
Arizona  Prep  magazine,  said  Ken  Welch, 
publisher. 

National  Prep  Sports  will  provide 
coverage  of  high  school  sports.  The  first 
issue  will  debut  August  I  with  a  preview 
of  the  fall  high  school  football  season. 


ranking  the  nation’s  top  teams  and 
players. 

It  will  be  distributed  on  a  bi-monthly 
basis  for  the  first  year  of  publication 
through  newsstand  sales.  A  charter  cir¬ 
culation  of  200,000  is  forecast. 

Sells  radio  station 

Steinman  Newspapers,  publisher  of 
the  Lancaster  (Fa.)  Intelligence-Journal 
and  New  Era,  have  sold  radio  stations 
WGAL-am  and  fm  in  Lancaster  to  Hall 
Communications  Inc.  for  $850,000. 
Steinman  Newspapers  also  owns 
WGAL-tv  in  Lancaster. 
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BOOK  REVIEW 

Hosokawa  ‘tells  it 

By  Fred  Rotondaro 

Bill  Hosokawa.  “Thunder  in  the  Roc¬ 
kies.”  New  York;  William  A.  Morrow 
Company.  Publication  date:  Feb.  1976. 
$12.95.  432  pages. 

Veteran  journalist  Bill  Hosokawa  has 
written  the  history  of  one  of  the  most 
colorful  and  controversial  of  American 
newspapers — the  Denver  Post.  Brain¬ 
child  of  two  promoters  who  had  virtually 
no  experience  in  the  newspaper  busi¬ 
ness,  the  Post  was  founded  in  1895.  The 
founders.  Harry  Tammen  and  Fred  Bon- 
fils.  quickly  turned  the  paper  into  a  pro¬ 
fitable  enterprise  and  established  for 
themselves  a  reputation  as  strong  willed 
individualists.  Their  personal  stories 
were  later  to  be  told  in  Gene  Fowler's 
“Timber  Line.” 

A  Post  reporter,  Hosokawa  was  asked 
in  1974  to  separate  fact  from  legend,  to 
do  a  full  history  of  the  paper.  He  says  he 
ac.;epted  on  the  condition  that  the  story 
be  “as  frank  and  honest  as  I  could  make 
it,  exposing  the  foibles  and  blunders  of 
the  people  who  ran  the  Post  as  well  as 
their  triumphs.”  He  has  succeeded  ad¬ 
mirably. 

He  tells  how  the  early  Post  became  a 
paper  that  was  widely  read  but  not 
widely  respected.  This  early  mixed  suc¬ 
cess  was  due  to  the  owners — Tammen 
and  Bonfils — who  are  depicted  in  a  toned 
down  version  from  the  Fowler  tale.  But 
nevertheless,  they  emerge  as  men  quite 
in  keeping  with  the  expanding  American 
West  of  their  era.  Hosokawa  tells  of  their 
public  brawls  with  enemies  of  their 
paper,  of  law  suits  and  shootings,  and  of 
the  paper's  connection  with  the  Tea  Pot 
Dome  Scandal.  And  he  also  tells  of  the 
promotional  ideas  of  the  two  men  and 
how  they  concentrated  on  boosting  Den¬ 
ver  and  presenting  themselves  as  de¬ 
fenders  of  the  little  people.  Hosokawa 
wisely  reprints  many  pictures  and  news 
stories  from  this  period,  thereby  giving 
the  contemporary  reader  an  excellent 
first  hand  view  of  the  flamboyant 
techniques  of  the  paper. 

As  it  emerges  in  this  account,  the  story 
of  the  Post  has  two  main  periods.  The 
first  is  from  1895  to  1946  when  either  the 
owners  or  picked  successors  who  had 
long  worked  for  the  Post  ran  the  paper. 
The  second  period  began  in  1946  when 
the  Post  went  to  Oregon  to  tap  Orego¬ 
nian  editor  Palmer  Hoyt  as  the  new 
editor  and  publisher.  Hoyt  refused  to  ac¬ 
cept  the  Job  until  he  was  given  a  strong 
hand  to  make  needed  changes. 

The  paper  had  long  been  profitable, 
but  Hoyt  was  concerned  with  other 
things.  He  restored  the  paper's  editorial 
page  and  made  certain  that  editorial 


like  it  is’ 

comments  did  not  find  their  way  into 
straight  news  stories.  He  announced  that 
if  there  had  been  a  black  list — some  said 
there  was,  others  said  no — there  would 
be  none  in  the  future.  He  raised  editorial 
salaries  and  started  plans  for  a  new  plant. 
The  paper  had  been  operating  in  such 
tight  space  that  one  copy  editor  chained 
his  chair  to  his  desk  so  it  wouldn't  be 
stolen  by  reporters  hovering  like  starving 
vultures  for  a  vacant  desk. 

The  paper's  profits  declined  as  money 
was  poured  back  into  the  operation,  but 
the  quality  increased  considerably.  The 
Post  had  finally  achieved  respectability. 

• 

Police  PIO  textbook 
written  by  newsman 

Tacoma  Police  Department  Public  In¬ 
formation  Officer  M.  Carter  Mitchell,  32, 
has  written  a  textbook  on  law  enforce¬ 
ment  public  information. 

The  241 -page  textbook  covers  the  var¬ 
ious  facets  of  public  information  prog¬ 
ramming  from  routine  news  releases  to 
advertising  campaigns.  Mitchell,  a 
former  reporter  and  photographer  for 
several  weekly  newspapers  and  news  di¬ 
rector  of  three  radio  stations  in 
Washington  State,  has  nine  years  of  ex¬ 
perience  working  in  law  enforcement  as 
a  public  information  officer. 

A  graduate  of  Washington  State  Uni¬ 
versity  majoring  in  communications, 
Mitchell  wrote  the  text  to  provide  better 
insight  into  police  public  information 
programming  for  the  practicing  police 
PIO  and  news  reporter. 

The  text  is  available  from  Davis  Pub¬ 
lishing,  P.O.  Box  841,  Santa  Cruz,  Calif. 
95060  ($6.95). 

Mitchell  has  been  with  the  Tacoma 
Police  Department  since  August,  1972. 
Prior  to  that  time,  he  was  with  the 
Wyoming  Highway  Department,  High¬ 
way  Patrol  as  a  specialist  in  police  public 
information.  He  also  worked  with  the 
Oregon  Department  of  Motor  Vehicles  in 
traffic  safety  and  public  information. 

• 

Investigative  leads 

The  Urban  Policy  Research  Institute, 
Beverly  Hills,  Calif.,  will  begin  a  bi¬ 
monthly  newsletter  on  investigative  re¬ 
porting  this  month,  called  News  Leads. 
The  subscription  price  for  this  will  be 
$5.00  per  year  for  students,  $10.00  for 
individuals,  and  $15.00  for  organizations. 
Anyone  interested  in  subscribing  can 
write  to  Harriet  Katz,  editor.  Urban  Pol¬ 
icy  Research  Institute,  321  South  Be¬ 
verly  Dr.,  Beverly  Hills,  Calif.  90212. 


Top  humor  columnist 
has  book  published 

John  Sinor,  columnist  for  the  San 
Diego  Evening  Tribune,  has  published  a 
book  entitled  “Eleven  Albatrosses  in  My 
Bluebird  Tree”  through  Joyce  Press, 
Inc.  in  San  Diego. 

The  hardback  edition  is  an  illustrated 
compendium  of  the  writings  that  have 
earned  Sinor  the  reputation  of  being  one 
of  the  top  family  humor  columnists. 

The  humor  in  Sinor's  column  stems 
from  his  home  life.  He  was  married  to 
Diane  Faulk  in  1970,  bringing  together  a 
family  of  1 1  children  (six  hers,  five  his). 
Hence,  the  reference  to  the  clan  in  the 
title  of  his  book. 

“Eleven  Albatrosses  in  My  Bluebird 
Tree”  is  illustrated  by  artist  Chuck 
Beebe,  providing  the  first  visual  dimen¬ 
sion  to  the  characters  Sinor  has  made 
household  favorites. 

Sinor's  column  appears  daily  in  the 
San  Diego  paper  and  is  syndicated 
through  the  Copley  News  Service  to 
over  600  newspapers  throughout  the  Un¬ 
ited  States  and  other  nations. 

His  skill  as  a  writer  has  resulted  in 
numerous  Copley  Newspaper  awards 
plus  honors  from  the  National  Headlin¬ 
ers  Club,  the  San  Diego  Press  Club  and 
the  National  Freedoms  Foundation. 

Sinor  also  has  branched  out  into  writ¬ 
ing  screen  plays,  and  recently  has  sold 
two  of  them.  One,  a  children's  story,  is 
being  filmed  by  Walt  Disney  Studios. 

• 

Hicks  &  Greist  lands 
fourth  retail  account 

Hicks  &  Greist,  Inc.  has  been  ap¬ 
pointed  by  J.  M.  Fields  department  store 
chain  as  its  agency  for  all  broadcast  crea¬ 
tive  and  planning,  according  to  Richard 
Gilbert,  director  of  marketing  and  mer¬ 
chandising. 

J.  M.  Fields,  the  discount  department 
store  division  of  Food  Fair,  operates 
more  than  80  stores  throughout  New 
England  and  the  Southeast. 

This  is  Hicks  &  Greist's  fourth  retail 
account,  joining  a  chain  of  45  supermar¬ 
kets,  a  chain  of  44  drugstores,  and  the 
140-branch  banks  of  National  Bank  of 
North  America. 

• 

Costlier  paper 

The  Dubuque  (la.)  Telegraph  Herald 
raised  its  weekly  subscription  10^.  Two 
and  one-half  cents  of  the  increase  will  go 
to  carriers,  the  newspaper  said.  Single 
copy  price  went  from  150  to  200,  and  on 
Sunday,  from  400  to  500.  Norman 
McMullin,  publisher,  said  the  increase 
was  made  necessary  by  higher  newsprint 
prices.  He  said  the  newspaper  uses  more 
than  3,000  tons  a  year,  which  constitutes 
about  one-fifth  of  their  operating  ex¬ 
penses. 
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state  Supreme  Court  asked 
to  protect  news  sources 


Attorneys  for  a  St.  Petersburg  Times 
reporter  have  asked  the  Florida  Supreme 
Court  to  hand  down  a  landmark  decision 
affirming  that  journalists  have  the  right 
to  protect  confidential  sources. 

In  a  56-page  brief  filed  on  behalf  of 
Lucy  Ware  Morgan  March  22,  lawyers 
asked  for  a  historic  ruling  which  would 
shield  reporters’  sources  from  “anything 
less  than  the  absolute  need  of  a  criminal 
investigation  .  . 

The  attorneys  argued  that  no  such 
compelling  interest  existed  when  a  cir¬ 
cuit  judge  ordered  Mrs.  Morgan  jailed  for 
90  days  for  refusing  to  tell  a  grand  jury 
how  she  had  learned  what  the  panel  de¬ 
cided  in  secret,  an  offense  her  lawyers 
say  was  no  crime  at  all. 

The  brief,  filed  by  Talbot  D’ Alemberte 
of  Miami  and  William  Ballard  of  St. 
Petersburg,  was  a  prelude  to  oral  argu¬ 
ments  scheduled  for  April  7.  Deputy  At¬ 
torney  General  Jim  Whisenand  filed  his 
brief  March  25. 

Both  sides  hope  the  court  will  clarify 
the  rights  of  journalists  to  shield  sources, 
and  the  powers  of  police  and  prosecutors 
to  interrogate  reporters  about  them.  The 
Florida  Supreme  Court  hasn’t  had  any¬ 


thing  to  say  on  this  subject  since  it  ruled 
that  reporters  have  no  particular  secrecy 
privileges  under  the  First  Amendment  to 
the  U.S.  Constitution — and  that  decision 
was  26  years  ago. 

In  1972,  the  U.  S.  Supreme  Court  con¬ 
ceded  that  reporters  have  source  protec¬ 
tion  rights  which  must  be  balanced  with 
the  government’s  legitimate  need  in 
criminal  investigations,  Morgan’s  attor¬ 
neys  say. 

• 

D  policy  delayed 

A  new  policy  requiring  journalism  stu¬ 
dents  who  receive  Ds  to  repeat  those 
classes  has  been  delayed  by  Wayne  State 
University  until  after  the  journalism  de¬ 
partment  has  formulated  a  statement 
about  the  policy  to  justify  it. 

According  to  Jake  Highton,  acting 
chairperson  of  the  j-department,  the  pol¬ 
icy  was  formulated  to  increase  the  stan¬ 
dards  of  the  department.  University  om¬ 
budsman  Ted  Fleming  who  earlier  had 
called  the  policy  “as  illegal  as  hell,”  said 
he  has  since  found  out  that  “a  depart¬ 
ment  can  indeed  impose  such  require¬ 
ments.” 


Michelin  decision: 
local  tax  on  imports 

A  U.S.  Supreme  Court  decision 
(January  13)  that  made  it  legal  for  local 
jurisdications  to  assess  ad  valorem  taxes 
on  foreign  goods  held  in  their  original 
cartons  so  long  as  the  tax  is  not  con¬ 
strued  as  an  import  duty  could  have 
“far-reaching  effects  on  newsprint,  inks 
and  other  items  imported  to  be  incorpo¬ 
rated  into  a  newspaper,”  the  American 
Newspaper  Publishers  Association  said 
in  a  memorandum  on  the  Michelin  Tire 
Corp.  V.  Wages  case. 

“From  the  decision,  it  appears,” 
ANPA  said,  “that  a  state  or  local  juris¬ 
diction  generally  may  impose  a  tax  on 
imported  goods:  after  their  initial  sale; 
after  breakup  of  the  shipping  package,  or 
after  the  goods  have  been  committed  to 
current  operational  needs  by  manufac¬ 
turers  since  presumably  the  goods  have 
lost  their  distinctive  character  as  imports 
and  therefore  are  subject  to  a  state’s 
taxingpower.” 

• 

Iowa  weekly  sold 

The  94-year-old  Brighton  (la.)  Enter¬ 
prise,  which  has  been  published  by  Mr. 
and  Mrs.  Clifford  Elmore,  was  sold 
March  1  to  Dinsmore  Publishing  Co.  of 
Fremeont,  la.  Keith  Dinsmore  is  the  new 
publisher.  The  weekly  has  tabloid  for¬ 
mat. 


A  MEMO  TO  EDITORS: 

One  of  the  Top  Feature  Stories  on  April  8, 

National  Food  Day,  will  be  the  Food  Day  "Dial-ogue.” 

Twenty-eight  university  and  government  scientists  will  meet  in  Washington,  D.C. 
on  April  7  and  8  to  answer  ‘‘DIAL-OGUE’’  telephone  calls  from  consumers  and 
high  school  students  across  the  country. 

Hundreds  of  questions  such  as,  “Is  our  food  safe?’’,  “Can  we  produce  enough 
food  to  feed  ourselves  and  other  parts  of  the  world?’’,  will  be  answered  by 
these  scientists  who  are  being  assembled  by  the  Council  for  Agricultural  Science  and 
Technology.  CAST  is  a  nonprofit  association  of  seventeen  scientific  societies 
with  about  25,000  members  across  the  country. 


For  more  information  on  the  Food  Day  “DIAL-OGUE,”  call 
Dr.  Charles  Black,  CAST  Executive  Director,  at  (515)  294-2036. 


Council  for  Agricultural  Science  and  Technology 
Ames,  Iowa 
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PROMOTION 


Large  attendance  expected 
at  Norfolk  cooking  school 


Almost  10.000  homemakers  are  ex¬ 
pected  to  be  in  attendance  May  18  and  19 
during  the  2nd  annual  All-American 
Cooking  Show  and  Fashion  Revolution 
in  the  giant  exhibition  hall  at  Scope- 
Norfolk's  S35  million  cultural  and  con¬ 
vention  center. 

Sponsored  by  the  Virginian-Pilot  and 
Ledger-Star  and  Southern  Living 
magazine,  the  show  is  part  of  a  four-day 
food  and  related  products  extravaganza 
involving  two  special  focxl  editions  for 
the  papers,  an  estimated  79  national  and 
regional  show  exhibitors,  and  hundreds 
of  people,  including  the  reigning  Miss 
Virginia. 

The  four  days  of  concentrated  activity 
will  begin  Sunday.  May  16.  with  publi¬ 
cation  of  the  fifth  annual  Cooking  Clips 
section  in  the  Virginian-Pilot. 

Containing  hundreds  of  outstanding 
recipes  submitted  by  readers  in  a  ‘Favo¬ 
rite  Recipe  Contest'  that  got  underway 
March  7.  “Cooking  Clips  '76"  will  be 
tabloid  format.  Thi^  has  proven  to  be  a 
real  reader  favorite,  with  many  saving 
the  section  for  referral  throughout  the 
year. 

On  Monday.  May  17.  the  Cooking 
Show  and  Fashion  Revolution  section 
will  be  published.  It  will  also  be  in  tab¬ 
loid  format,  with  emphasis  on  the  up¬ 
coming  show,  exhibitors,  menu  sugges¬ 
tions  and  a  variety  of  recipes  selected  by 
the  staffs  of  Southern  Living  and  the 
Southern  Kitchens  Cooking  School. 

Tuesday  and  Wednesday.  May  18-19. 
are  the  show  dates  at  Scope  Exhibition 
Hall.  There  will  be  two  cooking  shows 
daily,  at  2  and  7  p.m..  moderated  by 
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Jean  Wickstrom.  food  editor  of  Southern 
Living  magazine.  Food  preparation  will 
be  by  staff  members  of  the  Southern 
Kitchens  Cooking  School. 

Following  each  of  the  cooking  dem¬ 
onstrations  there  will  be  showings  of 
the  latest  in  spring  and  summer  fashions 
for  casual  at-home  entertaining,  featur¬ 
ing  Bobbi  Becker  and  Faith  Beech  of 
Creative  Consultants,  and  a  host  of  live 
models. 

Immediately  before  and  following  the 
cooking  and  fashion  shows  the  exhibiton 
areas  will  be  open.  Approximately  79 
exhibitors  are  expected  to  participate, 
show  ing  and  demonstrating  a  w  ide  range 
of  food  products,  major  and  small 
appliances,  kitchen  equipment  and  re¬ 
lated  home  accessories  and  services. 

Public  admission  to  the  shows  will  be 
free,  but  everyone  must  have  a  ticket  to 
gain  entrance.  Tickets  will  be  provided 
by  The  Virginian-Pilot/Ledger-Star  to 
advertisers  and  the  public  advised  as  to 
their  availability. 

The  newspapers  will  provide  heavy 
multi-media  promotional  exposure 
within  the  market  to  assure  success  of 
the  four-day  event. 

• 

Press  groups  oppose 
bans  on  liquor  ads 

The  Senate  Subcommittee  on  Al¬ 
coholism  and  Narcotics  held  hearings 
March  8  and  1 1  on  the  advertising  of 
alcoholic  beverage  and  its  impact  on  al¬ 
cohol  abuse. 

It  has  been  suggested  to  the  subcom¬ 
mittee  that  bans  or  restrictions  be  placed 
on  the  advertising  of  alcoholic  bever¬ 
ages. 

Three  press  groups,  the  American 
Newspaper  Publishers  AssiK'iation.  Na¬ 
tional  Newspaper  Association  and  the 
Magazine  Publishers  Association,  sub¬ 
mitted  testimony  to  the  subcommittee 
expressing  opposition  to  the  suggestion. 
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Too  much  progress? 

The  Fairbanks  (Alaska)  Daily  News- 
Miner  cancelled  its  annual  “Progress 
Edition",  which  it  has  published  con¬ 
tinuously  since  1950.  The  newspaper 
said  the  “conditions  which  prompted 
publication  26  years  ago  no  longer  exist. 
At  present  we  can  see  no  pressing  need 
to  attract  more  economic  development 
and  more  people  to  Alaska.  We  do  not 
need  more  ‘progress'  at  the  moment." 

W.Va.  coal  firm 
may  expand  its 
ad  campaign 

Eastern  Associated  Coal  Corporation 
is  expected  to  decide  within  the  next 
month  whether  to  expand  its  multi-media 
advertising  program  throughout  West 
Virginia.  The  program  is  currently  con¬ 
fined  to  the  southern  portion  of  the  state. 

Eastern  Associated  initiated  the  pro¬ 
gram  last  fall  via  newspapers,  radio  and 
TV  in  order  to  publicize  the  civic  con¬ 
tributions  made  by  its  mine  employees. 
The  goal  of  the  ads  has  been  to  improve 
employee  morale,  acquaint  community 
residents  with  the  company  and  to  pro¬ 
mote  benefits  the  company  has  to  offer 
prospective  employees. 

The  company  has  since  run  between 
16  and  20  three  column  by  11"  newspaper 
ads  in  each  of  five  West  Virginia  dailies 
and  weeklies.  Newspapers  carrying  the 
ads  have  been  the  Beckley  Post  Herald. 
Logan  Banner  and  Welch  News  (all 
dailies)  and  the  Coal  Valley  News  and 
Fayette  Tribune  (both  weeklies.) 

In  recent  weeks,  the  company  has 
been  performing  market  research  aware¬ 
ness  studies  to  see  if  its  employees  have 
seen  the  ads  and  to  determine  if  they 
have  had  a  positive  effect  on  employee 
moral.  If  this  proves  to  be  the  case,  plans 
call  for  the  company  to  expand  the  pro¬ 
gram  statewide,  according  to  a  represen¬ 
tative  of  Ketchum.  MacLeod  &  Grove. 
Inc.  ad  agency  of  Pittsburgh. 

The  market  research  study  is  also  ex¬ 
pected  to  let  the  company  know  which  of 
the  three  advertising  mediums  was  the 
most  effective  in  getting  the  message 
across.  This  will  have  a  bearing  on 
where  future  ad  dollars  are  spent  on  the 
program. 

• 

Optician  account 

E.  B.  Meyrowitz  Inc.  has  appointed 
Main  Street  Inc.,  a  subsidiary  of  Grey 
Advertising,  as  its  agency,  effective 
April  1.  The  opticians  have  12  stores  in 
New  York  City,  Long  Island,  White 
Plains,  New  Jersey  and  Washington, 
D.C.  Advertising  com  lences  at  the  end 
of  April. 
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Legis  50  awards 
coverage  of 
Capitol  news 

Courier-Journal  in  Louisville  and 
Felton  West,  the  state  capitol  bureau 
chief  of  the  Houston  Post,  were  pre¬ 
sented  special  awards  for  legislative  re¬ 
form  by  Legis  50/The  Center  for  Legisla¬ 
tive  Improvement. 

This  is  the  first  time  that  a  newspaper 
and  a  capitol  correspondent  have  been 
honored  in  annual  legislative  improve¬ 
ment  awards  of  Legis  50.  Both  the 
Courier-Journal  and  West  were  chosen 
for  their  continuing  excellence  in  the  re¬ 
porting  of  state  government  news  and 
their  efforts  to  interpret  state  legislative 
action  and  issues  to  their  readers. 

The  1 975  awards  will  be  presented  April 
12  at  special  ceremonies  in  the  historic 
House  of  Burgesses  at  Williamsburg, 
Virginia. 

The  board  of  trustees  of  Denver-based 
Legis  50  cited  the  Courier-Journal  for 
“its  devotion  to  the  principle  that  the 
public  is  entitled  to  full  access  to  the 
processes  by  which  legislative  decisions 
are  reached.” 

“It  is  within  the  power  of  the  news 
media  of  the  United  States  to  effect  deep 
and  lasting  state  legislative  reform 
through  close,  impartial  and  knowledge¬ 


able  reporting  of  the  muted  actions  as 
well  as  the  visible  performances  of  state 
legislatures,”  Legis  50  said  in  its  cita¬ 
tion. 

The  organization  specifically  cited  the 
newspaper’s  efforts  to  “examine  the 
Kentucky  Legislature,  its  members,  the 
issues,  and  the  legislative  process  itself 
in  advance  of  legislative  sessions.” 

West  was  cited  for  his  consistent  ex¬ 
cellence  in  coverage  of  state  legislative 
issues.  He  “not  only  has  established 
standards  for  his  profession  not  easily 
met  by  others,  but  has  served  faithfully 
in  that  most  sensitive  of  journalistic 
roles:  proxy  for  the  electorate  at  gov¬ 
ernmental  events  the  citizens  themselves 
cannot  attend.” 

West,  Legis  50  said,  “has,  on  a  con¬ 
tinuing  basis,  presented  to  the  public 
thorough,  well-researched  and  accurate 
information  on  the  activities  of  elected 
representatives  and  appointed  officials. 
He  has  interpreted  for  the  public  the 
meaning  of  issues  and  the  relevance  of 
controversies  and  has  done  so  with 
knowledge  and  craftsmanship.” 

He  was  specifically  cited  for  a  1972 
series  on  legislative  reform  and  a  1975 
series  on  proposed  changes  in  the  Texas 
Constitution. 

Legis  50  (formerly  The  Citizens  Con¬ 
ference  on  State  Legislatures)  is  a  na¬ 
tional  not-for-profit  organization  dedi¬ 
cated  to  legislative,  institutional  and  pro¬ 
cedural  improvement.  Not  a  lobbying 


The  Best  Golf  Instruction 
— —  Th^  Most  Promotabte  Name  in  Golf 


organization,  it  conducts  projects  de¬ 
signed  to  improve  the  capability  of  legis¬ 
latures  to  produce  sound  policy  based  on 
the  fullest  possible  flow  of  information. 
The  organization  currently  has  projects 
in  15  states,  and  has  worked  with  all  50 
states. 

The  annual  Legis  50  awards  are  based 
upon  a  national  nomination  and  selection 
process. 

Legis  50  provides  current  data  on  state 
legislatures  to  its  headquarters  and  field 
staff  and  to  interested  individuals  and 
groups.  Recent  research  publications  in¬ 
clude  a  comprehensive  bibliography  on 
constitutional  revision,  a  research 
memorandum  on  legislative  salaries  in 
the  50  states,  and  two  special  reports, 
one  on  legislative  openness  and  informa¬ 
tion  availability  and  the  other  on  gov¬ 
ernmental  ethics.  A  series  of  mono¬ 
graphs,  called  Working  Papers,  was  be¬ 
gun  last  year,  with  the  first  issue  con¬ 
centrating  on  the  failure  of  major 
journalism  schools  to  prepare  students 
for  legislative  coverage. 

• 

Laserphoto  employed 

The  Longview  (Tex.)  News-Journal 
said  this  week  that  is  has  become  the 
fourth  newspaper  in  the  state  to  install 
the  Associated  Press’s  Laserphoto.  The 
other  3  are  the  Dallas  Times  Herald, 
Abilene  Reporter-News,  and  Fort  Worth 
Star-Telegram. 


JACK  NICKLAUS 


...HND  RLL  THHT  WITH  THE  CLUBHEnO  TRAVELING  RT 
RROUNO  100  M.RH.! 

6ECRUSE  OF  THE  IMPOSSIBILITY  OF  flLWRVS  REPERTTING 
THOSE  IDERLS,  MOST  TDUR  PROS  FAVOR  EITHER  R 
deliberate  FROC  or  DRRWt  ^  THE  BEST  OF  THEM 
BEING  CAPABLE  OF  EITHER  'SHgPd'  AT  RNY  TIME.  THAT 
SHOULD  BE  yOUR  APPROACH^  TOO. 


Play  Better  Golf -with  JACK  NICKLAUS 

VOU  LL  RARELY  SEE  A  PRO  TRY  TO  HIT  THE  BALL 
DEAD  STRAIGHT.  REASON  IS  THAT  THE  ABSO¬ 
LUTELY  STRAIGHT  SHCrr  IS  SO  DIFFICULT 
AS  TO  BE  ALMOST  A  FLUKE. 


HERE'S  WHAT  VOU  MUST  DO  AT 
IMPACT  TO  ACHIEVE  THAT  FLUKE  : 

1.  YOUR  CLUBHEAD  MUST 
MOVE  DIRECTLY  ALONG  YOUR 

TARGET  LINE. 

2.  YOUR  CLUBFACE  MUST 
BE  PERFECTLY  SQUARE  TO 

YOUR  TARGET. 

3.  YOU  MUST  HIT  THE  BALL 
ABSOLUTELY  ON  THE  CENTER 

OF  THE  CLUBFACE . 


Leading  newspapers  already  signed  up  include:  New  York  DAILY  NEWS,  Chicago  TRIBUNE,  Detroit  FREE  PRESS, 
San  Francisco  EXAMINER,  Columbus  DISPATCH,  Seattle  POST  INTELLIGENCER,  New  Orleans  STATES  ITEM, 
Indianapolis  STAR,  Albany  TIMES  UNION,  Oklahoma  City  JOURNAL,  Buffalo  EVENING  NEWS,  Houston  POST, 
Hartford  COURANT,  Baltimore  NEWS-AMERICAN,  Ottawa,  Ont.,  JOURNAL,  Manchester,  England,  EVENING  NEWS. 

Another  Success  Story  from  KING 

Serviced  in  4  columns  (It  can  be  stacked  in  2-col.  size)  First  Release;  Monday,  April  5th 

For  terms  and  to  learn  if  it  is  still  available  in  your  territory,  phone  TODAY. 

Lewis  A.  Little,  National  Sales  Director 

King  Fea'i’ures 
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When  it  comes  to  newspaper  composition  systems  .  .  . 

The  Dymo/Xylogics  CPS  System 

continues  to  be  chosen  by  an  ever  growing  list  of  worldwide  users. 

The  Dymo/Xylogics  Copy  Processing  Systems  have  earned  a 
reputation  for  providing  the  most  cost-effective 
performance  in  all  composition  areas — editorial,  wire  service, 
classified,  display — and  now  business  system  capability. 

Check  with  any  of  our  users .  .  .  and  call  us  for  a 
current  user  list  and  details  concerning  your  requirements. 


Dymo  Graphic  Systems,  Inc.,  355  Middlesex  Avenue,  Wilmington,  MA  01887  617-933-7000 
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PINE  BLUFF  COMMERCIAL 


The  Marietta  Daily  Journal 
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Dymo/Xylogics  Copy  Processing  Systems  Installations/Orders  as  of  3/76 


Daytona  Beach  News-Journal 

Daytona  Beach,  FL 

Farmington  Daily  Times 

Farmington,  NM 

The  Daily  Review 

Hayward,  CA 

The  Daily  Pantagraph 

Bloomington,  IL 

Waterloo  Courier 
Waterloo,  lO 
Troy  Daily  News 

Troy,  OH 

The  Ithaca  Journal 

Ithaca,  NY 

Kenosha  News 

Kenosha,  Wl 

Grit 

Williamsport,  PA 

The  News  and  Advance 
Lynchburg,  VA 
Warren  Tribune  Chronicle 

Warren,  OH 


Rochester  Post-Bulletin 

Rochester,  MN 

Journal  Star 

Peoria,  IL 

The  Montreal  Star 

Montreal,  Que 

The  Daily  Journal 

Elizabeth,  NJ 

Union-Sun  &  Journal 

Lockport,  NY 

The  Daily  Freeman 

Kingston,  NY 

Clearwater  Sun 

Clearwater,  FL 

Pine  Bluff  Commercial 

Pine  Bluff,  AR 

Trentonian 

Trenton,  NJ 

Public  Opinion 

Chambersburg,  PA 

Daily  Press  &  Times-Herald 

Newport  News,  VA 


The  Times  and  The  Blade 

Toledo,  OH 

Herald  Examiner 

Los  Angeles,  CA 

The  Patriot  Ledger 

Quincy,  MA 

Ft.  Lauderdale  News  & 

Sun  Sentinel 

Ft.  Lauderdale,  FL 

The  Advocate 

Newark,  OH 

The  Call  &  Evening  Chronicle 

Allentown,  PA 

Leader-Telegram 

Eau  Claire,  Wl 

La  Derniere  Heure  & 

La  Libre  Belgique 

Brussels,  Belgium 

Times-Republican 

Marshalltown,  lO 

Santa  Cruz  Sentinel 

Santa  Cruz,  CA 


Las  Vegas  Sun 

Las  Vegas,  NV 

Yankton  Press  &  Dakotan 

Yankton,  SD 

Sumter  Daily  item 

Sumter,  SC 

Times-Neighbor-Newspapers,  Inc. 

Marietta,  CA 

Burlington  Free-Press 

Burlington,  VT 

The  New  Straits  Times 
(Malaysia)  Berhad 

Kuala  Lumpur,  Malaysia 

El  Noticiero  Universal 

Barcelona,  Spain 

Pratt  &  Whitney  Aircraft/ 

Division  of  United  Technologies 

West  Palm  Beach,  FL 

Brown  Printing  Co. 

Waseca,  MN 


Computergraphics 

Los  Angeles,  CA 


Norman  C.  Harshbarger,  formerly 
circulation  systems  manager.  Dayton 
Newspapers  Inc. — named  circulation 
manager  of  the  Dayton  Journal  Herald, 
replacing  Herbert  Balr. 

♦  *  * 

Daniel  De  Long — appointed  associate 
publisher  of  San  Francisco  Daily  Com¬ 
mercial  News  and  managing  editor  Ann 
Frechette — named  editor. 

*  ♦  * 

Joseph  P.  Junker,  previously  director, 
corporate  systems  for  Gannett  Co. 
Inc. — named  advance  systems  manager 
for  McClatchy  Newspapers  in  Sac¬ 
ramento. 

*  ♦  * 

Wayne  Poston,  managing  editor. 
Bradenton  (Fla.)  Herald — promoted  to 
executive  editor. 

*  ♦  * 

Kitty  Hanson,  reporter  and  special 
features  writer  for  the  New  York  Daily 
News — won  the  1975  Media  Award  from 
Cancer  Care,  Inc.  for  her  series  on  “Liv¬ 
ing  with  Cancer.” 

• 

Wingate  promoted 

Former  newspaper  advertising  sales¬ 
man,  James  S.  Wingate,  has  been  ap¬ 
pointed  assistant  to  the  president  of  Lee 
Enterprises  in  Davenport,  la.  Wingate, 
who  has  been  general  manager  of  Lee’s 
Missoula  Missoulian,  succeeds  Ronald 
J.  Semple,  who  was  named  publisher  of 
the  Helena  Independent  Record,  a  Lee 
paper.  Wingate  joined  the  newspaper 
group  in  1971  after  a  career  with  the  na¬ 
tional  ad  representative  firm  of  Jann  & 
Kelley  in  Chicago  and  its  successor  the 
Branham  Co.  where  he  was  vicepresi¬ 
dent.  Llold  D.  Schermer  is  president  of 
Lee  Enterprises. 


news-people 


James  Brady — to  director  and  editor- 
in-chief  of  MBA  Communications  Inc. 
while  continuing  his  present  editorial  and 
business  activities  as  vicechairman  of 
World  News  Corporation,  publisher  ofthe 
National  Star. 

*  ♦  * 

Mary  Sclawy,  previously  makeup 
editor  at  the  Detroit  News — joined  the 
legal  staff  of  the  Grand  Trunk  Western 
Railway,  having  recently  passed  the  bar 
examination. 

*  *  * 

Con  Marshall,  34.  formerly  a  reporter 
for  the  Scotts  Bluff  (Nebr.)  Star-Herald 
and  news  editor  of  the  Chadron 
Record — named  editor  of  the  Sidney 
(Nebr.)  Telegraph.  He  has  been  director 
of  information  for  7  years  at  Chadron  State 
College. 

♦  ♦  * 

Charles  D.  Cole,  personnel  director. 
Pittsburg  (Pa.)  Press  Co. — named  labor 
relations  director.  D.  Dean  Stuart,  an 
industrial-relations  and  personnel 
specialist  in  Ohio,  N.Y.,  and 
California — appointed  personnel  man¬ 
ager  and  William  Davis,  who  has  been 
with  the  Press  since  1952 — named  person¬ 
nel  assistant. 

*  *  * 

Steve  Casey,  from  sports  department, 
San  Diego  (Calif.)  Evening  Tribune  to 
television  columnist,  succeeding  Joe 
Thesken — named  universities  and  col¬ 
leges  education  reporter.  Bob  Dorn — 
transferred  from  latter  post  to  night  gen¬ 
eral  assignment. 


David  P.  Colley,  former  reporter  for  the 
Easton  (Pa.)  Express — named  commun¬ 
ity  relations  director  for  the  Allentown 
Hospital,  Allentown,  Pa. 

♦  *  * 

Barbara  Donlon,  formerly  on  produc¬ 
tion  staff,  Newton  (Mass.)  Times — to 
newly-created  post  of  press  relations 
manager,  WNAC-TV,  Boston. 

)|c  t  * 

Lee  Ridenour,  former  reporter  for 
Fayetteville  (N.C.)  Observer — to  Art 
Blum  lAiblic  Relations,  San  Francisco. 

*  *  ♦ 

Sharon  Rosenhouse,  editorial  writer 
for  the  Los  Angeles  Times  since  1974  and 
prior  to  that  with  the  Hackensack  (N.J.) 
Record — to  reopen  the  Times’  New 
Delhi  bureau.  She  is  the  first  woman  to 
head  a  Times  foreign  bureau. 

♦  ♦  * 

John  C.  A.  Watkins,  publisher.  Provi¬ 
dence  Journal-Bulletin — re-elected 
chairman  of  the  board  and  chief  executive 
officer  of  the  Providence  Journal  Co. 
Michael  P.  Metcalf — re-elected  presi¬ 
dent,  and  Harry  B.  Freeman,  chairman  of 
the  executive  committee.  Stockholders 
re-elected  as  directors  were;  Thomas  F. 
Black,  Jr.,  Watkins,  Henry  A.  Wilmer- 
DiNG,  Freeman,  Frederick  C.  Tanner,  Paul 
C.  Nicholson  Jr.,  Benjamin  L.  Ccxjk  Jr., 
John  L.  Clark,  Henry  D.  Sharpe  Jr., 
Metcalf,  Norman  M.  Fain,  William  H. 
Heisler,  3rd,  Walter  Everett  and  John 
W.  Wall. 

♦  *  ♦ 

Len  R.  Small,  33,  executive  editor, 
Moline  (111.)  Daily  Dispatch — appointed 
general  manager.  He  will  continue  to  hold 
the  position  of  executive  editor. 

♦  *  * 


management  consultants 
specializing  in 
executive  search 

We  welcome  an  opportunity  to  discuss  in  detail  our 
services,  our  methods,  and  our  staff  with  respect  to 
a  specific  situation  in  your  General  Management 
Business,  Advertising,  Mechanical,  Circulation,  and 
Editorial  areas.  Call  Carl  Youngs  at  312-693-6171. 

Ron  Curtis  &  Company 

O’HARE  PLAZA,  5725  EAST  RIVER  ROAD.  CHICAGO,  ILLINOIS  60631 


Ronald  A.  Miller,  42,  publisher-owner 
of  the  Western  Star,  a  weekly  newspaper 
at  Corpus  Christi,  Texas,  from  Sep¬ 
tember,  1975,  to  March  of  this  year — 
named  advertising  director  of  the  Green¬ 
ville  (S.C .) News-Piedmont .  From  1973  to 
1975,  Miller  was  ad  director  of  the  Corpus 
Christi  Caller-Times  and  before  that  retail 
manager  at  the  Akron  Beacon  Journal. 

• 

Durbin  to  lead 
Hill  and  Knowiton 

William  A.  Durbin  has  been  elected 
chairman  of  the  board  and  Loet  A.  Vel- 
mans  president  of  Hill  and  Knowiton, 
Inc.,  international  public  relations/ 
public  affairs  firm,  it  was  announced  by 
the  company’s  board  of  directors.  Both 
Durbin  and  Velmans  had  previously  held 
the  post  of  vice  chairman.  Richard  W. 
Darrow,  former  chairman,  died  Satur¬ 
day,  March  20. 
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in  the  news 


William  Raspberry,  40-year  old  black 
reporter  for  the  Washington  Post — 
honored  by  the  University  of  Mississippi 
as  winner  of  the  Silver  Em  Award  for 
outstanding  contributions  to  the  journalis¬ 
tic  profession. 

*  *  ♦ 

William  M.  Nicholson,  30,  previously 
general  manager  and  vicepresident  of  the 
Lakeland  (Fla.)  Ledger — to  publisher  of 
the  Broward  {F\a.)  Times,  a  twice-weekly 
in  Tamarac,  Fla.,  replacing  Vivian 
Schultz  who  resigned  to  start  her  own 
newspaper  in  Ohio. 

*  *  ♦ 

Pat  Moss,  33,  assistant  city  editor — 
promoted  to  city  editor  of  the  Albany 
(N.Y .)KnickerhockerNews,  and  Norman 
F.  Bell,  27,  a  copy  editor  and  Saturday 
editor — to  assistant  city  editor. 

*  *  * 

Christy  C.  Bulkeley,  editor  and  pub¬ 
lisher  of  the  Saratoga  Springs  (N.Y.) 
Saratogian  one  of  seven  women  honored 
by  the  National  Council  of  Women,  in 
cooperation  with  the  Women's  Bureau  of 
the  U.S.  Department  of  Labor. 

• 

Fire  tragedy  photo 
wins  4  more  awards 

The  controversial  tire  tragedy  photo 
by  Boston  Herald  American  photog¬ 
rapher  Stanley  Forman  has  won  four 
more  awards  in  addition  to  its  most  re¬ 
cent  triumph  as  best  in  the  World  Press 
Photo  Foundation  competition. 

The  Forman  photo  of  a  young  woman 
and  child  plunging  through  mid-air  from 
a  tire  escape  last  July  has  been  chosen 
best  of  show  in  the  Boston  Press  Photog¬ 
raphers  Association  competition.  The 
picture  was  part  of  a  sequence  showing 
collapse  of  the  balcony  and  the  woman 
and  child  slipping  from  the  grasp  of  a 
fireman.  The  sequence  won  first  in  the 
picture  story  division.  The  key  photo, 
subject  of  reader/editor  debates  nation¬ 
ally,  was  also  first  in  spot  news  and  the 
fire  class  division. 

The  association's  Photographer  of  the 
Year  title  went  to  David  Ryan,  a  part- 
time  Boston  Globe  photographer  who 
lives  in  Quincy.  Ryan,  a  Boston  College 
graduate,  is  the  son  of  Leroy  Ryan,  now 
retired,  who  covered  news  assignments 
for  more  than  40  years  for  the  old  Boston 
Post  and  the  Globe. 

Kevin  Cole  of  the  Herald  American 
took  first  prizes  in  general  news  and  fea¬ 
ture  categories.  The  Globe's  Paul  Con¬ 
nell  won  first  in  sports  feature,  and 
Charles  Cocaine,  Worcester  Telegram, 
in  personality  category. 
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Okla.  Hall  of  Fame 
names  new  members 

The  Oklahoma  Journalism  Hall  of 
Fame  has  named  nine  new  members. 
The  hall  is  sponsored  by  the  Central 
State  University  chapter  of  the  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi,  in  cooperation  with  the  state's  three 
professional  chapters  of  SDX,  Oklahoma 
Press  Association  and  Oklahoma  Broad¬ 
casters  Association. 

O.H.  and  Hattie  Lachenmeyer  are  the 
first  husband-wife  team  named  in  the 
hall's  six-year  history.  Lachenmeyer 
(1893-53)  and  his  wife  (1901-)  published 
seven  dailies  in  Oklahoma,  Texas  and 
Louisiana  with  the  Cashing  (Ok\d.)  Daily 
Citizen  their  home  paper.  After  her  hus¬ 
band's  death.  Mrs.  Lachenmeyer  con¬ 
tinued  to  publish  the  Citizen  for  12  years, 
and  still  writes  features. 

Others  selected  are;  John  F.  Easley 
(1872-1956),  Daily  Ardmoreite;  Gerald 
“Cowboy”  Curtin  (1907-65),  editor  and 
publisher,  Watonga  Repiiblican;  John 
Casey  (1898-),  who  was  on  faculty  of  the 
University  of  Oklahoma  for  more  than  40 
years;  Foster  Harris  (1903-),  who  helped 
establish  the  University  of  Oklahoma 
professional  writing  program;  Lou  Allard 
(1909-74),  editor  and  co-publisher  of  the 
Dramright  Derrick  and  Journal  from 
1930-74;  Jack  Bell  (1904-75),  the 
youngest  city  editor  of  the  Daily  Okla¬ 
homan  who  then  covered  politics  from 
1925  to  1969  for  the  AP  and  then  for 
Gannett  Newspapers;  and  Bruce  Palmer 
(1909-73),  Oklahoma  City  tv  news  direc¬ 
tor. 

• 

Ayer  agency  elects 
new  chief  executive 

Louis  T.  Hagopian  has  been  named 
board  chairman  and  chief  executive  of¬ 
ficer  of  N  W  Ayer  ABH  International, 
succeeding  Neal  W.  O’Connor,  who 
gave  up  those  posts  to  fill  the  newly 
created  position  of  chairman  of  the 
executive  committee. 

O’Connor,  who  currently  serves  as 
chairman  of  the  American  Association  of 
Advertising  Executives,  had  been  Ayer's 
chief  executive  officer  since  1966.  Hago¬ 
pian  had  previously  served  as  vice 
chairman  of  Ayer  for  three  years. 

The  move  follows  a  successful  year  in 
1975  that  saw  the  ad  agency  top  $200 
million  in  billings  for  the  first  time  in  its 
107  year  history. 

• 

Arup  Sen,  previously  with  Central  Na¬ 
tional  Bank  as  a  marketing  research 
analyst — to  research  associate  for  Media 
General  in  Richmond,  Va. 


Sundberg  Sahr 


Sundberg  to  retire 
as  circulation  director 

Benjamin  Sahr,  44,  succeeded  Ivan 
Sundberg  as  circulation  director  of  the 
St.  Paul  (Minn.)  Dispatch  and  Pioneer 
Press  on  April  1. 

Sahr  had  been  country  circulation 
manager  of  the  Chicago  Tribune  and  had 
been  on  the  Tribune’s  staff  for  20  years. 
He  has  been  acting  assistant  circulation 
director  with  the  St.  Paul  papers  since 
the  first  of  the  year. 

Sundberg  elected  an  early  retirement 
after  being  with  the  Dispatch  and  Pioneer 
Press  for  37  years,  the  past  26  as  circula¬ 
tion  director. 


*  *  * 

Joyce  Dembowski  replaces  Helen 

Hodgkinson  who  is  retiring  as  supervisor 
of  the  classified  telephone  sales  for  the 
Seattle  Post-Intelligencer. 

*  ♦  + 

Bob  G.  Canon,  38,  executive  vicepresi¬ 
dent  of  News-Texan  Inc.  group  of  6  daily 
newspapers  and  one  weekly  in  the 
Dallas-Fort  Worth  area — named  presi¬ 
dent  succeeding  William  T.  Rives,  who  is 
retiring.  Charles  Ozment,  plant 

manager — named  vicepresident  for  pro¬ 
duction,  and  Robert  P.  Alberts,  vicepres¬ 
ident  for  corporate  products  of  A.  H.  Belo 
Corp.,  parent  company  of  News- 
Texan — named  chairman  of  the  board. 

*  *  * 

WiLi.iAM  L.  Rearden,  previously  sales 
and  promotion  manager  for  the  Lakeland 
(Fla.)  Ledger — to  circulation  promotion 
manager  for  the  Arkansas  Democrat  in 
Little  Rock. 


fjd. 
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1976 

January 

linage 

Tkt  following  linogo  lobulotioni  hovt  boon  compilod  by  Modio  Rocords, 
Inc.,  for  tbo  oiclusivo  publicofion  of  Editor  &  Pubbshor.  Thoy  moy  not  bo 
ropnntod  or  pubKshod  in  ony  form  without  tho  oipbcd  pormission  from 
Modio  Rocords,  Inc.  NOTE:  Nowspopors  morbod  wM  co^  bolow  inchrdo 
odvortising  in  Porodo  or  Family  Wooldy,  opproiimoto  linogo  os  follows: 
‘Porodo— 60.683 
fFomily  Woolily— 53.445 


1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


AKRON,  OHIO 

Boocon  Joumol-o  .  2,322,737  51,768  2,416,534  44,272 

•Boocon  Joumol-5  .  1,003,369  38,940  881,930  43,528 

Gmnd  Total  .  3,326,106  90,708  3,298,464  87,800 

NOTE:  Boocon  Joumol-o  nod  S  ctiongod  from  oight  to  sii-column  Juno  2, 
1975. 

ATLANTA,  GA. 

Constdution-m  .  2,658,149  2,501,549 

Joumol-o  .  2,895,801  111,362  2,772,956  145,863 

Joumol  &  Constitution-S  .  1,339,131  _  1^239J83  _ 

Gmnd  Totol  .  6,893,081  111,362  6,513,688  145,863 

BALTIMORE,  MD. 

'Nows  Amoricon-S  .  504,275  42,688  544,911  56.543 

Nows  Amoncon-o  .  1,036,298  1,191,605  10,200 

Sun-m  .  1,334,213  1,305,248 

Sun-0  .  1,615,415  9,120  1,761,094 

Sun-S  .  1,490326  6,640  1,436,918  _ 

Grand  Total  .  5,980,527  58.448  6.239,776  66,743 

BATON  ROUGE,  LA. 

Adncoto  (son  noto)  2329.823  2,289,270 

•Advocoto-S  .  810,764  738,664 

Grand  Totol  3.340.587  3,027,934 


NOTE:  Advocoto-m  ond  Stoto  Timos-o  sold  in  combinotion;  linogo  of  ono 
odition,  Advocoto-m  is  shown. 

NOTE:  Advocoto-m,  State  Timos-o  ond  Advocoto-S  chongod  from  oight  to 
sis-cohjmn  Sopt.  1,  1975. 

BERGEN  COUP4TV,  NJ. 


Rocord-o  1,764,225  158,932  1,927,080  66,195 

fRocord-S  .  750,158  295,004  658,621  211,720 

Grand  Total  .  2,514,383  453.936  2,585,701  277,915 

NOTE:  Rocord-o  publishod  5  ^ys  o  wook  only. 

BINGHAMTON,  N.V. 

Pmss-o  .  1,483,999  1,426,874 

•Prats-S  .  442,043  410,351 

Grand  Total  1,926,042  1,837325 

BOSTON,  AAASS. 

Horold  Amoricon-d  .  1,011,606  1,022,005 

Horold  Advortisor-S  .  .  552,666  211,068  565,569  158,618 

Globo-o  .  1,365,003  1325,676 

Globo-m  .  1,814,705  1,735,155 

*Globo-5  .  1,537,247  156,640  1,369,118  199,272 

Grand  Totol  .  6,281,227  367,708  6,017,523  357,890 

NOTE:  Globo-o  publishod  5  days  o  wook  only. 

BUFFALO,  N.Y. 

Courier  Eipross-m  ni,283  5,808  810,952  14,221 

'Courier  Eiprass-S  .  740,865  17,376  785,591  9,480 

Nows-o  .  2350393  99,920  2342381  85,120 

Grand  Totol  .  3,722,741  123,104  3,938,924  108,821 

CAMDEN,  NJ. 

Courior  Post-o  .  2353.188  40,176  2,189310 

NOTE:  Courior  Post-o  chongod  from  oight  to  sii-cohimn  Doc.  1,  1975. 

CHKAGO,  ILL. 

Tribuno-m  .  3,014340  1390.246  2,890,912  1,567,480 

Tribuno-S  .  1,570,986  513,913  1,548,329  423,663 

Nows-o  .  1,700,329  338.857  1  343,314  252,072 

Sun  Timos-m  2,385.033  199,465  2,414,524  149,672 

'Sun  Timos-S  .  796,8S3  377,652  768,390  314,421 

Grand  Totol  .  9,468,041  3,020,133  9.165,469  2,707,308 

NOTE:  Tribuno-m  and  S  chongod  from  oight  to  nine-column  July  1,  1975. 

CINCINNATI,  OHIO 

Enguiror-m  .  2,630,119  2,422,234 

Enquiror-S  .  1,288,303  1,421,909 

Posl-o  .  2,103,682  27,820  1,966,750  9,600 

Grand  Totol  .  6,022,104  27,820  5,810,893  9,600 

NOTE:  Post-o,  offoctivo  Juno  2,  1975  ond  Enguirar-m  ond  S  offoctivo  Juno 

3,  1975  changed  from  eight  to  nioo-column. 

CLEVELAND,  OHIO 

Ploin  Doolor-m  2,728,934  175,053  2,479,679  215,892 

Pfom  DooUr-S  .  1,241398  25,977  1,248,935  41,413 

Prass-o  .  1,831,892  259,686  1,915,800  212,797 

Grand  Totol  .  5.802,224  460,716  5,644,414  470,102 

NOTE:  Effective  Sopt.  1,  1975,  tho  Pfoin  Ooolor-m  and  S  ond  tho  Pross-o 
chongod  tram  eight  to  nino-cohimn. 

COLUMBUS,  GA. 

Enguiror  (see  note)  ....  1.093342  111,206  1,085,021  63,095 

'Lodger  Enguiror-S  . .  387,819  347,487  8,255 

Grand  Totol  .  1,481,361  111,206  1,432,508  71,350 


NOTE:  Enguiror-m  ond  Lodgor-o  sold  in  combinotion;  linogo  of  ono  odition, 
Enguiror-m  is  shown. 


COLUMBUS,  OHIO 


Oispotch-o  .  2361,449  22,967  2354,043 

Oispotch-S  .  1,420,920  1,377317 

Citizen  Joumol-m  .  914,891  935,633 

Grand  Totol  4,897,260  "  22,967  4,867,193 


NOTE:  Dispotch-o  ond  S  ond  CHiion  Journol-m  chongod  from  oight  to 
nine-column  Jon.  13,  1976. 


1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 
DALLAS,  TEXAS 

Nows-m  .  3.424,835  136,176  3,208,732  128,956 

Nows-S  .  1,156,026  38,000  1,065,001  2,184 

Times  Horold-o  .  3,060,000  83,788  2,820,694  84,037 

'Times  HoraM-S  .  1,188,874  26,700  1,193,097  34,768 

Grond  Totol  .  8,829,735  284,664  8.287.524  249,945 

NOTE:  Nows-m  ond  S  chongod  from  eight  to  nine-column  Doc.  29,  1975; 
Timos  Horald-o  end  S  changed  from  eight  to  nino-cohimn  Doc.  29, 1975. 
DAYTON,  OHIO 

Joumol  HoroM-m  .  1,907,969  78,920  1,920,709  112,166 

Nows-o  .  2,007,184  78,919  2,006,846  126,777 

'Nows-S  .  709,758  _ 692,391  _ 

Grand  Totol  .  4,624,911  157,839  4,619,946  238,943 

NOTE:  Joumol  Horald-m  ond  Nows-o  ond  S  chongod  from  oight  to  nino- 
cohimn  Oct.  6,  1975. 


DENVER,  COLO. 


Rocky  Ml.  News-m 

3.051345 

2,745,889 

"Rocky  Mt.  NtwS'S 

.  . . .  590,841 

548,427 

Post-o  . 

3,002,779 

135,099  2,979,350 

122,250 

Posts  . 

.  ..  1,413301 

1,301.662 

Grond  Totol  .  .  .  . 

...  8,058,666 

135,099  7,575,328 

122,250 

NOTE:  Post-o  ond  S  ctMin^ed  from  eight  to  nino-column  Oct. 

6,  1975. 

DRTROITp  MICH. 

Froo  Pross-m  . 

1336.426 

145,463  1,405,391 

128,507 

*Fr#t  Pross-S  .  .  .  . 

.  . .  .  538,559 

159,820  544,630 

229,195 

Nows-o  . 

.  2,288,911 

422,206  2,175,043 

413,787 

Nows-S  . 

. .  .  1,138,644 

193,331  1,086,874 

149,127 

Grond  Totol  .  .  .  . 

.  . .  .  5,502,540 

920,820  5,211,938 

920,616 

NOTE:  Nows-o  ond  S  chongod  from  oight  to  nino-column  Doc. 

29,  1975. 

ERlEp  PA. 

Times  (see  noto) 

....  1,347,120 

1,299,188 

"Times  News-S 

670,916 

593,593 

Grond  Totol  .  .  .  . 

.  2,018,036 

1,892,781 

NOTE:  Timos-e  and  Nows-m  sold  in  combinotion;  linogo  of  ono  odition, 
Timos-o  is  shown. 


FORT  LAUDERDALE,  FLA. 

Nows-o  3.441.380  142,650  3311.432  165328 

'Nows-S  .  1,228,705  1,246,811 

Nows-sot .  1,203,040  894.244 

Grand  Totol  .  5,873,125  142,650  5,652,487  165,328 

NOTE:  Nows-o  publishod  5  doys  o  wook  only. 

NOTE:  Nows-o,S  ond  sot.  chongod  from  oight  to  sii-column  Moy  12, 1975. 


HARTFORD,  CONN. 


Couront-m  .... 

.  2,374,292 

2,368.037 

"Couront-S  .... 

.  1,000,522 

177,294 

999,720 

198,672 

Timos-o  . 

.  708,715 

43,785 

1,059,880 

fTimos-S  . 

.  207,040 

25,197 

274,373 

32,416 

Grond  Total 

.  4,290,569 

246,276 

4,702,010 

231,088 

HONOLULUp 

HAWAII 

Advortisor-m 

.  2,555,876 

2,479,997 

Stor  Bullotin-o 

.  2,634,684 

2,665,498 

'Stor  BuRotin  & 

Advortisor-S  . 

.  924,154 

936,915 

Grand  Totol 

.  6,114,714 

6.082.410 

HOUSTON,  TEXJkS 

Chronicit-o 

.  3,724,927 

455,765 

3,524,514 

491,733 

Chronkit-S 

.  1,665,355 

228,880 

1,511,964 

151,344 

Post-m  . 

.  3,291,240 

276,211 

3,029,824 

268,782 

'Posts  . 

.  1,205,819 

156,416 

1,055,331 

118,935 

Grand  Totol 

.  9,887,341 

1,117,272 

9,121,633 

1,030,794 

NOTE:  Chroniclo-o 

ond  S  and  Post-m 

ond  S  chongod  from 

eight  to 

nino-cohimn  July  1,  1975. 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LEXINGTON,  KY. 

Horold  (so#  noto) 

1,498,453 

1,472,234 

"Horold  Ltodtr-S  . . . 

. . .  645,320 

643,759 

Grond  Totol  . 

...  2,143,773 

2,115,993 

NOTE;  Htrold-m  ond  Loodtr-o  sold  in  combinotion;  linogo  of  ono  odition. 

Horold-m  is  shown. 

LITTLE  ROCK,  ARK. 

Arkonsos  Gozotto-m 

...  1,352,683 

1,325,289 

"Arkonsos  GozoHo-S 

. . .  560,070 

482,132 

Arkonsos  Domocrot-o 

638,155  11,680 

871,352 

fArkonsos  Domocrot-S 

.  280,854 

348,196 

Grond  Total  .... 

. ...  2,831,762  11,680 

3,026,969 

LONG  BEACH,  CALIF. 

Indopondont  (soo  noto)  .  1,981,812  557,242 

"Independent  Press 

Tologrom-S  .... 

. . .  543,633 

Grand  Totol  .... 

. . .  2,525,445  557,242 

NOTE:  Indopondont-m  ond  Prtss  Tologrom-o  sold  in  combinotion;  linage  of 

ono  odition,  Indopondont-m  is  shown. 

NOTE:  Not  moosurod  by  Media  Rocords  in  1975. 

LONG  ISLAND,  N.Y. 

Nowsdoy-o  . 

1,959,534  513,382 

2,034,731 

585,243 

Nowsdoy-S  . 

572,293  319,800 

417J97 

238,587 

Grond  Totol  .... 

. ...  2,531,827  833,182 

2.452,128 

823,830 

LOS  ANGELES,  CALIF. 

Timos-m  . 

4,326,655  1,826,280 

4,086,116 

1,405,442 

Timtt-5  . 

. .  .  1,998,820  705,822 

1,847,652 

1,116,532 

Horold  Exominor-o 

759,204 

692,629 

Horold  Eiommtr-5 

242,233 

223,606 

Grand  Totol  .... 

7.326,912  2,532,102 

6.850,003 

2^21,974 

MACON,  GA. 

Tologroph  (soo  noto) 

.  1,046.231  1,314 

1,007,264 

14,988 

"Telegraph  A  Nows-5 

377,093  1,962 

266,158 

9,274 

Grond  Totol  .... 

1,423,324  3,276 

1,273,422 

24,262 

NOU:  lologroph-m  ond  Nows-o  sold  in  combinotion;  linogo  of  ono  odition, 

Tologroph-m  is  shown  in  1976;  for  lest  yoor  Nows-«  figures  ore  shown. 

MANCHESTER,  N.H. 

Union  loodor-d  .  .  . 

..  1,011,159 

1,047,036 

fNow  Hompshiro  Nows-5  435,141 

331,715 

Grond  Totol  .  .  .  . 

1,446,300 

1,378,751 

MIAMI,  FLA. 

Horald-m  . 

.  4,078,970  195,650 

4,084.626 

177,142 

Horald-5  . 

. . .  .  1,758,950  95,459 

1,796,250 

98,042 

Nows-o  . 

.  1,968,577  52,920 

1,787,181 

55.440 

Grond  Totol  ■  . .  . 

7,806,497  344,029 

7,668,057 

330,624 

NOTE:  HoroM-m  ond  5  ond  Nows-o  chongod  from  o»ght  to  sii-column  Mor. 

3,  1975 

MILWAUKEE.WIS. 

Sontinol-m  . 

1,406,638 

1,408,603 

8,935 

Joumol-o  . 

.  2,697,598  210.292 

2.836,658 

201,258 

Journol-5  . 

.  .  1,534,566  159,611 

1,551,809 

140.068 

Grand  Totol  .  .  .  . 

5,638.802  369.903 

5,797,070 

350,261 

MINNEAPOLIS,  MINN. 

Tribuno-m  . 

1.523,390  58,385 

Tribuno-5 . 

1.402.642  178,164 

5tar-o  . 

2,050,559  330,150 

Grond  Totol  .  .  . 

.  4,976,591  566,699 

NOTE:  Tribune-m  and  S  ond  Stor-o  chongod  from  eight  to  siz-column 
during  year  of  1975. 

NOTE:  Not  moosurod  by  Modio  Records  in  1975. 


Ad  Expenditure  Trends 
January  1976 

A  summary  of  newspaper  adverti.sing  compiled  by  EDITOR 
&  PUBLISHER  from  .Media  Records — 64  Cities  Report 


1976 

1975 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

'/f 

Retail 

January  . 

.  $188,4.34 

$162,290 

+  26,144 

+  16.1 

Department  Stores 
(Included  in  Retail) 
January  . 

4.5,924 

41,499 

+  4,425 

+  10.7 

General 

January  . 

49,684 

39,049 

+  10,635 

-^27.2 

Automotive 

January  . 

8,924 

7,427 

+  1,497 

+  20.2 

F'inancial 

January  . 

13,641 

14,152 

-  511 

-  3.6 

Classified 

January  . . 

87,604 

74,322 

+  13,282 

+  17.9 

Total  .Advertising 
January  . 

. .  348,287 

247,240 

+  51,047 

+  17.2 

22 


EDITOR  &  PUBLISHER  for  April  3,  1976 


1976  1975 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 
NASHVILLI,  TENN. 

Bonntr-*  .  1,888,626  42,576  1,884,955 

Tiniwt»aii-iii  .  1,917,460  46,848  1,884,175 

•TtniiejMoii-5  .  869,147  21,200  751,416 

GrondTotol  .  4,675,233  110,624  4320,546 

NEW  YORK,  N.Y. 

Tim#«-m  .  2,332,111  2,575,060 

Tim#«-S  .  2,381,184  448,087  2,543,445  407,372 

N»«.s-m  .  1,094,730  811,178  1,226,699  738,871 

Nt»s-5  .  613,627  935,165  625,299  856,067 

Pojl-«  .  834,949  964,350 

Grand  Total  .  7,256,601  2,194,430  7,934,853  2,002,310 

NEWARK,  N.J. 

Star  lidfor-m  .  2,020,844  88,742  2,188,628  45,452 

•Star  Udgot-S  .  1316,255  1,427,992 

Grand  Total  .  3,537,099  88,742  3,616,620  45,452 

ORLANDO,  FLA. 

Sonlinol  Star-d  .  2,424,214  395,824  2,462,209  430,149 

'Sonlinol  Star-S  .  823,664  147,736  845,252  135,523 

Grand  Total  .  3,247,878  543,560  3,307,461  565,672 

PASSAIC,  N.J. 

Horold  No»>-o  .  1,200,537  161,123 

NOTE:  Not  mooHjred  by  Medio  Records  in  1975. 

PATERSON,  N.J. 

Nom-d  .  1,003,129  8,736 

NOTE:  Not  moosurod  by  Medio  Records  in  1975. 

PEORIA,  ILL. 

Journol  Stored  .  1,697,857  62,496 

•joornol  Star-S  .  528,439  37,424 

Grand  Total  .  2,226,296  99,920 

NOTE:  Not  meosured  by  Medio  Records  in  1975. 

PHILADELPHIA,  PA. 

Bullelin-e  .  1,652,825  476,767  1,638,272  767,961 

*Bullelin-S  .  577,395  238,611  560,260  250,346 

liHiuirer-m  .  1,450,038  81,193  1331,914  154,295 

Inqoirer-S  .  1,322,488  383,290  1,188,449  332,759 

News-e  .  828,674  24,768  797,075  28324 

Grand  Totol  .  5,831,420  1,204,629  5,515,970  1,533,585 


NOTE:  Bulletin-e  ond  5  chonged  from  eight  to  sii-column  May  19,  1975. 
Inguirer-m  and  5  chonged  from  eight  column  to  six-column  May  19, 
197s.  News-e  changed  from  six  column  to  five-column  Moy  19,  1975. 
The  doto  in  this  report  covering  the  News-e  reflects  the  converted 
linoge  to  six-column  formot. 


PITTSBURGH 

.  PA. 

Post  .  ,  . 

. .  850,924 

789,175 

8,255 

Pro»-«  . 

.  1,600,718 

51,519  1,538,541 

42,709 

‘Prass-S  . 

. .  ..  1,372,307 

1,251,497 

Grond  Totol  .... 

.  . .  .  3,823,949 

51,519  3,579,213 

50,964 

NOTE:  Post  C^zotto-m 

ond  Press-e  ond  S  chonged  from  eight  to  nine- 

column  S«pt.  T,  1975. 

PROVIDENCE.  R.l. 

BuNotin-o  . 

.  ...  1,442,639 

256,709  1,438,189 

172,745 

Journol-m  . 

.  . .  .  1,310,532 

1,257,424 

Journol-S  . 

. .  . .  879,201 

20,160  964,302 

Grond  Totol  .... 

...  3,632,372 

276,869  3,659,915 

172,745 

NUIfc:  Bulktin-o  ond  Journol-m  hovo  o 

combined  sot.  edition;  linage  is 

only  shown  for  Bulietm-o. 

ROCHESTER. 

N.Y. 

Dtmocrot  B  Chronicit 

-m  1,580,065 

33,408  1,457,309 

58,144 

Domocrot  &  Chronicit-S  .  851,193 

22,960  790,836 

8,255 

Timos  Union-o  .  .  .  . 

. .  .  .  1,570,761 

15,072  1,532,250 

Grond  Totol  .  .  .  . 

....  4,002,019 

71,440  3,780,395 

66,399 

NOTE:  Democrat  &  (hronKle-m  ond  S  ond  limes  Union-e  changed  from 

eight  to  nine-column  Oct.  20,  1975. 

SACRAMENTO, 

,  CALIF. 

Bee-e  . 

..  2,657,610 

69,876  2,234,638 

325,571 

‘Beo-S 

...  735,785 

8,736  677,361 

1,500 

Union-m  . 

.  .  1,438,655 

72,336  1,515,190 

103,872 

tUnion-S  . 

....  252,375 

279,556 

Grand  Totol  . .  . . 

....  5,084,425 

150,948  4,706,745 

430,943 

NOTE:  Bee-e  ond  S  and  Union-m  ond  S  chonged  from  eight  to  nine-column 

Sept  1,  1975. 

ST.  LOUIS. 

MO. 

Globe  Democrot-m  . 

....  1,014,586 

160,014 

Globe  Democrot-we 

....  529,964 

16,368 

Post  Oispotch-e 

....  1,402,329 

44.467 

*Post  Dispotch-S 

....  1,504,611 

Grond  Totol  .  .  .  . 

....  4,451,490 

220,849 

NOTE:  Globe  Democrat-m  published  5  doys  o  week  only. 

NOTE:  Not  measured  by  Medio  Records 

in  1975. 

ST.  PETERSBURG.  FLA. 

Independent-e  .  .  .  . 

....  2,083,528 

52,576  2,159,826 

10,200 

Times-m  . 

.  2,845,224 

720,769  2,833,395 

686,696 

*Times-S  . 

....  1,066,225 

194,767  1,166,436 

163,271 

Grand  Total  .  .  . 

.  5,994,977 

968,112  6,159,657 

860,167 

SAN  ANTONIO.  TEXAS 

Eipress-m  . 

.  1,845,539 

135,312  1,962,897 

ftipress-News-S 

.  729,208 

15,552  788,250 

Eipress-News-sot.  . 

.  417,227 

332,684 

News-e  . 

.  1,633,278 

95,200  1,694,967 

Light-e  . 

.  2,211,704 

2,249,098 

‘iighl-S  . 

.  811,216 

847,096 

Light-sot . 

.  330,181 

237,655 

Grond  Total  .  . . 

.  7,978,353 

246,064  8,112,647 

NOTE:  Eipress-m.  News-e  ond  light-e  i 

published  S  days  o  week  only. 

SAN  DIEGO, 

CALIF. 

Union-m  . 

.  2,734,273 

4,560  2,386,620 

*Union-S  . 

.  1,025,103 

7,280  1,032,098 

Tribune-e  . 

.  3,085,066 

4,560  2,839,019 

Grand  Totol  . .  . 

.  6,844,442 

16,400  6,257,737 

SAN  FRANCISCO.  CALIF. 

Chronicle-ffl  . 

.  1,838,163 

1,776,593 

Eiominer-e  . 

.  1,894,475 

1,784,994 

Euminer  B  Chronicle-5  825,715 

822,594 

Grond  Totol  .  .  . 

.  4,558,353 

4,384,181 

EDITOR  &  PUBLISHER  for  April  3,  1976 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 
SAN  JOSE,  CALIF. 

Mercury-m  .  3,947,229  167,500  3,536,753  176,511 

News-e  .  3,064,622  167,457  3,363,779  166,023 

*Mercury-News-5  .  1,181,206  1,137,616 

Grand  Totol  .  8,193,057  334,957  8,038,148  342,534 

NOTE:  Mercury-m  and  News-e  has  o  combined  sol.  edition;  linoge  is  only 
shown  for  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  .  1,371,358  1,318,467 

Timos-m  .  1,986,640  1,969,900 

Times-S  .  676,776  705,055 

Grand  Totol  .  4,034,774  3,993,422 

SYRACUSE,  N.Y. 

Herald  Journol-e  .  1,484,379  6,350  1,589,533  5,688 

‘Herald  Americon-S  ....  660,147  5,732  694,060  8,852 

Post  Stondord-m  .  854,116  13,768  834,648  15,690 

GrondTotol  .  2,998,642  25,850  3,118,241  30,230 

TALLAHASSEE,  FLA. 

Democrol-e  .  1,295,923  1,305,498  8,935 

*Democrat-S  .  406,662  437,437  _ 

Grand  Totol  .  1,702,585  1,742,935  8,935 

TAMPA.  FLA. 

Tribuoe-m  .  2,907,316  369,352  2,867,102  279,106 

Tribune-S  .  904,235  3,080  926,872 

Times-e  .  1,892,749  1,824,276  _ 

Grand  Totol  .  5,704,300  372,432  5,618,250  279,106 

NOTE:  Tribune-m  and  5  and  Times-e  chonged  Irom  eight  to  nine-column 
Oct.  27,  1975. 

TRENTON,  N.J. 

Times-e  .  1,361,754  962,708 

fTimes  Advertiser-S  ....  735,034  625,128  8,255 

Trenlonion-m  .  1,003,603  1,117,641 

Trentonion-S  .  120,176 

Grand  Total  .  3,220,567  2,705,477  8,255 


NOTE:  Timos-e  published  5  doys  o  week  only;  effective  Sept.  13,  1975 
published  six  days  o  week. 

NOTE:  Times-e  and  Times  Advertiser-5  changed  from  nine  to  six-column 
Sept.  10.  1974. 

WASHINGTON,  D.C. 


Post-m  .  3,717,106  3,824,078  63,328 

‘Posts  .  1,546,912  61,128  1,446,431  217,264 

Slor-e  .  2,162,045  179,154  1,820,025  112,592 

tSior-S  .  641,972  34,440  560,236  74,351 

Grand  Totol  .  8,068,035  274,722  7,650,770  467,535 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,441,638  89,347  2,344,219  60,655 

Timos-e  .  2,056,539  89,580  2,032,335  60,583 

‘Post  Times-S  .  881,608  874,862 

Grond  Total  .  5,379,785  178,927  5,251,416  1  21,238 

NOTE:  Post-m  and  Times-e  hove  o  combined  sot.  edition;  linoge  is  only 
shown  for  Post-m. 


NOTE;  Post-m,  Times-e  and  Post  Times-S  changed  from  eight  to  six-column 
Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 

Reporter  Dispolch-e  .  .  .  1,400,325  160,059  1,447,327  177,708 

JANUARY  T976 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 
ABERDEEN,  S.D. 

Americon  News-e5  .  900,200  68,600  846,104  N.A. 

NOTE:  Does  not  include  Porode  or  Fomily  Weekly. 

ALBANY,  N.Y. 

Times-Union-m  .  1,130,697  1,302,137 

Knickerbocker  News-e  .  .  893,120  944,785 

Times-Union-S  .  500,191  500,639 

Grond  Total  .  2,525,008  2,747,561 

BANGOR,  AAAINE 

News-m  .  915,116  917,236 

BOULDER,  COLO. 

Comoro-eS  .  1,803,200  1,855,000 

NOTE:  Does  not  include  Parade  or  Family  Weekly. 

BURLINGTON,  VT. 

Free  Press-m  .  1,517,152  1,362,200 

CHILLICOTHE,  OHIO 

GoieHe-e  .  838,628  1,005,242 

NOTE:  Includes  inserts:  144,480  lines  in  1976;  178,192  lines  in  1975. 

COLUMBUS,  NEB. 

Telegrom-e  .  629,804  532,210 

NOTE:  Includes  inserts— 75,488  lines  in  1976;  49,812  in  1975. 

DAVENPORT,  IOWA 

Ouod-CHy  Times-e&m  .  . .  2,217,376  2,473,450 

Quad-Cdy  Times-S  .  558,250  536,620 

GrondTotol  .  2,775,626  3,010,070 

DES  MOINES,  IOWA 

Register-m  .  737,183  157,081  503,681 

Tribune-e  .  955,734  854,708 

Register-5  .  713,127  105,803  622,282  89,117 

GrondTotol  .  2,406,044  252,884  1,980,671  89,117 

NOTE:  Register  and  Tribune  chonged  from  8  to  6  columns  Jon.  4,  1976; 
Both  1975  ond  1976  figures  shown  obove  ore  on  6-column  bosis. 


DULUTH,  MINN. 


Tribune-m  .... 

.  728,945 

643,078 

Herold-e  . 

.  627,193 

573,865 

Tribune-S  . 

.  520,849 

478,168 

Grand  Total 

.  1,876,987 

1,695,111 

NOTE:  Does  not  include  Parade  or  Fomily  Weekly. 

EDMONTON.  ALTA. 

Journol-e  . 

.  3,730,102 

3,231,652 

FORT  COLLINS.  COLO. 

Colorodoon-eS 

.  1,214,640 

1,147,860 

NOTE:  Includes  inserts— 111,972  lines  in  1976;  62,608  lines  in  1975. 

FORT  WAYNE,  IND. 

Jouraol-Gozette-m  .  1,287,062  9,240  1,249,980  9.240 

News-5entinel-e  .  1,676,549  1,698,781 

Journol-Goiette-S  .  513,338  _ 511,056  _ 

GrondTotol  .  3.476.949  9.240  3.459.827  9,240 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 
FORT  WORTH,  TEX. 

Stor-Telegram-m  .  1,936,606  1,853,782 

Stor-Telegrom-e  .  2,392,754  2,393,776 

Slor-Telegrom-S  .  991,466  949,592 

GrondTotol  .  5,320,826  5,197,150 

FREMONT,  NEB. 

Tribune-e  .  682,150  602,574 

NOTE;  Includes  inserts — 62,608  lines  in  1976;  67,424  lines  in  1975. 

GARY,  IND. 

Tribune-eS  .  2,272,200  173,600  2,475,200  203,000 

NOTE:  Does  not  includo  Parade  or  Family  Weokly. 

GRAND  FORKS,  N.D. 

Herold-e5  .  1,010,800  23,800  1,033,200  8,400 

GREENVILLE,  S.C. 

News-m5  .  1,920,590  1,776,152 

Piedmonl-e  .  1,273,790  1,295,924 

Grand  Totol  .  3,194,380  3,072,076 

INDIANAPOLIS,  IND. 

Stor-m  .  2,501,173  2,216,172 

News-e  .  2,040,218  1,993,039 

Slor-S  .  1,119,008  1,152,973 

Grand  Totol  .  5,660,399  5,362,184 

IOWA  CITY,  IOWA 

Press-Citizen-e  .  798,488  824,054 

NOTE:  Includes  inserts— 104,720  lines  in  1976;  133,280  lines  in  1975. 
KANSAS  CITY,  MO. 

Times-m  .  1,973,642  1,649,445 

5tar-e  .  1,013,120  99,774  981,578  109,974 

Star-S  .  1,014,489  894,871 

GrondTotol  .  4,001,251  99,774  3,525,894  109,974 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,120,585  983,059 

LINCOLN,  NEB. 

Journol-Slor-d&S  .  1,525,370  1,450,414 

NOTE:  Includes  inserts— 151,900  lines  in  1976;  117,712  lines  in  1975. 

LONG  BEACH,  CALIF. 

Independent-m  .  2,994,600  2,746,800 

Press-Telegrom-e  .  2,191,000  1,975,400 

Grond  Totol  .  5,185,600  4,722,200 

LOUISVILLE,  KY. 

Courier-Journol-m  .  1,928,235  1,976,127 

Times-e  .  1,926,821  2,129,342 

Courier  Journal  8i  Times-S  1,075,487  1,045,882 

Grond  Total  .  4,930,543  5,151,351 


NOTE;  ROP  Display  Linage  published  on  6-column  bosis,  but  converted  to 
8-column  basis  above.  Clossified  published  and  reported  above  on 
lO-cohimn  basis. 


MACON,  GA. 

Telegroph-m  .  890,596  944,062 

News-e  .  915,222  967,848 

Telegraph  &  News-5  . .  .  463,806  275,968 

Grond  Totol  .  2,269,624  2,187,878 

AAADISON,  WIS. 

Capitol  Times-e  .  1,678,813  1,737,673 

Wis.  Stale  Journol-m  ...  1,711,850  1,758,960 

Wis.  Stole  Journol-S  . .  .  628,159  624,736 

Grond  Totol  .  4,018,822  4,121,369 

NOTE:  6-column  pages  hove  been  converted  to  8-column  ligures. 
MEMPHIS,  TENN. 

Commerciol  Appeol-m  . .  2,247,588  2,028,992 

Prass-5cimitor-e  .  1,689,926  102,690  1,525,328  95,438 

Commerciol  Appeol-S  . .  .  903,159  _  832,426  _ 

Grand  Totol  .  4,841,298  102,690  4,386,746  95,438 

MERIDEN,  CONN. 

Record-m  .  940,478  905,772 

Journol-e  .  901,712  875,252 

Grand  Total  .  1,842,190  1,781,024 

MONROE,  LA. 

World-m  .  1,173,602  1,126,637 

News-Slor-e  .  1,056,937  1,047,853 

World-S  .  367,859  341,553 

Grond  Totol  .  2,598,359  2,516,044 

MONTREAL,  OUE. 

Gozelte-m  .  1,334,863  1,395,109 

Stor-e  .  2,652,379  2,648,957 

Le  Devoir-m  .  308,089  370,268 

le  Dimonche-Motin-S  . .  .  267,595  257,029 

NOTE;  Le  Dimonche-Motin  includes  "Perspective"  and  inserts:  30,077  lines 
in  1976;  31,384  lines  in  1975. 

NASHUA,  N.H. 

Telegroph-e  .  1,032,766  1,024,240 

NEWPORT  NEWS,  VA. 

Press-m  .  1,972,404  2,017,442 

Times-Herold-e  .  1,700,804  1,754,704 

Press-S  .  751,604  669,592 

Grond  Total  .  4,424,812  4,441,738 

NILES,  MICH. 

Slor-e-sot.-m  .  441,000  500,000 

NORFOLK,  VA. 

Virginio-Pilot-m  .  2,509,627  2,374,689 

Ledger-Slor-e  .  2,011,818  1,938,382 

Virginio-Pilot-S  .  1,120,827  1,019,411 

GrondTotol  .  5,652,272  5,332,482 

NORTH  BAY  ONT. 

Nugget-e  .  830,276  815,363 

NORTH  PLATTE,  NEB. 

Telegrom-e-sot.-m  .  557,704  500,696 

NOTE:  Includes  Fomily  Weekly:  64,750  lines  in  1976;  67,424  lines  in  1975. 

OAKLAND,  CALIF. 

Tribune-e  .  1,927,879  1,823,013 

Tribune-S  .  689,928  732,501 

Grand  Totol  .  2,617,807  2,555,514 


NOTE:  Sunday  includes  Porode  ond  Comics:  63,746  kites  in  1976;  48,605 
lines  in  1975. 

(Continued  on  page  24) 
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Texas  daily  goes  back  to  58” 

Narrower  roll  widths 
getting  a  second  look 


Newsprint  usage 
on  the  rise  in  U.S. 

The  American  Newspaper  Publishers 
Association  reported  total  estimated 


The  San  Antonio  Lifiht,  which  once 
used  a  58-inch  newsprint  roll  and  then 
went  to  56  inches,  is  going  back  to  58 
inches  this  month.  Production  manager 
Gordon  McClellan  said  the  wider  web 
“simplifies  production,  sales,  agency 
dealings,  and  layout. 

“We'll  be  able  to  give  advertisers 
e.xactly  what  they  want  and  as  far  as 
copy  is  concerned,  what  they  see  is  what 
they'll  get.  And  we'll  gain  a  page  for 
every  eight  pages  we  use.  with  the  same 
tonnage." 

He  said  the  paper  will  be  able  to  elimi¬ 
nate  the  squeeze  lens  and  shoot  copy  the 
same  size. 

Users  of  55  and  56  inch  rolls  now  total 
46  as  against  14  in  1974.  while  60  inches 
is  still  the  preferred  width  for  newsprint 
rolls,  according  to  a  December  canvass 
by  the  AN  PA  Research  Institute. 

However,  of  436  daily  newspaper 
plants  reporting,  only  50  used  sizes 
larger  than  60  inches  as  against  68  in 
1974. 

There  are  102  plants  using  58-inch  rolls 
compared  with  89  last  year.  Users  of  the 
60-inch  roll  remain  about  the  same  at 
140. 

Thirty-inch  rolls  still  have  the  largest 
numbers  of  users.  178.  Last  year  the  fi¬ 
gure  was  184. 

In  the  coming  months.  Research  Insti¬ 
tute  believes  the  roll-width  trend  will  re¬ 
flect  the  newspapers’  desire  to  reduce 
the  number  of  formats  advertisers  must 
contend  with.  This  will  mean  clustering 
of  widths  in  the  55-inch  and  58-inch 
areas. 

Newsprint  roll  widths  and  diameters 
are  changing  in  response  to  economic 
pressures  on  newspapers,  but  the  impli¬ 
cations  for  press  rooms,  mills,  advertis¬ 
ers  and  readers  are  not  fully  established. 

Newspaper  production  people  will 
meet  with  Canadian  mill  personnel  at  an 
all-day  seminar  May  20  in  Toronto  to 
thresh  out  some  of  the  implications  and 
see  if  there  is  a  basis  for  a  joint  approach 
to  solutions.  The  session  is  under  the 
auspices  of  the  Canadian  Pulp  &.  Paper 
Association. 

The  conference  will  cover  economic 
and  aesthetic  considerations  as  well  as 
technical  factors. 

Participants  will  attempt  to  plot  the 
trend  in  roll  size  changes  and  where  it  is 
leading.  Economic  and  operational  ef¬ 
fects  of  the  changes  will  be  reviewed  by 
newsprint  manufacturing  executives, 
newsprint  machine  designers,  and  news¬ 


paper  production  experts. 

From  the  newspaper  side,  panelists  in¬ 
clude  Alan  M.  Flaherty  of  the  New  York 
News;  Peter  B.  Hickey  for  Gannett,  and 
B.  M.  Thall  of  the  Toronto  Star. 


Linage — Cont'd  from  page  23 


1976 

1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

OGDEN,  UTAH 

Stondord  Exominer-e 

.  .  1,327,988 

1.372.820 

Stendord  Exominer-S 

390,334 

394.646 

Grond  Totol  . 

.  .  .  1,718,322 

1,767,466 

NOTE;  Sunday  includes  family  Weekly;  3,164  lines  in 

1976,  49.756  linos  in 

1975. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-ffl 

2,212.203  417,333 

2,131,673 

465,291 

Times-e  . 

. ..  1,996,327  334,211 

1.909.161 

378.866 

Oklokoman-S  . 

.  . .  739,501 

803,567 

Grond  Totol  . 

...  4,948,031  751,544 

OMAHA.  NEB. 

4,844.401 

844,157 

World-Herald-m,e,S 

..  2,611,798 

2,586,458 

ORANGE  COUNTY,  CALIF. 

Sonto  kno  ReQister-m 

3,734,010 

3,309,838 

Santo  Ana  Register-c 

.  .  .  3.734,010 

3,309.838 

Santa  Ano  Register-S 

...  1,075.618 

1,034,727 

Grond  Totol  . 

.  .  4,809.628 

4.344,565 

NOTE;  AN  Doy  Newspaper,  m&e  sold  in  combination,  Parade  linage  is 

included  above. 

OTTAWA,  ONT. 

LeDroit-e  . 

.  1,705,989 

1.649,540 

PASADENA,  CALIF. 

Stor-News-meS  .  .  . . 

US1,000  278,600 

1.435,000 

329,000 

NOTE;  Does  not  include  Porode  linoge. 

PHOENIX,  ARIZ. 

Republic-m  . 

3.566,458 

3,620,092 

Gotetle-e  . 

.  . .  .  3.519,054 

3,654,256 

Republic-S  . 

.  ...  1,211,798 

1,260,294 

Grond  Total  ... 

.  .  8,297,310 

8,534,642 

PORTLAND,  MAINE 

Press-Herold-m 

.  . .  1,079,903 

1,080,178 

Express-e  . 

.  .  1,008.467 

997,218 

Telegrom-S  . 

522,895 

449.405 

Grand  Totol  .... 

.  .  .  2,611,265 

2,526,801 

nOIE:  Sunday  includes  Parade 

PORTLAND,  ORE. 

Oregonion-m-S  .... 

.  .  3,924,648 

3,826,420 

Oregon  iourool-e 

.  .  1,120,350 

1,227,002 

Grand  Total  .  5.044.998  5.053.422 

POUGHKEEPSIE,  N.V. 

Jooraol-e.S  .  1.695.484  1.902.502 

NOTE:  Includti  msorti  240.800  Unti  in  1976;  178.192  linos  in  1975. 


READING,  PA. 


Times-nvEogle-e  . 

1,176,549 

1,296,249 

Eogle-S  . 

461.743 

454,407 

Grand  Total  . 

1.638,292 

1,750,656 

RENO,  NEV. 

Gozette  &  iournol-m,e&S 

3,165,106 

3,090,136 

NOTE:  Includos  ■nMrts-500.864  linos  in  1976;  380.464  linos  in  1975. 

RICHMOND,  VA 

Tim«s-Disp«tch-m  .  1,645,367 

Nt«s-Uo4«r-«  1,460,322 

Timts-Oispotch-S  .  893,756 

Grond  Total  .  3,999,445 

NOTE;  Port-run  ond  comics  not  included. 

ST.  CLOUD  A  LITTLE  PALLS,  MINN. 

Times  S  Tronuript-e  .  1475,322  1,735,468 

NOTE;  includes  tnserts— 228,984  lines  in  1976,  207,088  lines  in  1975. 


ST.  PAUL,  MINN. 


Pioneer-Press-mS 

.  1,173,678 

1,150,430 

Dispotch-e  . 

.  2,020,781  230,914 

2.128.916 

258,641 

Pioneer-Press-S 

925,457 

905,740 

Grond  Totol  .  .  . 

.  4,119,916  230,914 

4,185,086 

258,641 

NOIL:  Pees  not  include  Porode. 

SALINAS,  CALIF. 

CoMornio-e  . 

.  1,733,760 

1,690,710 

NOTE:  Includos  insorts— 264,800  Enos  in  1976;  356,384  liiws 

in  1975. 

SANTA  BARBARA,  CALIF 

News-Press-e,S  .  .  . 

1.912,841 

1,953,847 

NOTE:  Porode  linoge 

not  included. 

SEATTLE,  WASH. 

Post-lntelligencer-m 

....  1,439,689 

1J47,071 

Post-InteHigencer-S 

.  367,127 

343,775 

Grond  Totol  ... 

.  1,806.816 

1,710,846 

Times-eS . 

.  3,090,948 

3,058,650 

NOTE:  Post  ckonged  from  8  to  6  columns  in  Jon. 

19/6.  Ail  Post  linoge 

figures  ^wn  obove  hove  been  converted  to  6  column  bosis. 


U.S.  newsprint  consumption  in  February 
at  721,594  tons  or  5.99f  more  than  in 
February  of  1975.  There  were  five  Sun¬ 
days  in  February  1976. 

For  the  first  two  months  in  1976,  total 
estimated  U.S.  newsprint  consumption 
was  1,433,390  tons,  compared  with 
1 ,399,705  tons  in  the  first  two  months  of 
1975.  This  is  an  increase  of  2.49f. 


1976 

1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SIOUX  FALLS,  S.D. 

Argus-Leoder-e.S  .  .  . 

. .  .  1,486,338 

1,479,758 

NOTE:  Includes  inserts — 87,696  lines  in  1976;  197,120  lines  in 

1975. 

SOUTH  BAY  (TORRANCE), 

CALIF. 

South  Boy  Breeze-e 

.  . .  2,684,192 

2,573,396 

SPOKANE,  WASH. 

Spokesmon-Review-m 

...  1,151,623 

1,054,638 

Chronicle-e  . 

.  1,242,955 

1,231,650 

Spoke  smon-Review-S 

.  . .  646,468 

550,078 

Grond  Totol  . 

.  .  .  3,041,046 

2,836,366 

NOIL:  Sundoy  ond  Grond  Totol  includes  Porode 

linoge. 

STOCKTON,  CALIF. 

Record-e,S  . 

.  .  1,844,948 

1,901,032 

NOTE:  Includes  inserts- 

-269,690  Enos  in  1976;  404,544  linos  ii 

1  1975. 

TACOMA,  WASH. 

News  Tribune-e  end 

Tribune  S  Ledger-S 

. .  .  2,404,790 

1,966,678 

TOLEDO,  OHIO 

Times-m  Ceosed  Pubkcotion  July  18,  1975 

Blode-e  . 

...  1,886,338 

1,789,437 

Blodo-S  . 

. .  .  842,729 

794,863 

Grond  Total  . 

.  2,729,067 

2,584.300 

TOPEKA,  KANS. 

Doily  Copitol-m  .  .  .  . 

1,353,758 

1,282,589 

Stole  Journol-e  .  .  .  . 

.  . .  1,120,609 

1,119,797 

CopHal-Journol-S  .  .  . 

.  438,522 

391,993 

Grond  Totol  . 

2,912,889 

2,794,379 

TORONTO,  ONT. 

Stor-e  . 

4,108,008 

4,052,511 

TUCSON,  ARIZ. 

Stor-m  . 

.  .  2,518,292 

2,596,832 

Citixen-e  . 

...  2,497,082 

2,679,096 

Star-S  . 

.  775,124 

723,324 

Grand  Total  .  .  .  . 

...  5,790,498 

5,999,252 

NOTE;  Sunday  includes  "Porode"  linage. 

TULSA,  OKLA. 

World-m  . 

....  1,532,657 

1,458,424 

Tribune-e  . 

. ...  1,514,387 

1,518,071 

World-S  . 

...  542,089 

543,462 

Grond  Totol  ... 

.  3,589,133 

3419,957 

NOTE;  Figures  oil  based  on  6  column  (9  column  clossified).  1975  figures 

converted  to  some. 

VANCOUVER,  B.C. 

Sun-e  . 

.  .  .  .  4,031,486 

3,593,031 

NOTE;  Includes  Weekend  Mogoxinc.  All  figures 

:  on  6-column  formot. 

VISALIA,  CALIF. 

Times-Oelto-e  . 

.  . .  1,280,510 

1,342,992 

NOTE;  Includes  insert; 

s— 219,128  Enos  in  1976,  320,264  linos 

in  1975. 

WAUKEGAN,  ILL. 

News-Sun-e . 

1,559,418 

1,593,886 

WICHITA,  KANS. 

Eogie-mS  . 

.  .  1,689,207 

1,590,484 

8eecon-e  . 

...  742,116 

716,145 

Eogie-S  . 

601,232 

445,884 

Grand  Totol  .  .  . 

....  3,032,555 

2,752413 

WILKES-BARRE,  PA. 

Times-Leoder-News- 

Record-All  Day  .  . 

..  1,223,552 

1.067,475 

Independent-S  .  .  .  . 

.  .  478,435 

568,646 

Grand  Totol  .  .. 

.  1,701,987 

1,636.121 

NOTE:  lndop«ndont-S  includ.!  Porod.:  58,660  Enot  in  1976;  38,811  linos  in 
1975.  Moosurad  by  Advorlising  Choclung  Buraou,  Inc. 

NOTE:  TioMS-Lnodof  Rocord  (d)  on  stribo  Irom  Nov.  4,  1974  until  Jon.  6, 
1V75. 


WILMINGTON,  N.C. 

Stor-Nawi-AII  Day  .  821,758  946.288 

Slor-Nows-S  296,016  298,424 

Grand  Tolol  .  1,117.774  1.244.712 

WINDSOR,  ONT. 

Slorra  .  1,873,226  1,858.404 

WINSTON-SALEM,  N.C. 

Journol-in  .  1,521,520  1,445,290 

Twin  City  SonlMol-a  ....  1,289,554  1,298,528 

Journal-S.nlin.l-S  .  519,834  448,756 

Grand  Total  3,330.908  3.192,574 

NOTE:  Part-run  and  comics  not  includod. 

WORCESTER,  NIASS. 

T.logrom-m  .  898,786  1,008.952 

Goiotto-o  .  908.359  1,003,317 

ToUgrom-S  .  740,215  662,694 

Grand  Total  .  2,547,360  2,674,963 


EDITOR  &  PUBLISHER  for  April  3,  1976 


1,619,502 

1,532,717 

869,326 

4,021,545 
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Hills  recommends  Chapman  as  successor 


Past  Week’s  Range 
of  Stock  Prices 


that  the  company  would  have  record  first 
quarter  earnings. 

Schneider  said  the  rebound  in  the 
economy  had  resulted  in  sharply  im¬ 
proved  performance  at  virtually  all  of  the 
company’s  33  daily  newspapers.  He  said 
classified  advertising  linage  had  been 
particularly  strong  when  compared  with 
the  depressed  levels  of  a  year  ago. 

“It  appears  certain  that  we  will  set  a 
new  first  quarter  earnings  record.”  said 
Schneider,  adding  he  expected  strong  re¬ 
sults  in  the  second  quarter. 

“As  for  the  second  half,  we  will  be  up 
against  tougher  quarterly  comparisons 
and  a  good  deal  will  depend  on  the 
economy,”  Schneider  said.  “Moreover, 
we  will  begin  to  feel  the  impact  of  news¬ 
print  price  increases  of  $20  and  $25  a  ton 
starting  in  May  and  June.” 

Knight-Ridder  earned  27  cents  per 
share  in  last  year's  first  quarter.  The 
quarterly  record  of  41  cents  was  set  in 
1973.  Knight-Ridder  earned  $2.02  in 
1975,  down  from  $2.18  in  1974.  How¬ 
ever,  the  company  set  a  fourth  quarter 
earnings  record  last  year  of  77  cents  per 
share.  10  cents  better  than  the  previous 
high  set  in  1973. 

In  other  action,  the  board  authorized 
the  redemption  of  the  outstanding  70,330 
shares  of  $3.60  Cumulative  Preferred 
Stock  at  the  established  price  of  $65  per 
share  on  June  10,  1976.  Holders  of  rec¬ 
ord  at  the  close  of  business  June  2,  1976 
will  also  receive  a  90  cents  per  share 
dividend  on  June  10,  1976. 


Lee  Hills,  chairman  of  Knight-Ridder 
Newspapers,  Inc.,  told  the  board  of  di¬ 
rectors  (March  25)  he  will  recommend 
that  Alvah  H.  Chapman,  Jr.,  55,  be  des¬ 
ignated  the  company’s  chief  executive 
officer  as  well  as  its  president. 

Hills,  69,  has  served  as  both  chairman 
and  chief  executive  since  the  Knight  and 
Ridder  companies  were  merged  in  1974. 
He  has  agreed  to  continue  as  chairman  of 
the  board. 

Hills  said  he  will  make  his  recommen¬ 
dation  to  the  board  at  its  April  20  organi¬ 
zational  meeting  immediately  following 
the  annual  meeting  of  shareholders.  Hills 
has  served  as  chairman  and  chief  execu¬ 
tive  of  Knight  Newspapers,  Inc.  prior  to 
the  merger  with  Ridder  Publications, 
Inc. 

When  the  merger  was  announced. 
Hills  said,  he  agreed  to  continue  his  dual 
role  in  order  to  help  assure  a  smooth 
transition  into  the  combined  operation. 
At  that  time,  Bernard  H.  Ridder,  Jr.,  was 
named  vice  chairman  and  chairman  of 
Knight-Ridder’s  operating  committee, 
and  he  will  continue.  Hills  said,  to  carry 
these  responsibilities. 

The  board  of  directors  of  Knight- 
Ridder  voted  to  increase  the  quarterly 
dividend  on  its  common  stock  from  13'/2 
to  15'/2  cents. 

The  dividend  will  be  payable  at  the 
new  rate  on  April  14,  1976  to  sharehold¬ 
ers  of  record  at  the  close  of  business  on 
April  5,  1976. 

Ben  V.  Schneider,  Jr.,  Knight-Ridder 
Vice  President/Finance,  told  the  board 
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THE  PRICE  COMPANY  LIMITED 


Weekly  absorbed 


The  Virf>ini<i  Delcfiote,  a  weekly 
newspaper  established  25  years  ago  as 
the  Vienna  Advertiser,  has  been  sold  to 
the  Journal  Newspapers,  a  group  of 
weeklies  in  the  Virginia  and  Maryland 
suburbs  ringing  the  District  of  Columbia. 
W.  B.  Grimes  &  Co.,  Washington,  D.C. 
media  brokers,  handled  the  transaction. 

According  to  Journal  Newspapers, 
subscribers  to  the  Virginia  Delegate 
henceforth  will  receive  the  appropriate 
edition  of  the  Journal. 
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Marc  A.  Parent 


John  LeBoutillier 


The  Price  Company  Limited  is  pleased  to  announce  that 
at  a  recent  meeting  of  its  Board  of  Directors,  Mr.  John  LeBou¬ 
tillier  was  appointed  secretary  of  the  company.  Mr.  LeBoutil¬ 
lier,  who  was  formerly  assistant  secretary,  remains  assistant 
general  counsel.  At  the  same  meeting,  Mr.  Marc  A.  Parent  was 
appointed  assistant  secretary.  Mr.  Parent  remains  assistant 
legal  counsel. 
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Korean  daily  newspapers 
compete  in  United  States 


By  Tae  Guk  Kim 

Keen  competition  is  developing  among 
three  Korean-language  daily  newspapers 
printed  in  Los  Angeles  and  two  other 
cities  where  large  numbers  of  Korean 
immigrants  live.  These  newspapers  are 
aiming  for  the  Korean  community  of 
some  200.0(X)  immigrants,  most  of  whom 
have  settled  in  America  within  the  last 
seven  years.  More  than  half  of  the  Ko¬ 
rean  immigrants  are  concentrated  in  Los 
Angeles.  Chicago  and  New  York. 

All  these  papers  offer  a  package  deal 
to  the  subscribers:  reprints  of  daily 
newspapers  brought  from  Korea  and 
three-to-six  page  local  newsheets  de¬ 
voted  to  news  affecting  the  immigrants 
and  concerning  the  Korean  community 
in  .America.  For  thousands  of  Korean 
immigrants  yet  unable  to  read  English- 
language  newspapers,  they  serve  as  the 
only  link  to  their  homeland  and  the  out¬ 
side  world. 

Original  newspaper  copies  are  brought 
from  Korea  by  air  six  days  a  week  and 


(Tae  Guk  Kim  is  a.ssociate  professor  of 
journalism  at  North  Texas  State  Univer¬ 
sity,  Denton,  Tex.) 


HUMOR  FOR  SALE 

*  *  *  * 


TWICE  A  WEEK 

550  WORDS 

*  *  *  * 

NOW  NEARLY  100  CLIENT  PAPERS 
—AND  GROWING  FAST 

*  *  *  * 

BOB  YOAKUM’S 
“ANOTHER  LOOK’’ 

SCANNER-READY  IN  ANY  FONT 
(COURIER  12,  PERRY  199,  OCR-A) 

*  *  *  * 

TRY  OUR  FAMOUS  FREE 
4-WEEK  TRIAL  PLAN 

*  *  *  * 

For  brochure  and  details  write  or  call 


YOAKUM  FEATURES 

LAKEVILLE  CT  06039 
(203)  435-2549 


26 


reprinted  by  offset  press.  Original  adver¬ 
tisements  are  replaced  by  local  ads.  Each 
of  three  newspapers  employs  four  to  10 
reporters  w  ho  cover  local  news  that  aids 
the  newcomers  in  adjusting  to  the 
American  way  of  life  and  keeps  them  in 
touch  with  fellow  immigrants  in  other 
cities. 

The  Hankook  Ilho,  a  leading  daily 
newspaper  in  Korea,  pioneered  in  the 
reprinting  of  the  Korean-language  Han¬ 
kook  llbo,  in  June  1969  in  Los  Angeles. 
By  the  second  year  of  operation  the 
newspaper  was  profitable.  It  started  a 
one-page  local  edition  with  local  news 
and  ads  in  January  1970.  gradually  in¬ 
creasing  its  page  numbers  to  six.  Today 
the  paper  employs  10  reporters  in  Los 
Angeles  who  cover  major  activities  of 
Korean  organizations  and  business  firms 
in  the  city.  A  number  of  stringers  cover 
activities  of  Koreans  in  other  cities. 

Reprinting  of  the  paper  is  done  in  Los 
Angeles.  Chicago  and  New  York,  and 
the  combined  circulation  in  the  three 
cities  exceed  2().0(K).  It  leads  its  com¬ 
petitors  in  circulation  and  advertising 
volume. 

The  second  paper  to  get  into  the  mar- 
‘  ket  was  the  Donn-A  Ilho,  a  leading  anti- 
1  government  daily  in  Korea,  which  was 
subjected  to  a  seven-month  advertising 
boycott  early  in  1975.  (E&P.  Feb.  15  and 
i  April  12.  1975) 

i  It  began  the  reprinting  of  its  home  edi- 
j  tion  in  January  1973  and  soon  published 
I  a  four-page  local  newsheet  with  local 
news  and  advertisements  in  Los 
Angeles.  Its  circulation  of  7.(KK)  lags  far 
!  behind  the  Hankook  llbo.  Reprinted  in 
;  Chicago  and  New  York,  the  Dong-A  llbo 
;  has  no  local  newsheets  in  the  two  cities. 

The  Choonf’-Atif!  Ilho,  another  leading 
!  daily  paper  in  Korea,  launched  its  news- 
i  paper  reproduction  in  Los  Angeles  in 
j  November  1974.  Its  six-page  local  news- 
I  heet  is  devoted  to  news  of  Korean  com- 
1  munities  in  Hawaii,  San  Francisco  and 
Los  Angeles.  It  is  staffed  by  six  full-time 
!  reporters  in  Los  Angeles. 

The  Choong-Ang  llbo,  with  strong  fi¬ 
nancial  backing  by  one  of  the  wealthiest 
businessmen  in  Korea.  Byung  Chul  Lee. 

;  started  Korean-language  television 
broadcasting  in  Los  Angeles  on  Sep¬ 
tember  15.  1975,  for  three  hours  a  week. 
Programming  consists  of  news,  a  variety 
show  and  a  Korean  drama.  All  are  aired 
Sunday  afternoons  for  maximum  viewing 
effects. 

i  The  Choong-Ang  llbo.  despite  its  late 
j  entry  into  the  market,  boasts  a  7,(KK)  cir¬ 
culation  in  Hawaii  and  on  the  west  coast. 
It  plans  to  expand  its  operation  into  the 
mid-west  and  east. 


Although  none  of  the  three  papers  pub¬ 
lishes  an  English  edition  now,  the  Han¬ 
kook  llbo  and  the  Dong-A  llbo  plan  to 
add  one-page  English  editions  to  the 
local  newsheets  in  1976. 

Both  the  Donf>-A  and  the  Hankook 
offer  monthly  subscription  rates  of  $4.50; 
the  Choong-Ang  charges  only  $2.50. 
Nam  Kim.  president  of  the  Dong-A  llbo 
in  Los  Angeles,  said  that  the  subscrip¬ 
tion  rate  of  $4.50  is  below  reprinting  and 
mailing  costs  and  that  advertising  re¬ 
venue  is  the  most  important  source  of 
income  to  make  up  the  deficit. 

All  three  local  newsheets  steer  clear  of 
Korean  domestic  politics,  devoting  most 
of  their  space  to  the  coverage  of  stories 
and  new  s  that  have  direct  bearing  on  the 
life  of  the  Korean  immigrants  in  Ameri¬ 
ca.  Local  news  is  designed  to  inform 
them  of  their  common  problems  as 
members  of  a  minority  group  and  also  to 
help  them  adjust  to  a  new  way  of  life  in 
an  alien  culture. 

• 

Record  number  get 
Olympic  accreditation 

The  International  Olympic  Committee 
has  granted  accreditation  to  7.850  jour¬ 
nalists,  commentators,  photographers, 
cameramen,  and  electronic  techni¬ 
cians — including  669  Americans — for 
coverage  of  the  1976  Summer  Olympics 
in  Montreal,  July  17  to  August  1. 

This  is  the  largest  number  of  media 
representatives  to  be  accredited  in  the 
history  of  the  Games,  the  committee 
said. 

Over  639f  of  the  accreditations — 
4.892 — are  for  electronic  media  provid¬ 
ing  daily  coverage  to  the  more  than  one 
billion  peoples  worldwide  who  will  be 
following  the  Games  via  radio  and  televi¬ 
sion. 

The  majority  of  the  American  contin¬ 
gent  also  will  be  from  the  electronic 
press,  with  ABC-TV  sending  400 
employees  and  15  from  radio  stations. 
There  will  be  254  American  journalists, 
including  84  from  UPl  and  80  from  AP. 

Canadian  accreditations  total  3.314  in¬ 
cluding  1,780  from  the  Olympics  Radio 
and  Television  Organization  (ORTO) 
which  will  provide  daily  film  and  radio 
reports  to  all  nations  without  accredited 
broadcasters. 

The  complete  global  accreditation 
breakdown  is  1.825  for  international 
newspapers  and  magazines;  417  Cana¬ 
dian  press;  626  representing  wire  ser¬ 
vices;  2.150  for  international  electronic 
media;  and  2,832  for  Canadian  electronic 
media. 

Carlson,  Rockey  &  Associates  Inc.. 
New  York  public  relations  firm,  is  in 
charge  of  the  U.S.  Information  Bureau 
for  the  Olympic  Committee. 
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‘Orphan  Annie’  safe  in  Dayton 

Two  new  features  added 
in  comics  redesign 


The  Washington  Post  introduced  a  re¬ 
designed,  four-page  format  for  its  comic 
pages  Monday,  March  29,  adding  a  daily 
horoscope  and  the  panel  “Ziggy”  to  the 
section. 

The  horoscope  by  Carroll  Righter  is 
one  of  several  features  in  the  redesign 
including  a  bridge  column,  a  crossword 
puzzle  moved  to  the  pages,  and  Jack  An¬ 
derson’s  column. 

The  addition  of  “Ziggy”  to  the  section 
keeps  the  comics  total  at  30,  due  to  the 
Post's  dropping  “Little  Orphan  Annie.” 

Meantime,  there  was  some  good  news 
in  the  “Little  Orphan  Annie  roster.  The 

Circulation  game 
offered  to  papers 

King  Features  is  introducing  “Play 
Politics”,  a  circulation-building  contest 
for  newspapers  based  on  reader  partici¬ 
pation  identifying  personalities  and  sym¬ 
bols  prominent  in  America's  political  his¬ 
tory. 

The  contest  is  based  on  questions,  ac¬ 
companied  by  line  illustrations,  which 
run  Monday  through  Friday.  At  end  of 
the  week,  illustrations  are  run  with  an 
entry  blank.  The  game  provides  contest 
material  for  13  weeks,  although  addi¬ 
tional  material  is  available  for  longer 
contests.  Individual  newspapers  decide 
on  how  to  select  winners  and  prizes  to  be 
offered. 

• 

Credit  line  only  fee 
asked  by  Enquirer 

The  National  Enquirer  is  operating  its 
own  free  News  Service  each  week,  send¬ 
ing  some  63  newspapers  advance  pack¬ 
ages  of  stories  being  published  simul¬ 
taneously  in  the  Enquirer.  The  “fee”  is  a 
credit  line. 

The  Enquirer’s  current  in-house  Post 
Script  explains  that  each  week  the  news 
service  provides  any  newspaper  that 
requests  Enquirer  material  with  four 
or  five  stories  from  the  upcoming  is¬ 
sue.  Director  of  Communications  Jules 
D’Hemecourt  and  assistants  review  ad¬ 
vance  copy  to  decide  which  stories  will 
be  sent  out. 

Mike  Murphy  of  the  communications 
department  is  quoted;  “Every  time  a 
newspaper  publishes  one  of  our  stories, 
thousands  of  readers  see  the  words  ‘ac¬ 
cording  to  The  National  Enquirer’  or 
‘reports  The  National  Enquirer’  and 
that’s  a  positive  way  to  build  our  name 
recognition.” 


Dayton  (Ohio)  Journal  Herald,  which 
had  no  intention  of  dropping  Annie,  de¬ 
cided  to  take  a  call-in  poll  March  13.  The 
results  were  an  overwhelming  935  for 
“Annie”  and  142  against  her. 

The  Journal  Herald  used  up  eight 
hours  of  direct  line  tape  recording  over 
the  voting  weekend,  and  some  irate 
readers  called  and  wrote  managing  editor 
William  E.  Worth  later,  accusing  the 
paper  of  taking  the  phone  off  the  hook  so 
that  the  line  registered  busy  constantly. 

In  an  editorial.  Worth  wrote  he  felt 
comments  gave  a  sense  of  the  readers’ 
frustrations  “by  big  government,  big 
business,  big  labor — yes,  big  newspap¬ 
ers.  Many  feel  they  can’t  be  heard,  that 
their  vote  makes  no  difference  .  .  .” 

Worth  thinks  the  most  poignant  com¬ 
ment  bringing  home  the  frustration  factor 
was  from  a  woman  who  said:  “You 
should  let  the  people  of  Dayton  vote  for 
more  and  say  what  you  should  be  putting 
in  your  paper.  Your  paper  is  nothing  but 
garbage  and  trash.  Want  to  thank  you  for 
this  opportunity  and  would  rather  not 
give  my  name  but  stay  in  the  background 
like  everybody  else  in  Dayton.” 


Tricentennial  angle 


And  now  for  the  Tricentennial. 

With  most  newspapers  well  into 
Bicentennial  features  and  angles.  Bob 
Betts  of  Copley  News  Service  is  taking  a 
look  ahead  at  the  Tricentennial.  Betts 
has  completed  a  packet  of  1 1  stories  trac¬ 
ing  America’s  history  to  date  and  each 
story  gives  a  prediction  of  how  things 
will  be  in  the  year  2076. 

Betts,  a  British-born  naturalized  U.S. 
citizen,  sought  research  data  from  ex¬ 
perts  in  separate  phases  of  American  life 
such  as  industry,  agriculture,  religion, 
and  architecture.  Copley  is  providing  the 
packet  to  its  clients  without  charge  and  is 
marketing  it  to  non-CNS  clients. 

• 

Midwest  diet  column 
goes  national 

“Dieting  Today”,  a  weekly  lifestyle 
column  by  Theodore  Berland  in  the 
Chicago  Tribune  since  1973,  is  being  dis¬ 
tributed  nationally  by  Enterprise  Fea¬ 
tures. 

Berland,  a  Chicago-based  medical  wri¬ 
ter  and  lecturer  is  author  of  nine  books 
on  health-related  topics.  His  best  seller, 
“Rating  the  Diets”,  published  in  1974  by 
Consumer  Guide  has  been  issued  in  two 
revised  editions. 


DESIGN  FOR  LIVING 


beautifies  homes  — and  newspapers. 


Each  week  EMILY  MALINO  tells  readers  how  to  make  maximum  use  of  living  space. ..at  minimum  expense 
And  her  expertly  rendered  drawings  (with  color  guides)  enhance  the  appearance  of  house  and  home  pages.  (It’s  a 
magnet  for  ads') 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE  | 

BUSINESS 

MEDICAL  1 

SMALL  BUSINESS  COLUMN:  Popular 

and  practical  feature  for  your  local  busi¬ 

ness  community.  Provides  expert  advice 
lor  the  self-employed.  Featured  in 

Newsday.  Plain  Dealer  and  other  fine 

papers.  Free  samples.  M.  Stevens. 

1  David  Lane,  Yonkers.  N.Y.  10701. 

MONEY 

CHILDREN’S  FEATURES 

FREE  SAMPLES.  Send  now  for  low  rates 
on  weekly  "MORE  FOR  YOUR  MONEY” 
column.  Readers  love  it— and  you. 
Camera-ready  or  manuscript.  Mike  Le- 
Fan,  1802  South  13.  Temple,  Texas 
76501. 

JUST  FOR  KIDS— the  column  that  pays 
for  itself  and  brings  you  revenue  be¬ 
sides.  Written  for  children,  helps  make 
your  newspaper  truly  a  family  affair.  Ben 
Moon.  Rt.  6.  Box  364.  Carrollton,  Ga. 
30117. 

PROBLEMS 

CONSUMER  NEWS 

READER  CONCERNS  handled  with 
snap,  impudence,  compassion.  It’s  hot, 
new,  heavy.  It’s  ENCOUNTER  by  Bruce 
Humphrey.  284  N.  Buena  Vista,  Newark. 

Ohio  43055. 

CONSUMER'S  NOTEBOOK-An  infor¬ 
mative  and  up-to-date  weekly  column  all 
about  stretching  the  American  dollar.  $2 
weekly.  Free  samples.  Patricia  Couch, 
1^6  S.  Oak  Cliff,  Dallas.  Tx.  75208. 

ENERGY 

WEEKLY  FEATURES 

SOUTHWEST  ENERGY-Weekly  news 
column  about  conventional  and  alter¬ 
nate  energy  sources  in  Texas  and  New 
Mexico.  Free  clips.  Jolly  Schram,  P.O. 
Box  3425.  Midland.  Texas  79701. 

;  SANDCASTLES  .  .  .  frolicking  fun  in  the 
desert.  Weekly  comic  strip.  Free  samples 
and  releases.  No  obligation.  Sandcastles. 

Box  1356,  Newport  News,  Va.  23601. 

GARDENING 

"ADVENTURES  IN  FUN  "—Hobbies, 
projects,  tor  pre-teen  readers,  FULL 
tabloid  size  page.  Low  priced.  Flayer 

1  Assoc ..  Box  43 1 .  Ridgefield,  N.J.  07657. 

;  LEARNING  TODAY— In-depth  look  at 
education's  problems:  how  parents  can 
help  kids  with  basic  skills.  5(X)  words 
weekly  by  teacher,  former  editor  Mike 
Crim,  Free  sample.  3419  Medina,  Bowie, 

Md.  20715. 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope.  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea- 
;  tures  for  the  weekly  editor  (offset  only). 

'  Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
;  FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 

I  Ph.:  (404)  253-5355 

EXCLUSIVE  photo-powered  weekly  helps 
cut  living  costs.  Walter  Masson.  Down  to 
Earth.  Box  66,  Needham,  Mass.  02191. 

HUMOR 

CAPITOL  COMEDY  spoofs  Washington 
Sharp  one-liners  for  column  or  fillers 
Trial  basis.  Jack  Posner,  220  Madison 
Ave.,  New  York.  N.Y.  10017. 

JOB  ADVICE 

ASK  CHUCK  VANCE  answer  column  on 
jobs,  bosses,  careers,  small  businesses. 
VANCE  FEATURES.  207  Gold  Street. 
Park  Forest,  III.  60466 

ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 
COLLECTORS  ITEMS 


ARE  YOU  running  in  the  red  because  of 
high  printing  costs?  Publisher  with  Com- 
pugraphic  typesetting  equipment,  com¬ 
posing  room  and  competent  staff  is  pre¬ 
pared  to  exchange  printing  and  other  ser¬ 
vices  for  equity  in  a  trade  or  consumer 
newspaper  with  growth  potential.  We  have 
mailing  and  other  facilities  at  our  dispo¬ 
sal.  Our  location  is  central  New  Jersey. 
For  further  information  write  Box  537. 
Editor  &  Publisher. 


PUBLISH  MOVIE  GUIDE  locally  in  spare 
time.  Earn  $300  or  more  a  month.  Box 
435.  Editor  &  Publisher. 


FREE  LANCE  FORTUNE? 

We  didi  Start  your  own.  Free  details. 
Box  713-AE.  Summit,  N.J.  07901. 


WANT  EXPERIENCED  PERSONS  to  help 
me  re-publish  my  three  10-year-old  week¬ 
lies.  All  departments.  Partnership  avail¬ 
able.  Press-News,  289  Windsor  Rd.,  En¬ 
glewood.  N.J.  07631. 


Circulate  Your  Jobs,  Services, 


I  HAVE  AN  ORIGINAL  COLLECTION  of 
newspaper  art  of  the  Roaring  20s,  col¬ 
lected  by  me  when  I  worked  at  King 
Features  Syndicate  50  years  ago  in  the 
art  department.  It's  a  publisher’s  collec¬ 
tion.  100  illustrations  by  artists  of  that 
period.  Can  be  seen  by  appointment.  Box 
600,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  f)ersonality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48858 


Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 
Lindsay,  Cal.  93247  (209)  562-2587 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88.  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice."  P.O.  Box  7133,  Shawnee  Mission. 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road.  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)  324  4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV.  CATV  and  Newspapers 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach.  Florida  33515.  No  obligations,  of 
course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


ALAN  G.  LEWIS 
Media  Broker 

On  file  -over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road.  Hardwick.  Mass.  01037.  Phone 
(413)  477-6009. 


NEWSPAPERS  FOR  SALE 


TOP-QUALITY  ALASKA  weekly  in  timber¬ 
fishing-tourism  town.  $40M-plus  gross 
Price  $30M.  J.  Bryson,  The  Wrangell ^nti- 
nel.  Box  798,  Wrangell,  Alaska  99929. 

AREA  2.  group  of  weeklies,  gross 
$230,000,  all  latest  offset  equipment.  In¬ 
cluding  real  estate.  Asking  $M0.000.  Box 
518,  Editor  &  Publisher. 


SUBURBAN  ZONE  8  WEEKLY,  gross 
$117,000,  complete  composition  equip¬ 
ment.  conservative,  wants  buyer  or  in¬ 
vestor  to  help  gear  for  phenomenal 
growth.  Box  536,  Editor  &  Publisher. 


SOUTHSIDE  VIRGINIA  rural  county  week¬ 
ly.  Grossing  $70,000.  Competent  staff, 
well  respected,  no  plant.  Must  have  mostly 
cash,  terms  available  on  balance.  Box  632, 
Editor  &  Publisher. 

IOWA  WEEKLY,  city  6f  3500,  gross 
$96.(X)0,  no  shopper  competition,  sell  for 
$113.0(X),  building  $30,000.  Don  Larson. 
Times,  Missouri  Valley,  Iowa  51555. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MINORITY  INTEREST  (27°o)  in  long  estab¬ 
lished  San  Francisco  suburban  semi¬ 
weekly.  Box  472,  Editor  &  Publisher. 


FUN  AND  MONEY  in  a  resort  city  quality 
weekly,  magazine  and  small  printing  shop. 
Gross  over  $130,000.  SO'o  down.  Box 
1490.  Hot  Springs  National  Park,  Ark. 
71901. 


NEWSPAPERS  WANTED 


EXCLUSIVE  WEEKLY  with  3500  to  7000 
paid  circulation  wanted  in  Midwest,  East 
or  South.  Send  recent  edition,  full  facts, 
please.  Confidence  respected.  Our  group 
can  make  large  down  payment.  Box  260. 
Editor  &  Publisher. 


WEEKLY  publisher  will  pay  cash  or  sub¬ 
stantial  down  payment  tor  another  weekly. 
Must  be  doing  between  $125,000  and 
$3(X),(XX)  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480,  Editor  &  Publisher. 


NEWSMAN,  33,  MA,  some  cash,  wants 
junior  partner  arrangement.  Box  604. 
Editor  &  Publisher. 

WOULD-BE  WEEKLY  OWNER  offers  news¬ 
room  backshop  experience,  some  cash  to 
publisher  ready  to  slow  down.  Zones 
5, 7. 8. 9.  Box  662.  Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company.  Inc. 
P.  0.  Dr.  12428.  Panama  City,  Fla. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers.  E&P  Classifieds  really  give 
them  the  business!  Here's  a 
sampling  of  comments  received 
recently  from  brokers  across  the 
country; 

"Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters  ' 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They’re  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!" 

"The  area  5  daily  was  sold  last 
week.  Our  advice  to  Hurry'  was 
well  founded.  Thanks  Editor  & 
Publisher!" 

"I  sold  the  (name  of  paper)  to  the 
first  person  who  saw  it  and  sold 
the  (other  paper)  also  on  the  first 
try.  It’s  a  pleasure  to  be  an  adver¬ 
tiser — it  also  pays!" 

These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you're  a  broker  or  a  principal,  if 
you're  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach — 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS. 

WE  KNOW  OUR  BUSINESS! 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

(Payable  with  order)  (Remittance  should  accompany 

copy  unless  credit  established) 

4  weeks  —  SI  35  per  line  pet  issue  4  weeks  —  S?  00  per  line  per  issue 

3  weeks  —  SI  45  pet  line  pet  issue  3  weeks  —  S2  10  pet  line  pet  issue 

2  weeks  —  SI  55  pet  line  pet  issue  2  weeks  —  S2  20  pet  line,  pet  issue 

I  week  —  SI  65  pet  line  1  week  _  S2  30  pet  line 

Count  apprommately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Hi  SI  00  per  inserlion  for  boi  sentice  and  count  as  an  eitra  line  on  your  copy 
All  mail  service  on  boi  numbers  also  available  at  St  50  extra. 

Due  to  change  in  postal  charges,  only  box  number  responsgs  going  outside  the 
continental  United  States  will  be  marked  Air  Mail  and  charged  extra  for  Air  Mail  service. 

DISPLAY  CLASSIFIED 

The  use  ot  borders,  boldtace  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display  The  rate  for  display  classified  is  $4  35  per  agate 
line  $60  90  per  column  inch  minimum  space 

Clossifi«d  Controct  Rot«t  Available  On  Request 

WEEKLy  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Boi  numbers,  mailed  each  day  as  they  are  received  are  valid  for  1  year 

Editor  &  Publisher 

850  Thircl  Ave.,  N.Y.,  N.Y,  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name - - 

Address  - — - 


Authorized  by 


Classification 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


ITEK  1117  POSITIVE  PRINT  MAKER 
TAKE  OVER  PAYMENTS 
(516)  694-7353. 

FOR  SALE:  One  Camera  Maraton.  Model 
1211.  purchased  1966.  Contact  Robert 
Riley.  501  N.  Calvert  St..  Baltimore.  Md. 
21203.  (301)  332-6951. 


_ MAILROOM _ 

1  MAGNACRAFT  labeling  machine,  model 
650.  with  broad  sheet  feeder.  Best  offer. 
Phone  (312)  586-8800. 


_ NEWSPRINT _ 

ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 

606  W.  Arbor  Vitae  St..  Inglewood.  Calif. 
90301.  (213)  674-4040  or  678-3432. 

OCR  EQUIPMENT 

OPTICAL  CHARACTER  READERS-2 
ECRM  Model  1800s  in  excellent  condition. 
Both  systems  have  TTY.  16K  core.  Tek¬ 
tronix  display.  BRPE  punch,  spare  parts 
and  magnetic  tape  output.  For  further  in¬ 
formation  contact  Paul  Brainerd.  Min¬ 
neapolis  Star  &  Tribune.  425  Portland 
Ave..  Minneapolis.  Minn.  55488.  Ph:  (612) 
372-3950. 

PERFORATOR  TAPE 

I  NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500.  Akron.  Ohio  44313 


PHOTOTYPESETTING 

COMPUGRAPHIC-JUSTOWRITERS 
2961  HS— 4500.  Compuwriter  1—4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts.  Church  Rd..  Mt.  Laurel.  N.J.  (609) 
235-7614. 

STAR  190 

GOOD  CONDITION.  WARRANTY.  $3500. 
Ask  tor  Linda:  (617)  470-0736. 


PLASTIC  BAGS _ 

NEWSPAPER  BAGS  ARE  A 
SOURCE  OF  PROFIT  IF  .  .  . 

You  sell  advertising  on  them!!  We  have 
been  helping  publications  sell  ads  on  bags 
for  the  past  three  years.  We’ll  pass  along 
our  experience  to  you  through  a  marketing 
plan  that  conveys  sales  techniques, 
suggested  selling  prices,  and  your  costs. 
Write  on  your  letterhead  to  Dale  Strack. 
DelSymCo.  Old  Marlton  Pike.  Marlton.  N.J. 
08053.  (609)  983-5456.  Include  a  sample 
of  the  bag  you  are  now  using  and  the 
quantity  you  order  monthly. 


EQUIPMENT  &  SUPPLIES 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Suburban  6  units.  2  folders 
Goss  Suburban.  1500  series.  25.000  PPH. 

4  units,  folder  with  quarter,  half  fold 
Goss  Suburban.  1500  series.  25.000  PPH. 

3  units,  folder  with  quarter,  half  and 
double  parallel  fold 

Goss  Urbanite  5  units.  23  9/16  x  36.  1971. 

2  folders 

Goss  Urbanite  presses  and  units 
Goss  Metro  4  units.  1970 
Goss  Urbanite  folder 
Cottrell  V-15  units  and  presses 
Cottrell  V-15A.  4  units.  1967 
Fairchild  Colorking  5  units.  1968 
Fairchild  Newsking  4  units  (2  stacked). 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic.  8  units.  2  folders.  1964 
Mueller  3-pocket  inserter.  Model  227 
IPEC.  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

7  UNIT  GOSS  SUBURBAN  1500  series 
capacity  of  25.000  IPH  with  half,  quarter 
and  double  parallel  folder.  Will  consider 
splitting  up  press— 4  units  and  folder  and 

3  units  and  folder  complete  with  motor 
drives.  Box  455.  Editor  &  Publisher. 

2  FAIRCHILD  NEWSKING  web  offset  units. 

1  Colorking  folder.  22^4  x36'.  year  1967. 
Available  immediately.  Call  collect:  (617) 
475-3210. 

4  UNIT  WOOD  COLORFLEX.  16  PAGE 
STRAIGHT.  32  PAGE  COLLECT.  IN¬ 
CLUDES  HIGH  SPEED  FOLDER  (45.000 
PER  HOUR).  100  HP  DRIVE  AND  4  POSI¬ 
TION  ROLLSTAND— MANUFACTURED 
1971. 

GOSS  SUBURBAN— 6  UNITS.  2  FOLDERS. 
6  POSITION  ROLLSTAND— 1965. 

GOSS  SUBURBAN— 6  SUBURBAN  UNITS. 

2  4-POSITION  ROLLSTANDS.  URBANITE 
FOLDER  WITH  QUARTER  PAGE  FOLD.  2 
50  HP  DRIVES.  1965. 

UPECO,  Inc. 

P.O.  Box  455 
Lyndhurst.  N.J.  07071 
(201)  438-3744 

1  MEIHLE  36'  single  color.  25  x36".  in¬ 
stalled  new  in  1973.  immaculate. 

1  ROSBACK  Automatic  Collator.  Stitcher. 
3  knife  trimmer. 

Both  available  immediately.  Call  collect: 

■  (617)  475-3210. 

3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $5000  each  or  $12,000  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 


HARRIS  1100.  3  YEARS  OLD 
BEST  OFFER 
(516)  694-7353. 


PLATEMAKING 


WANTED  TO  BUY 


Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


—  Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  &  PUBLISHER  •  BSO  Third  Av(.  •  New  York,  N.Y.  10022  r 


TWO  BROWN  "Ultra-Lite”  5000  platemak- 
ers.  Metal  Halide  light  source.  Exposes  a 
3M  type  "R"  plate  in  20  seconds.  33  x43' 
plate  capacity,  2  years  old.  $2500  each  or 
both  for  $4500.  Daily  Norttiwestern,  224 
State  St,.  Oshkosh,  Wise.  54901.  (414) 
235-7700.  ask  for  Duane  Brasch. 

FOR  SALE:  2  Letter  Flex  plate  maker  expo¬ 
sure  units  (air  knife),  purchased  new 
1974-75.  For  information  call  Arnold  Mc¬ 
Donald,  Production  Director,  The 
Virginian-Pilot  &  Ledger- Star,  Norfolk,  Va. 
23510.Ph:  (804)  446-2395. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Never  submit  complete  newspapers 
unless  specifically  called  for. 


WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249.  EDITOR  &  PUBLISHER 

WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 

WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251,  EDITOR  &  PUBLISHER 

WANTED:  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER 

WANTED: 

WOOD  COLORFLEX. 

BOX  264.  EDITOR  &  PUBLISHER. 

2  TO  5  UNITS  of  Goss  Urbanite.  Present 
folder  #U-593.  Also  folder-balloon  former, 
skip-slitter;  2  or  3  tier  rollstand  and  75HP 
motor.  (415)  757-2525 — Gary  L.  Fernau, 
P.O.  Box  70,  DAILY  LEDGER.  Antioch, 
Calif.  94509. 

WANTED;Web  offset  press,  2-4  units  with 
folder,  excellent  condition,  reasonable. 
Box  609,  Editor  &  Publisher. 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic  , 
Electronics  Photo-Lathe.  R.  Oliver,  196 —  \ 
14th  St.  N.W..  Atlanta.  Ga.  30318.  (404)  | 
873-3257. 


WANTED:  Used  Wing  Mailer  and  Address- 
ograph  strip  lister  in  good  condition.  Con¬ 
tact  Lou  Sabatini.  130  N.  Mitchell  St., 
Cadillac.  Mich.  49601.  (616)  775-6565. 


WANTED:  Goss  Community.  Suburban  or 
Urbanite,  Can  use  Hoe  Colorflex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241.  Editor  &  Publisher. 


FLORIDA  WEEKLY  wants  to  purchase  used 
4-unit  Harris  36  web  offset  press,  plate 
burner  and  small  fork  lift.  Call  L.G. 
Hountha.  (904)  629-8031.  or  write  details 
Marion  Gazette.  3701  S.W  7fh  St.,  Ocala. 
Fla.  32670. 

ONE  2-COLOR  GOSS  METRO  16  page  off¬ 
set  press  and  1  gasoline  forklift  truck. 
BEHRENS  PULP  &  PAPER  CORP..  606  W. 
Arbor  Vitae  St..  Inglewood.  Calif.  90301. 
(213)  674-4040. 


WANTED: 

SCRAP  TYPE 

Shapiro  Sales  Co.,  5040  N.  2nd  St. 

St.  Louis.  Mo.  63147.  Ph:  (314)  421-5393. 


WANTED:  USED  IBM  stand-alone  com¬ 
poser,  Compugraphic  Jr.  or  I,  II:  Compu- 
graphic  7200,  balls  for  IBM,  Varityper 
headliner  disks.  Call  9-5:  (215)  264-5447 
or  write  TV  NEWS.  1034  Third  St..  White¬ 
hall,  Pa.  18052. 

MUSEUM  COLLECTOR  wants  713-20. 
713-10  Photons.  Compstar  190  suitable  ] 
restoration.  Trading  in  to  Dymo?  Will  swap  i 
equal  trade-in  value  machine  plus  cash,  i 
Box  205,  Hopewell  Jet..  N  Y.  12533.  (914) 
226-4711.  I 


INDUSTRY  SERVICES 


BOUND  COPIES 


SEND  YOUR  NEWS  FILES  NOW  for  per- 
manent  buckram  binding  with  gold  stamp¬ 
ing.  $25  per  book.  Free  Tiling  for  your  cur¬ 
rent  issues.  Put  us  on  your  mailing  list  to¬ 
day.  News  File.  Box  6318.  Lincoln.  Neb. 
68506. 


CIRCULATION  CONSULTANTS 

BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  artwork  you'll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  free  sample  copy  and  low  rates. 
CIRCULATOR  S  IDEA  SERVICE,  P.O.  Box 
6526.  Mobile.  Ala.  36606. 

BOYS  AND  TELEPHONES 
Are  available  for  your  newspaper.  We  can 
increase  your  circulation  100%  verified 
orders,  cancellation  rate  is  less  than  6%. 
Many  years  experience  on  large  and  small 
newspapers.  Write  Circulation  Promotion, 
84  N.E.  Loop  410.  Suite  262W,  San  An¬ 
tonio,  Texas  78216. 


SHOPPER  CONVERTING  to  hand  delivery. 
Are  you  getting  too  many  complaints  from 
subscriber  and  advertisers?  Can  you  afford 
a  circulation  problem?  If  not,  write  Box 
625,  Editor  &  Publisher. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285.  McAllen.  Texas  78501. 
(512)  682-7011. 


SUBURBAN  CONSULTANTS 


HIRSCH  &  ASSOCIATES 
An  organization  of  suburban  newspaper 
specialists  in  the  daily  and  weekly  field. 
Retail  and  classified  sales  development. 
Financial  analysis.  Promotional  programs. 
Technical  assistance  in  circulation,  pro¬ 
duction  and  news.  Expert  appraisals  for  all 
purposes.  Representing  both  buyers  and 
sellers  of  newspaper  properties.  Call  (305) 
278-2848  or  write  P.O.  Box  759.  Cielray 
Beach.  Fla.  33444 
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Help 


Wanted... 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  JOURNAL¬ 
ISM  AND  PUBLIC  RELATIONS— Liberal 
arts  college  journalism-public  relations 
department  seeks  professional  with 
academic  background  and  experience  to 
teach  practical  newswriting,  reporting  and 
editing  courses  and  versatile  enough  to 
handle  elementary  public  relations 
courses  and  occasional  advertising  sub¬ 
ject.  Fall  semester.  1976.  Must  have  a 
combination  of  five  years  or  more  of  daily 
newspaper  and  teaching  experience  plus  a 
Masters  in  Journalism.  Salary:  $11,000  to 
$13,(X)0.  Send  resume,  references  (with 
telephone  numbers)  and  several  samples 
of  your  best  and  most  recent  reporting  ef¬ 
forts  tO:  Prof.  John  Behrens.  Journalism 
Studies  Department.  Business  Administ¬ 
ration  Division.  Utica  College  of  Syracuse 
University.  Burrstone  Rd.,  Utica.  N  Y. 
13502.  An  Affirmative  Action  Equal  Op¬ 
portunity  Employer. 


ASSISTANT  PROFESSOR  IN  JOURNAL¬ 
ISM  to  teach  news-editorial  courses  and  I 
advise  4-day  week  newspaper.  Require-  j 
ments:  news  experience,  PhD,  commit-  1 
ment  to  teaching,  media-related  research,  i 
Competitive  salary.  Send  letter,  resume  to  . 
Elden  Rawlings,  department  chairman. 
Texas  Christian  University.  Fort  Worth. 
Texas  76129.  An  Equal  Opportunity  Affir-  ■ 
mative  Action  Employer.  j 


FACULTY  POSITION  to  teach  courses  in 
Public  Relations,  news-editorial  and  de¬ 
velop  a  graduate  program.  Excellent  op¬ 
portunity  to  work  with  program  that  has 
good  media  contact.  PhD  required.  Pro¬ 
fessional  background  in  Public  Relations 
or  in  the  media.  Equal  Opportunity  Affir¬ 
mative  Action  Employer.  Minorities  and 
women  are  urged  to  make  application  for 
this  position.  Send  resume  and  list  of  re¬ 
ferences  to  Joel  Gambill,  Division  of  Jour¬ 
nalism  and  Printing,  Arkansas  State  Uni¬ 
versity,  State  University.  Ark.  72467. 

ASSOCIATE  PROFESSOR  OF  JOURNAL¬ 
ISM  New  tenure-track  position.  Candi¬ 
dates  must  have  several  years  of  signifi¬ 
cant  media  experience.  PhD  or  near  com¬ 
pletion  in  Journalism  or  related  fields. 
Must  be  qualified  to  teach  news-editorial 
and  graduate  courses  for  growing  MA 
program.  Advertising  and  PR  experience 
highly  desirable.  Equal  Opportunity  Em¬ 
ployer.  Contact  Dr.  David  C.  Henley,  Chair¬ 
man,  Dept,  of  Journalism,  University  of 
Wyoming,  Laramie.  Wyo.  82071.  Deadline 
April  26. 


THREE  FACULTY  OPENINGS  for  Fall, 
1976.  University  of  Iowa  School  of  Journal¬ 
ism  invites  applications  from  individuals 
who  feel  qualified  to  work  in  one  of  the 
following  areas:  (A)  Assistant  professor  for 
reporting,  advanced  reporting  laboratory 
courses  and  related  foundation  courses  in 
media  economics  and  management;  (B) 
Assistant  professor  in  broadcast  jour¬ 
nalism  who  can  also  handle  print  jour¬ 
nalism  laboratory  course.  Should  have  ex- 
Ciertise  in  related  area,  such  as  law;  (C) 
Assistant  professor,  a  teacher-scholar- 
journalist  who  is  humanistic,  creative  and 
innovative  in  her  his  ajyproaches  to  learn¬ 
ing.  Would  step  in  as  head  of  the  Mass 
Communication  sequence.  In  the  Mass 
Communication  sequence  students  exper¬ 
iment  with  and  solve  communications, 
mass  communications  and  journalistic 
problems  in  a  social  context.  The  emphasis 
is  on  how  students  develop  and  employ 
strategies  of  inquiry  and  information 
gathering,  how  they  create  and  distribute 
information  packages  to  consumers  and 
how  they  utilize  human  and  other  re¬ 
sources  in  naming  and  solving  mass  com¬ 
munications  problems. 

All  positions  require  participation  in  MA 
and  PhD  programs.  Applicants  should  have 
strong  academic  background  in  social  sci¬ 
ences  and  or  humanities;  PhD  Degree  or 
close  to  completion:  some  orofessional  ex¬ 
perience  (including  teaching).  Rank  and 
salary  depend  on  individuals,  qualifica¬ 
tions,  Inquiries  should  be  sent  to  Lary  Bel- 
man.  Chairperson,  Faculty  Search  Com¬ 
mittee,  School  of  Journalism,  University  of 
Iowa.  Iowa  City,  Iowa  52242,  not  later  than 
April  15,  1976.  An  Affirmative  Action 
I  Equal  Opportunity  Employer. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  ASSOCIATE  PROFESSOR— 
primary  assignment  will  be  the  teaching  of 
broadcast  journalism  with  course  assign¬ 
ments  each  term  in  either  advertising  or 
public  relations.  Preference  will  be  given 
to  those  with  a  PhD  Degree  and  profession¬ 
al  media  experience.  Consideration  will  be 
given  to  applicants  who  possess  MA  Degree 
and  strong  professional  credentials.  Pre¬ 
vious  teaching  experience  a  plus.  Rank  and 
salary  dependent  upon  qualifications.  PhD 
required  for  appointment  at  the  associate 
professor  level  with  salary  to  $17,000  for 
9  months.  Masters  Degree  applicants  con¬ 
sidered  at  assistant  professor  level  with 
salary  to  $14,500  for  9  months.  Send 
resume  to  Dr.  Deryl  R.  Learning,  Chairman. 
Department  of  Journalism.  Marshall  Uni¬ 
versity,  Huntington,  W.  Va.  25701.  Appli¬ 
cation  deadline  April  15.  1976.  Marshall 
University  is  an  Affirmative  Action  Equal 
Opportunity  Employer. 


DIRECTOR,  for  progressive  School  of 
Journalism.  With  demonstrated  adminis¬ 
trative  and  teaching  ability  and  profes¬ 
sional  media  experience,  to  direct  700 
students  and  10  faculty  in  broadcast, 
public  relations,  newswriting  editorial, 
magazine  and  photojournalism  programs. 
Earned  Doctorate  preferred.  Start  July  1. 
1976.  Send  nominations  and  applications 
by  April  19.  1976,  to  Mane  R.  Hodge. 
Chairperson,  Search  Committee.  College 
of  Business  Administration.  Bowling 
Green  State  University.  Bowling  Green. 
Ohio  43403.  An  Equal  Opportunity  Em¬ 
ployer. 

NORTH  TEXAS  STATE  UNIVERSITY  seeks  i 
a  teacher  with  heavy  professional  advertis¬ 
ing  experience  who  can  also  teach  public 
relations  and  magazine  production.  PhD  1 
preferred,  but  Masters  acceptable  with  ■ 
adequate  professional  background.  Rank  i 
to  assistant  professor.  Salary  competitive,  j 
Position  begins  August  24.  Applications  < 
accepted  until  June  1,  1976.  Minority  and 
women  applicants  encouraged  to  apply. 
NTSU  IS  an  Equal  Opportunity  Affirmative 
Action  Employer  Write:  Dr.  Reg  Westmore¬ 
land.  Chairman.  Department  of  Jour¬ 
nalism.  North  Texas  State  University,  Den¬ 
ton.  Texas  76203. 

ASSISTANT  OR  ASSOCIATE  PROFESSOR 
of  Journalism  to  teach  public  relations, 
media  management,  advertising  and  re¬ 
porting  at  Murray  State  University.  Will 
also  work  on  thesis  committees.  PhD  pre¬ 
ferred  with  some  media  experience.  Salary 
competitive.  Position  open  beginning  Fall 
semester  (Aug.  26.  1976).  Application 
deadline:  April  19,  1976.  Send  application 
and  resume  to:  Chairman.  Department  of 
Journalism  and  Radio-TV.  Box  2456,  Uni¬ 
versity  Station.  Murray.  Ky.  42071.  An 
Equal  Opportunity  Employer  (M  F). 


ASSISTANT  PROFESSOR  of  Journalism  to 
teach  basic,  advanced  writing  reporting 
classes,  other  courses  in  newspajyer  sequ¬ 
ence.  and  to  advise  undergraduate  majors. 
Fall.  1976.  Teaching,  media  experience. 
MA  required.  PhD  preferred.  Equal  Oppor¬ 
tunity  Employer.  Send  letter,  resume  to: 
Dr.  James  W.  Parkerson.  Head,  Depart¬ 
ment  of  Communication  Arts,  Northeast 
Louisiana  University,  Monroe,  La.  71201. 

DEPARTMENT  HEAD.  Department  of 
Communication,  Utah  State  University. 
Academician-administrator  to  provide 
leadership  for  growing  Department  of 
Communication  offering  a  Bachelors  De¬ 
gree  in  Journalism  and  Speech  and  a  Mas¬ 
ters  Degree  in  Communication  with  emph¬ 
ases  in  Journalism,  radio-TV  and  speech 
communication,  (jualifications:  candi¬ 
dates  for  the  position  should  have  a  PhD  in 
one  of  the  areas  of  instruction  offered  by 
the  Department;  background  qualifying 
them  to  teach  in  Mass  Communication, 
Journalism  or  Communication  Theory:  a 
record  of  research,  publishing  and  teach¬ 
ing  which  would  qualify  for  appointment  at 
either  the  associate  or  full  professor  rank. 
Administrative  experience  at  the  college  or 
university  level  is  highly  desirable.  Com¬ 
petitive  salary.  Begins  July  1.  1976.  Appli¬ 
cation  deadline  May  1,  1976.  Send  letter 
of  intent,  resume  and  three  letters  of  re¬ 
commendation  to  Dr.  Bonnie  Spillman, 
Utah  State  University  UMC07,  Logan, 
Utah  84322.  Utah  State  University  is  an 
Equal  Opportunity  Employer. 


Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


HELP  WANTED 
ADMINISTRATIVE 


GENERAL  MANAGER  for  Mid-Atlantic 
suburban  group.  Must  be  experienced 
advertising  pro.  Opportunity  for  com¬ 
plete  management  (production,  circula¬ 
tion,  news,  advertising).  Box  503, 
Editor  &  Publisher. 


PUBLISHER  position  open  for  36(X)  circu¬ 
lation  daily  in  beautiful  area  of  Montana. 
Applicant  to  demonstrate  leadership  all 
departments  with  heavy  emphasis  in  ad¬ 
vertising  circulation.  The  ability  to  work 
within  tight  budget  throughout  operation 
a  must.  Box  535.  Editor  &  Publisher. 


ADVANCEMENT  OPPORTUNITY  for  adver¬ 
tising  manager  seeking  general  manage¬ 
ment.  Direct  staff  of  25,  Zone  3  weekly 
group.  Must  be  motivator,  strong  adminis¬ 
trator.  Write  fully.  Box  626,  Editor  & 
Publisher. 

CONTROLLER 

for  daily  and  several  weekly  newspapers. 
Prefer  CPA.  Pleasant  living,  mild  climate, 
excellent  hunting,  fishing  and  other  out¬ 
door  activities.  Salary  to  $20,000.  Mr. 
Nunn.  The  Daily  Chronicle,  Centralia, 
Wash.  98531  or  (206)  736-3311. 

PUBLISHER-GENERAL  MANAGER  -Area 
5  small  offset  daily.  Capable  leader.  Adver¬ 
tising.  circulation  and  tight  operating 
budget.  Salary  and  profit  sharing.  Box 
680.  Editors.  Publisher. 


GENERAL  MANAGER 

30.0(X)  daily  seeks  dynamic  general  man¬ 
ager.  We  offer  $35,0OO  salary  and  an  in¬ 
centive  plan  based  on  performance.  One  of 
America's  finest  growth  areas.  Once  in  a 
lifetime  opportunity  for  a  knowledgable 
and  highly  motivated  newspaper  executive 
who  thrives  on  tough  competition.  Box 
665.  Editor  &  Publisher. 


ARTIDESIGN 


ART  DIRECTOR 

for  newspaper  Sunday  magazine,  who  has 
bold,  inrrovative  design  concepts  and  de¬ 
monstrated  ability  in  producing  a  full  color 
gravure  publication.  Send  samples  with 
your  resume.  Chart  Area  5.  Box  677.  Editor 
&  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  needed  for  top¬ 
flight  Oklahoma  paper.  $10,500  per  year 
plus  bonus.  Carrier  delivery,  computer  rec¬ 
ords  system  Market  experiencing  strong 
growth.  (405)  341-2289. 


EXPERIENCED  CIRCULATION  MANAGER 
with  proven  record  for  fast  growing  Zone  4 
daily  with  need  to  reorganize  department 
and  develop  expanding  area.  Box  605, 
Editor  &  Publisher. 


NEW  ENGLAND  WHOLESALER  handling 
newspapers,  magazines  and  paperback 
books  is  looking  for  a  two  fisted,  self¬ 
starter,  shirt  sleeved  manager.  Apply  in 
confidence.  Submit  resume  and  refer¬ 
ences.  Box  628.  Editor  &  Publisher. 


CIRCULATION  MANAGER  with  expertise 
in  motor  routes  for  10,000  daily  in  E&P 
Zone  8.  A  good  product  to  sell  in  an  unusu¬ 
ally  strong  growth  area.  District  manager 
or  assistant  in  larger  operation  could  adapt 
to  ours  and  keep  the  momentum  moving. 
Definitely  not  a  trouble  spot.  Our  em¬ 
ployees  know  of  this  ad.  Resume  to  Box 
610.  Editor  &  Publisher. 

CIRCULATION 
SALES  MANAGER 

Internal  promotion  has  created  opportun¬ 
ity  for  circulation  sales  and  promotion 
manager.  Zone  2.  We're  looking  for  aggress- 
ive/success-minded  person  with  strong 
sales  background  .  .  .  capable  of  super¬ 
vising  .  ,  .  result  producer  through  plan¬ 
ning,  goal  setting  and  motivation.  Our  new 
sales  and  promotion  manager  knows  the 
value  of  promotion  and  is  innovative. 
Above  all  else  is  result  producer  and 
growth-minded.  Marketing  knowledge 
helpful.  Compensation,  benefits,  growth 
opportunity  are  generous.  We're  anxious  to 
hear  what  you  can  do  to  provide  continued 
growth  for  this  newspaper.  Send  resume  to 
Box  667,  Editor  &  Publisher. 
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HELP  WANTED 


CIRCULATION 


AGGRESSIVE  CIRCULATION  MANAGER 
for  fast  growing  semi-weekly  in  city  of 
20,000  that  is  looking  forward  to  going 
daily.  May  also  be  advisor  for  circulation 
managers  for  other  papers  in  the  Ray 
Barnes  family  owned  group.  Must  be  good 
organizer,  self-starter,  enjoy  working  with 
youths  and  really  want  to  help  us  grow  with 
the  area.  Need  not  presently  be  circulation 
manager.  Excellent  salary  for  right  person. 
Send  all  information  that  you  feel  is  perti¬ 
nent  to  John  Blackburn,  The  Chandler 
Arizonan,  P.O.  Box  368,  Chandler,  Arizona 
85224. 


ASSISTANT  TO  CIRCULATION  DIRECTOR. 
100,000  Morning-Evening-Sunday  in 
Southern  city.  Must  be  sales,  marketing 
oriented  with  experience  that  has  pre¬ 
pared  candidate  for  major  responsibilities 
in  planning  and  directing  total  departmen¬ 
tal  operations.  College  education  prefer¬ 
red.  Excellent  package  of  benefits.  Send 
complete  resume,  salary  requirements, 
availability  for  interview  to  Box  679,  Editor 
and  Publisher.  All  inquiries  held  in  stric¬ 
test  confidence. 


DISPLAY  ADVERTISING 


EXPERIENCED  display  advertising  sales¬ 
person.  If  you're  a  hard  worker  and  are 
interested  in  a  future  with  a  major  daily 
newspaper  in  Las  Vegas,  we'd  like  to  talk 
with  you.  Contact:  Bob  Preble,  Las  Vegas 
Sun,  121  S.  Highland,  Las  Vegas,  Nev. 
89106,  (702)  385-3111. 


GENERAL  MANAGER— Advertising  Direc¬ 
tor  large  California  weekly  in  high  income 
area.  Personal  display  and  classified  sell¬ 
ing  background  required  on  daily  and 
weekly  newspapers.  Should  know  national. 
Should  have  had  previous  advertising 
management  experience  on  dailies  or 
weeklies.  Job  requires  personally  assembl¬ 
ing  advertising  sales  campaigns  and  per¬ 
sonally  making  sales  calls.  Will  supervise 
several  people.  Working  knowledge  shop¬ 
pers,  circulation  and  editorial  departments 
needed.  No  mechanical  plant.  Send  re¬ 
sume  in  confidence  giving  total  qualifica¬ 
tions  and  salary  required  to  Box  630, 
Editor  &  Publisher, 


ADVERTISING  MANAGER  for  16,000  cir¬ 
culation  daily.  Zone  4.  Complete  resume, 
including  salary  requirements  to  Box  458, 
Editor  &  Publisher, 


AD  SALESMAN  for  5-day  daily  in  southern 
Colorado.  Complete  resume  and  salary  re¬ 
quirements  to  Box  682,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  6000  Zone  7 
daily.  Complete  resume  including  availabil¬ 
ity  and  salary  requirements  to  Box  688, 
Editor  &  Publisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


MID-SOUTH  afternoon  daily  has  opening 
for  aggressive,  experienced  retail  ad  per¬ 
son.  Top  pay  for  producer.  Must  have  ex¬ 
cellent  references,  good  track  record.  Box 
614,  Editor  &  Publisher. 


WANTED:  Ad  Managers!  Midwest  subur¬ 
ban  weekly  and  daily  chain  needs  strong 
area  retail  sales  managers.  Supervise  from 
5  to  10  men.  Compensation— salary  plus 
performance  bonus— $15,000  to  $20,0(X). 
Box  522,  Editor  &  Publisher. 


GROUP  ADVERTISING  DIRECTOR  for  ex¬ 
panding  chart  Area  9  papers.  Must  have 
had  minimum  five  years  advertising  sales 
management  experience  on  daily  news¬ 
papers.  Must  have  sold  personally  retail, 
national  and  classified  advertising  on  daily 
newspapers.  Position  requires  personal 
selling  of  chain  store  advertising  sales 
management  at  top  management  level. 
Must  be  able  to  direct  and  coordinate  sev¬ 
eral  sales  staffs.  Must  be  strong  on  shop¬ 
ping  center  planning  and  sales  promotion. 
Must  be  a  motivator  and  a  personal  leader, 
not  an  office  type.  Great  organization, 
sensational  area  for  business  and  fun.  It's 
an  outstanding  opportunity  on  the  West 
Coast.  Send  complete  resume  including 
required  compensation  to  Box  644,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING 

Wanted  now:  well-groomed,  seasoned 
salesman  to  take  on  the  responsibility  for 
our  major  accounts.  Candidate  must  be 
skilled  in  salesmanship,  marketing  and  a 
competitive  market  situation.  If  you  feel 
you  have  these  qualities  please  contact 
Edward  Mansfield,  Advertising  Director, 
The  News-Herald,  Willoughby,  Ohio,  (216) 
942-2100,  in  strict  confidence. 


ADVERTISING  DIRECTOR  for  daily  Big  10 
campus  newspaper.  Includes  contact  with 
advertisers  and  university  administration; 
supervising  student  sales  staff  and  adver¬ 
tising  composition.  Ability  to  work  with 
students  and  student  publications  essen¬ 
tial.  5  figures  plus  commission.  Send  re- 
s'ume  and  salary  range  to  Editor-in-Chief, 
The  Purdue  Exponent,  PMU,  West 
Lafayette,  Ind.  47907. 


ADVERTISING  SALES  PERSONNEL  for 
San  Francisco  area  medium  sized  daily. 
Persons  must  have  two  or  three  years  dis¬ 
play  advertising  sales  experience  on  daily 
newspaper.  College  degree  helpful.  Should 
have  background  experience  in  developing 
shopping  center  advertising  sales  copy. 
Must  be  able  to  make  layouts  and  write 
advertising  copy.  Must  be  able  to  assemble 
sales  data  and  put  together  advertising 
sales  campaigns.  Good  organization,  room 
for  advancement.  Send  all  details  includ- 
rng  salary  needed  to  Box  606,  Editor  & 
Publisher. 


IMMEDIATE  OPENING 

Experienced,  promotionally  minded  dis¬ 
play  advertising  salesperson  for  15,000 
daily  located  in  Area  9.  Excellent  career 
opportunity,  salary  plus  bonus.  Send  re¬ 
sume  and  salary  requirements  to  P.O.  Box 
578,  Mt.  Vernon,  Wash.  98273  or  call  (206) 
424-3251. 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday  Area  4  with  proven  record  of  build¬ 
ing  staff  cooperation  resulting  in  sales 
growth.  Not  a  director's  job  but  requires 
personal  selling  which  demonstrates  your 
leadership  is  sound.  No  two  year  wonders 
need  apply,  only  permanent  types.  Full  re¬ 
sume  please  to  John  Gibson,  Delta 
Democrat-Times,  Greenville,  Miss.  38701. 
(601)  335-1155. 


SYNDICATED  CARTOON  COLUMN  ads, 
30  series  of  52  subjects  each  for  all  types 
of  businesses.  Low  in  cost.  Full  or  part- 
time.  High  5-figure  income.  Box  693, 
Editor  &  Publisher. 


EDITORIAL 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  72, 
Editor  &  Publisher. 


COMBINATION  sports-general  assign¬ 
ment  reporter  needed  by  small  Midwest 
daily.  Must  be  great  speller  and  have  ex¬ 
ecutive  potential.  Recent  graduate  pre¬ 
ferred.  Send  complete  resume,  long  letter 
and  non-returnable  clippings  to  Box  692, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


AMERICA'S  LEADING  sports-advisory  ser¬ 
vice  is  expanding.  We  need  a  specialist 
with  a  strong  track  record  in  deadline  writ¬ 
ing  and  football/basketball  forecasting  or 
handicapping.  Ability  to  organize  data  into 
a  concise,  readable  package  rates  highly. 
Must  enjoy  long  hours  and  detail  work;  our 
standards  are  high.  Editorial  and  hand¬ 
icapping  savvy  (football/basketball)  are  es¬ 
sential,  along  with  a  flexible  mind.  No 
pressbox  addicts  or  know-it-alls.  This  is  a 
key  position  with  top  benefits  and  a  start¬ 
ing  salary  in  the  upper  teens.  Future  is  un¬ 
limited.  Begin  July  1.  If  you  have  what  it 
takes,  send  full  particulars,  including  a 
few  clips,  to: 

Mort  Olshan,  Publisher 
THE  GOLD  SHEET 
9255  Sunset  Blvd.,  Suite  605 
Los  Angeles,  Calif.  90069 


MANAGING  EDITOR 

We  seek  an  editorial  exec  utive  with  enough 
administrative  experience  to  handle  a 
budget  and  manage  people.  Managing 
editor  to  direct  staff  of  highly  competitive, 
medium  sized  newspaper  in  Midwest.  Must 
understand  packaging  the  news,  advance 
planning  and  putting  things  into  perspec¬ 
tive.  Send  full  resume  first  letter.  Box  608, 
Editor  &  Publisher. 


PUBLISHER  OF  SPECIAL  INTEREST 
magazines  for  18  to  30  year  olds  now  inter¬ 
viewing  for  permanent  staff  writers  and 
editors.  Located  in  Southern  city,  400,000 
population.  Ideal. advancement  opportun¬ 
ity  for  writers  and  editors  with  2  to  5  years 
experience.  Send  resume,  desired  salary 
range,  writing  samples  (and  stamped  self- 
addressed  envelope  if  return  desired)  to 
Box  616,  Editor  &  Publisher. 


EDITOR 

Southeastern  U.S.  afternoon  and  Sunday 
morning  daily,  circulation  25-50,000.  Ideal 
opportunity  for  right  individual  to  run  own 
show.  Must  be  an  experienced  adminis¬ 
trator  and  deeply  committed  to  journalistic 
excellence.  Excellent  benefits  and  good 
salary.  Send  resume  to  Box  633,  Editor  & 
Publisher. 


EDITOR  to  build  southwest  Virginia  week¬ 
ly.  Ownership  potential.  Experience  in  all 
phases  newspapering  desirable.  Send  let¬ 
ter,  resume  to  Box  642,  Editor  &  Publisher. 


SPORTS  DESK  $19,760 
Award-winning  daily  of  uncompromising 
quality  needs  copy  editor  of  “blue-chip” 
caliber  to  make  up  sports  pages  and  help 
coordinate  work  of  talented  7-man  staff. 
Job  involves  heavy  work  load  and  demands 
speed  under  deadline  pressure;  willing¬ 
ness  to  work  mixed  day  and  night  shifts; 
ability  to  do  limited  amount  of  writing. 
Send  references  and  full  details  on  work 
and  educational  background  first  letter. 
Write  Dave  Emery,  Eugene  Register-Guard, 
P.O.  Box  10188,  Eugene,  Oreg.  97401. 


EDITOR  (SHIRTSLEEVE) 
Investigative,  feature,  rewrite  and  editing 
experience.  Manhattan-oriented  weekly. 
Mail  resume,  clippings,  salary  require¬ 
ments  to  Suite  IM,  321  E.  22  St.,  New 
York,  N.Y.  10010. 


MANAGING  EDITOR  for  Zone  1  regional 
consumer  magazine.  Send  resume  and 
salary  requirements  to  Box  635,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Experienced  editor  wanted  for  national 
business  paper  based  on  the  Gulf  Coast. 
Must  have  ability  to  write,  plan  stories, 
take  photos  and  gather  material.  Should 
be  willing  to  relocate.  Write  giving  com¬ 
plete  background.  Box  663,  Editor  & 
Publisher. 


REPORTER  for  quality  West  Michigan 
weekly.  Full  range  of  reporting  with  em¬ 
phasis  on  government  and  features.  Could 
lead  to  promotion  and  pay  increases  to 
$260.  Box  660,  Editor  &  Publisher. 


NEWS  EDITOR  for  local  news  oriented 
Zone  7  daily.  Must  be  able  to  direct  and 
help  young  reporters,  edit  wire  and  provide 
community  leadership.  Has-beens  need 
not  apply.  Here  is  a  good  spot  for  a  No.  2 
person  to  move  up.  Salary  negotiable. 
Write  Box  685,  Editor  &  Publisher. 


REPORTER-REWRITE.  Excellent  know¬ 
ledge  of  Italian  required  for  Italian  daily 
publication.  Send  resume  to  Box  465, 
Editor  &  Publisher. 


DISPLAY 

ADVERTISING 

MANAGER 

We  ore  in  need  of  on  experienced 

display  advertising  manager  who  has 

a  thoraugh  knowledge  of  the  Greater 

New  York  Market. 

Qualifications  include: 

•  Experienced  in  selling  local 
advertising. 

•  Contacts  with  majar  department 
stores  and  supermarkets. 

•  Ability  to  write  and  deliver  a 
sales  presentation. 

•  Ability  to  abstract,  document  and 
present  statistical  research  data. 

•  Ability  to  prepare  simple  layouts. 

•  Degree  in  business  preferred. 

BOX  LRB 

NEW  YORK  AMSTERDAM  NEWS 

2340  Eighth  Ave.,  N.Y.C.  10027 


EDITOR  &  PUBLISHER  for  April  3.  1976 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER  for  major  progress¬ 
ive  Midwest  newspaper.  Must  have  back¬ 
ground  in  agricultural  economics,  varied 
interests.  Excellent  working  conditions 
and  benefits.  Box  868,  Editor  &  Publisher. 


NEWS  DESK— Experienced  person  for 
New  Jersey  AM  daily  with  tight  deadlines; 
knowledge  of  state  helpful.  Position  avail¬ 
able  April  15.  Box  687,  Editor  &  Publisher. 


COPY  EDITOR 

Desk  job  on  Midwest  AM  paper.  Experi¬ 
ence  in  editing  and  headwriting  essential. 
Journalism  graduate  with  a  minimum  of 
two  years  experience  preferred.  Excellent 
salary  and  generous  employee  benefits. 
Write  Box  658,  Editor  &  Publisher. 


ASSOCIATE  EDITOR  for  international 
aerospace  magazine.  Newspaper  experi¬ 
ence  a  must.  Flying  and/or  aviation-related 
experience  a  plus.  Box  670,  Editor  & 
Publisher. 


SPORTSWRITER — Zone  5  AM  daily  looking 
for  writer  able  to  cover  a  variety  of  sports, 
along  with  experience  in  features,  columns 
and  layout.  Send  resume,  clips  and  salary 
requirements  to  Box  676,  Editor  & 
Publisher, 


INDUSTRIAL 

PUBLICATIONS 

EDITOR 

One  of  New  York  State's 
largest  manufacturers  is 
looking  for  someone  to  edit 
an  employee  newspaper, 
with  potential  for  industrial 
communication  manage¬ 
ment.  Experience  in  writing, 
editing  and  layout  required. 
Journalism  degree  or  equiva¬ 
lent.  Send  complete  resume 
right  away.  Treated  confiden¬ 
tially.  An  Equal  Opportunity 
Employer. 

Box  666 

Editor  &  Publisher 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 
Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Full  range 
of  editorial,  advertising,  circulation  and 
back  shop  jobs  usually  available. 

New  England  Daily  Newspaper  Assn. 
3&  Main  St.,  Room  527 
Worcester,  Mass.  01608 


FREELANCE 


REPORTERS-WRITERS 
Freelance;  investigative/feature.  Manhat¬ 
tan  weekly.  Mail  resume-clippings- 
assignment  rates  to  Suite  IM,  321  E.  22 
St.,  New  York,  N.Y.  10010. 


MAILROOM 


MAINTENANCE  AND  SETUP  MAN  for  new 
installation  of  Muller-Martini  220  infeed 
system.  Must  be  capable  of  maintaining 
complete  system  including  231  and  259 
stackers  and  227  inserters.  Zone  4  area. 
Include  availability  and  salary  require¬ 
ments  in  first  letter.  Box  636,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


WANTED;  Staff  photographer  for  25,(X)0 
circulation  daily.  Someone  who  shows  an 
unusual  spark  and  an  ability  to  be  excep¬ 
tional.  Send  portfolio  to:  George  Waldman, 
Colorado  Springs  SUN,  103  W.  Colorado 
Ave.,  Colorado  Springs,  Colo.  80901. 


PRESSROOM 


OPENING  FOR  PRESSMAN  experienced 
on  Goss  Urbanite  printing  process  color. 
Write  Norris  E.  Archer,  Community  Publi¬ 
cations  Inc.,  46-016  Alaloa  St.,  Kaneohe, 
Hawaii  96744. 
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HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PUBLIC  RELATIONS 


POSITIONS  WANTED 
ACADEMIC 


WORKING  FOREMAN— Take  charge  plant 
printing  newspapers.  4  unit  Newsking. 
Freeman  Press.  P.O.  Box  111,  Union,  Mo. 
63084.  Ph:  (314)  583-2545. 


EXPERIENCED  OFFSET  PRESSMAN.  Pre¬ 
fer  double  width  experience.  Work  on  new 
press.  Good  pay— Union  shop.  Write  or 
phone  Eugene  Askren,  Production  Man¬ 
ager.  The  Elkhart  Truth.  P.O.  Box  487, 
Elkhart,  Ind.  46514,  (219)  294-1661. 


WORKING  PRESSROOM  FOREMAN  for  a 
growing  dynamic  newspaper  printing 
18.000  copies  6  times  weekly.  Web  offset 
experience  necessary.  Excellent  benefits 
and  working  atmosphere.  Salary  plus  in¬ 
centive.  Send  resume  to  Box  101,  Daily 
Hampshire  Gazette.  115  Conz  St..  North¬ 
ampton,  Mass.  01060.  An  Equal  Opportun¬ 
ity  Employer. 


PRODUCTION 


PRINTER— We  are  seeking  an  ad  opera¬ 
tor  ad  floorman  who  has  interest  or  experi¬ 
ence  in  cold  type.  In  return  we  offer  a  37^2 
hour  week  and  excellent  benefits.  Write  K. 
L.  Stewart.  P.O.  Box  789.  Decatur,  III. 
62525  or  call  (217)  422-8531. 


WANTED:  PHOTOMACHINIST  for  Photon 
2(X)-B  and  or  713-20.  $15.(X)0  plus.  Box 
494.  Editor  &  Publisher. 


PRODUCTION  MANAGER— Northwest 
(Zone  9)  newspaper  group  with  15  editions 
and  253.000  circulation  has  career  oppor¬ 
tunity  for  an  experienced  production  man¬ 
ager.  Individual  selected  must  have  com¬ 
plete  knowledge  of  offset  production 
equipment  and  techniques.  Equipment  in¬ 
cludes  new  9-unit  Urbanite  press  and  VIP 
photo  units.  Must  be  a  strong  leader  with 
ability  to  manage  complete  composing, 
camera  and  press  operations  including  a 
high  volume  of  commercial  printing  and 
control  costs  without  sacrifice  to  quality 
and  service.  We  offer  excellent  salary,  in¬ 
centives  and  fringe  benefits.  Only  those 
with  experience  in  line  with  the  position 
should  apply.  Send  complete  resume  to 
Richard  F.  Dickey.  The  Community  Press. 
6960  S.  W.  Sandburg  Street,  Tigard.  Ore¬ 
gon  97223. 


PUBUC  RELATIONS 


ELECTRICIAN— Control  wiring  experience, 
daily  newspaper  Zone  2.  Flexible  hours. 
Excellent  benefits.  Box  615,  Editor  & 
Publisher, 


PROJECT  ENGINEER 

Large  Zone  5  metro  daily  is  seeking  a  high 
calibre  individual  to  join  our  production 
engineering  staff.  The  ideal  candidate  will 
have  a  minimum  of  5  years  in  printing  and 
computer  technology.  Investigation  and 
evaluation  of  capital  equipment  needs, 
systems  review  and  project  coordination 
are  essential  functions  of  this  position. 
Must  be  an  effective  business  com¬ 
municator.  BSEE  or  BSME  will  be  given 
strong  consideration.  We  offer  an  excep¬ 
tional  benefits  program  and  excellent  sal¬ 
ary  growth.  Box  675,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS 
REPRESENTATIVE 

The  Nuclear  Division,  Union  Corbide 
Corporation,  seeks  a  public  relations 
man  or  woman  with  experience  in  the 
development  of  publications  for  pro¬ 
fessional  and  lay  oudiences  to  join  its 
Public  Relations  staff  in  Oak  Ridge, 
Tennessee.  While  the  emphasis  will 
be  on  the  preparation  of  publica¬ 
tions,  preparation  of  news  stories  and 
some  media  relations  are  included. 
Candidates  should  have  the  equivo- 
lent  of  a  college  degree  in  journalism 
or  public  relations  and  experience  in 
the  preparation  of  publications. 
Interested  persons  should  write  to: 

E-  A  Woy 

Central  Employment  Office 
Union  Carbide  Corporation 
Nucleor  Division,  P.O.  Box  M 
Oak  Ridge,  Tenr>essee  37830 


An  Equal  Opportunity  Employer 


PUBLICITY  SPECIALIST 

Winnebogo  Industries,  Inc.,  a  NYSE  listed  corporation  is  seeking  a 
Product  Publicity  Specialist.  The  individual  will  report  to  the 
corporate  public  relations  manager  and  will  handle  product 
publicity  with  emphasis  on  the  written  communication  of  product 
features  to  gain  the  acceptance  and  appreciation  of  Winnebago 
products  in  the  market  place.  Individual  wilt  work  closely  with 
styling,  engineering  and  sales  divisions  to  gain  in-depth  product 
knowledge. 

A  journalism  graduate  with  1-3  years  corporate  or  agency  experi¬ 
ence  is  desired. 

We  offer  a  competitive  salary  and  broad  fringe  benefit  program, 
with  an  excellent  opportunity  for  personal  growth  and  develop¬ 
ment. 

To  pursue  this  opportunity,  send  resume  and  salary  requirements 
to: 


Sharon  Hanson,  Box  152 

^NiiiS^uS 


Forest  City,  Iowa  50436 
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PUBLIC  AFFAIRS 
OFFICER 

Required  for  new,  challenging 
program  established  as  part  of 
the  Nuclear  Division,  Union  Car¬ 
bide  Corporation,  in  Oak  Ridge, 
Tennessee.  Candidate  should 
have  a  strong  background  in  pub¬ 
lic  relations  and  be  an  all-around 
effective  communicator.  Job  will 
entail  extensive  contact  with  gov¬ 
ernmental,  community  and  civic 
leaders  and  with  the  media.  A 
Bachelors  Degree,  preferably  in 
Journalism  or  Public  Relations, 
and  a  minimum  of  five  years  of 
professional  public  relations  ex¬ 
perience  is  desirable.  Position  is 
an  outstanding  career  opportun¬ 
ity,  offering  a  highly  competitive 
salary  and  fringe  benefits. 

Please  mail  resumes  to: 

E.  A.  Woy 

Central  Employnrent  Office 

Union  Carbide  Corporation 
Nuclear  Division,  P.  O.  Box  M 
Oak  Ridge,  Tennessee  37630 


An  Equal  Opportunity  Employer 


RESEARCH 


MARKET  RESEARCH 

Position  opening  as  Assistant  to 
the  Research  Manager  of  a 
leading  large  circulation  news¬ 
paper,  zone  5. 

Qualifications  include: 

Masters  degree  in  business 
administration,  marketing, 
mathematics,  statistics. 

Ability  to  perform  “hands-on” 
administration  of  data  tabula¬ 
tion  and  reporting  through  a 
time-sharing  computer  system. 
Skill  in  quantitative  and  qualita¬ 
tive  analysis. 

Effective  in  oral  and  written 
communications. 

Experience  in  primary  research. 
Knowledge  of  standard  secon¬ 
dary  research  sources. 
Newspaper  and/or  media  re¬ 
search  experience.  Sales  ex¬ 
perience  and  strong  sales 
sense. 

The  successful  applicant  will 
have  primary  responsibility  for 
data  tabulation,  will  act  on  be¬ 
half  of  the  Manager  in  his  ab¬ 
sence,  and  will  have  demonstr¬ 
able  promotability. 

Send  resume  to: 

Box  678,  Editor  &  Publisher 


SYNDICATE  SALES 


ALL  ZONES;  New.  non-competitive  service 
needs  sales  reps  who  have  the  right  to 
carry  a  second  line,  and  are  now  calling  qn 
all  ad  managers  or  publishers.  Commis¬ 
sions/renewals.  Call  or  write  Mr.  Benson. 
Phase  Corp..  345  Mt.  Lebanon  Blvd.. 
Pittsburgh.  Pa.  15234.  (412)  344-5655. 


EX-FLEET  STREET  JOURNALIST  now  lec¬ 
turing  seeks  post  anywhere  U.S..  Canada 
this  Fall.  A.  Thompson.  2  Raglan.  VVestgate 
Street.  Cardiff.  U.K. 


FIRST-RATE  journalism  teacher/student 
newspaper  advisor.  Many  years  profes¬ 
sional  experience,  high  formal  education. 
One  or  two  year  contract  acceptable.  Box 
613.  Editor  &  Publisher. 


ADMINISTRATIVE 


TECHNICIAN— Available  for:  management 
level  production  operations;  development 
and  implementation  of  new  systems;  new 
plant  start-up  or  conversion  to  offset  or 
plastic  plates;  electronic  programs.  Ex¬ 
perience  newspaper  and  or  commercial, 
including  color.  Prefer  small  to  medium 
operation.  My  future  secured— monetary 
consideration  2nd  to  opportunity  to  return 
to  the  States  after  2  years  in  the  Tropics. 
Write  Box  469.  Editor  &  Publisher. 


SPIRITED  AD  MAN— with  competitive 
ideas,  seeks  paper  to  build  into  top  ad 
medium.  Will  trade  $35M  salesman  in¬ 
come  for  general  manager  responsibility. 
This  IS  a  small  ad.  but  there  is  a  lot  behind 
it.  Box  623.  Editor  &  Publisher. 


GENERAL  MANAGER  ADVERTISING  DI¬ 
RECTOR  available  for  Zone  4  daily  or 
weekly  group.  Background  includes  news¬ 
paper  management  and  national  news¬ 
paper  sales.  Highly  cre.'>five  and  aggres¬ 
sive.  Looking  for  career  opportunity.  Will 
motivate  staff  and  increase  your  bottom 
line.  Box  634.  Editor  &  Publisher. 


HARVARD  MBA  WITH  J-DEGREE 
Harvard  MBA  student  with  J-degree  seeks 
summer  writing  or  administrative  job  with 
publication.  Writing,  editing,  management 
experience— I  want  to  learn  the  ropes,  dis¬ 
cuss  future  possibilities.  Clips,  resume 
available.  Box  684.  Editor  &  Publisher. 

GENERAL  MANAGER  of  million  dollar 
central  web  plant  wants  new  challenge  in 
non-metro  area.  Newspaper  (daily,  weekly) 
and  printing  production  background. 
Strong  on  editorial  and  creative  services, 
customer  relations,  sales,  planning  and 
administration.  Box  377.  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  Promotion 
minded  with  20  years  experience  in  all 
phases  on  metro  daily  Sunday.  Available 
now.  Box  476.  Editor  &  Publisher. 

CIRCULATION  MAN.  20  years  experience. 
Employed,  desire  step  up.  Age  39.  Have 
experience  as  district  manager  on  small, 
district  manager  on  large  and  circulation 
manager  on  small.  Box  516.  Editor  & 
Publisher. 

CIRCULATOR,  presently  assistant  on 
medium  sized  AM  PM  publication  in  highly 
competitive  area.  Stymied  in  present  posi¬ 
tion.  wish  to  relocate  as  manager  or  staff 
position  on  larger  paper.  Box  6(J3.  Editor  & 
Riblisher. 


DISPLAY  ADVERTISING 


WORKING  AD  MANAGER  experienced  10 
years  in  the  weekly,  daily  field.  In  sales 
training,  motivating,  layout.  Award¬ 
winning  promotions.  Excellent  references. 
Call  or  write  David  L.  Wise.  825  Wood- 
worth.  Alma.  Mich.  48801.  (517)  463- 
6272. 


EDITORIAL 


LEGAL  REPORTER,  aggressive  and  ex¬ 
perienced.  Fed  up  with  gutless  paper, 
want  move  to  Zone  3.4.5.  Salary  open.  Box 
464.  Editor  &  Publisher. 

MAY  SOUTHERN  ILLINOIS  University  grad 
seeks  sports  or  reporting  job  on  large 
weekly  or  small  daily.  3  summers  experi¬ 
ence  on  strong  weekly  in  sports,  general 
news  and  features.  Bruce  Holding.  Box 
GG.  Galva.  III.  61434.  Ph:  (309)  932-2642. 


EXPERIENCED  FINANCIAL  WRITER  seeks 
to  return  to  daily — can  combine  flashy  writ¬ 
ing  style  with  thorough  coverage  of  all  as¬ 
pects  of  business,  labor  and  international 
finance.  Box  524.  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  April  3,  1976 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


TALENTED  YOUNG  former  managing 
editor  of  one  of  Midwest’s  best  small  town 
daily  newspapers  seeks  position  with 
major  metro  paper.  Background  as  politi¬ 
cal.  city  hall,  statehouse,  education  and 
sportswriter  with  experience  in  layout, 
editing.  VDT.  Box  478,  Editor  &  Publisher. 


EX-CITY  HALL  REPORTER  with  suburban 
experience,  wants  news  spot.  Contact  Jim 
Fienup,  843  College  Ave.,  Norman,  Okla. 
73069  or  call  (405)  321-0777. 


YOUNG  AND  TALENTED  and  ready  for  a 
step  up  to  a  medium  to  large  daily.  2  years 
out  of  J-School  and  am  managing  editor  of 
large  suburban  weekly.  Do  it  all — writing 
and  editing,  pasteup,  photography.  Ready 
for  any  assignment  if  you're  rea^  for  cre¬ 
ative  push.  Box  509,  Editor  &  Publisher. 


IVY  LEAGUE  Graduate  Student  seeks 
fulltime  employment,  preferably  in  Zone  1, 
2  or  3.  Salary  is  secondary.  Write  M.  Din- 
tenfass,  155  A.  Ewing  St.,  Princeton,  N.J. 
08540. 

EXPERIENCED,  ESTABLISHED  Washing¬ 
ton-based  correspondent  offers  localized, 
reg(onal  coverage  tailored  to  YOUR  needs 
and  YOUR  news  budget.  Satisfaction  guar¬ 
anteed.  References  furnished.  Box  531, 
Editor  &  Publisher. 


BOY  WONDER  SPORTS  EDITOR  wants 
new  writing  editing  position.  Upped  pre¬ 
sent  paper's  circulation  25%  with  award¬ 
winning  coverage.  2  years  on  weekly;  lay¬ 
out  and  photography,  also.  W.  Murphy, 
P.O.  Box  342,  Shrub  Oak.  N.Y.  10588. 


YOU  DEMAND  THE  BEST— I  demand  a 
change— and  hard,  productive  work.  Ver¬ 
satile  sportswriter.  deskman  and  copy  edi¬ 
tor,  26,  6  years  demanding  experience. 
Want  sports-news  position  on  medium- 
large  AM  daily.  Bright  copy,  imaginative 
layout  a  specialty.  The  best  money  can 
buy.  Experience  in  VDT/OCR.  Box  533, 
Editor  &  Publisher. 


J-GRAD,  MA,  seeks  copy  editing  posi¬ 
tion.  Some  experience.  Much  enthusiasm. 
Haven't  ignored  basic  skills.  Box  631, 
Editor  &  Publisher. 


MANAGING  EDITOR  of  small  daily,  solid 
background  as  prize-winning  reporter, 
seeks  opportunity  in  Zone  9,  Arizona, 
elsewhere  considered.  No  empty  titles  but 
city  editorship,  reporting  OK  if  challenge 
adequate.  Box  643,  Editor  &  Publisher. 


COPY  EDITOR— with  9  years  experience 
including  reporting,  graduate  study,  lay¬ 
out— se^s  position  on  copy  or  city  desk. 
Would  also  consider  science  and  feature 
writing.  Box  622,  Editor  &  Publisher. 


SPORTS  EDITOR  WRITER  can  do  it  all  on  a 
small  paper  or  be  a  writing  specialist  on  a 
large  one  in  Zone  2,3  or  5.  Box  627,  Editor 
&  Publisher. 


HARD-WORKING,  CREATIVE  newsman. 
35,  10  years  experience,  seeks  the  right 
post,  maybe  editing,  in  mid  size  or  big 
Zone  1  thru  5  city.  Will  consider  elsewhere. 
BG,  Box  4393,  Atlanta.  Ga.  30302. 


19  AWARD-WINNING  YEARS  as  sportswri¬ 
ter,  sports  editor  at  medium  sized  daily. 
Make  me  an  offer  I  can’t  refuse.  Box  629, 
Editor  &  Publisher. 


VETERAN  NEWSMAN  can’t  take  retire¬ 
ment,  needs  work,  parttime,  temporary, 
fulltime;  reporting,  rewrite,  copyreading, 
makeup.  Preferably  Long  island  or  New 
England.  Health  excellent.  Box  641,  Editor 
&  Publisher. 


INCISIVE.  TENACIOUS  reporter,  25,  with  6 
years  daily  experience.  Has  covered 
statehouse,  city  government  beat  in  a 
200M+  metropolitan  area.  Investigations 
generated  statewide  shock  waves.  Has 
freelanced  for  major  national  publications. 
Wants  to  move  up  to  the  very  best  in  large 
metro  dailies.  Zone  2  preferred,  will  look 
hard  at  others.  Box  618,  Editor  & 
Publisher. 


WANTED:  Management  position  or  major 
sports  beat.  15  years  experience  in  all 
phases  including  management  of  daily  and 
weekly  operations.  Former  member  of 
Baseball  Writers.  Available  April  15.  Box 
619,  Editor  &  Publisher. 


EDITORIAL 


42-22-36-DON’T  HIRE  A  BUST,  hire  the 
best  sportswriter  editor  available.  7  years 
experience  plus  graduate  school.  Zone  2  or 
Florida.  Box  621.  Editor  &  Publisher. 

SPORTSWRITER  with  experience  as  daily 
writer  editor.'deskman  available  for  im¬ 
mediate  Zone  2  employment.  Dedicated, 
with  top  pro  references,  clips.  Box  651. 
Editor  &  Publisher. 


AVJARD-WINNING  sports  editor-columnist, 
3  years  daily-weekly  experience,  seeks  re¬ 
location  to  any  Zone.  Sharp  layout,  photog¬ 
raphy.  Box  607,  Editor  &  Publisher. 


MAGAZINE  MAN:  Top  writer,  good  editor, 
built  magazine  from  scratch,  seeks  new 
opportunity.  Former  investigative  reporter, 
feature  writer,  beat  man,  camera  man,  city 
editor,  would  do  these  again— opportunity 
what  counts.  Box  647,  Editor  &  Publisher. 


HOLIDAY  HELP.  Face  scheduling  prob¬ 
lems  on  your  desk  because  of  vacation  re¬ 
quests  you  can’t  refuse?  Journeyman  copy 
editor  (slot,  wire,  news  editor  experience 
on  100,000  daily,  VDT  training)  has  extra 
vacation  time  in  July,  wants  to  put  it  to 
use.  Not  just  money  but  exchange  of  ideas 
as  well,  iJavid  lams.  Stars  &  Stripes,  APO 
NY  09175. 


EDITOR,  33.  degree,  seeks  spot  where  in¬ 
tegrity  matters.  Skilled  in  developing 
young  reporters,  layout.  Now  city  editor, 
mid-size  Midwest  daily.  Box  653,  Editor  & 
Publisher. 


WANTED:  A  publisher  of  a  small  town  or 
suburban  weekly  who  isn’t  happy  with  his 
editorial  product  and  is  looking  for  an 
editor  to  make  him  happy.  Family  man,  28, 
with  6  years  experience  as  weekly  editor 
(award-winner),  daily  reporter/photog¬ 
rapher  with  enthusiasm  and  ability  will  give 
your  product  pizazz  and  pride.  Box  &3. 
Editor  &  Publisher. 


CREATIVE  JOURNALIST.  23  with  social 
conscience,  seeks  staff  that  does  more 
than  just  report  the  news.  Have  handled 
own  feature  section.  Don  Kossoff,  733 
Limit  Ave.,  University  City,  Mo.  6^30. 
(516)  621-7556. 


SOGGY  NORTHWEST  REPORTER  wants  to 
get  out  of  the  rain.  2  years  news,  feature 
and  camera  experience  on  30,000  daily. 
All  inquiries  from  Zones  4,6,8  and  lower  9 
considered.  Resume,  clips  and  references 
available.  Box  661,  Editor  &  Publisher. 


JOURNALIST,  28,  married,  2  children, 
seeks  permanent  position  as  news  director 
of  weekly  or  chain,  or  as  mid-level  editor  of 
small-medium  daily  in  community  with  no 
prospect  of  serious  racial  strife.  (I’ve  seen 
and  reported  more  than  my  share  and  am 
sick  of  it.)  Currently  employed  at  $14,500. 
Will  take  cut  for  clean  environment  and/or 
growth  potential.  Numerous  awards — 
journalistic  and  civic.  5  years  solid  weekly 
experience  in  all  phases  newsroom: 
photography,  reporting,  editing,  makeup, 
management.  Serious,  intelligent,  creative 
and  hard-nosed  (when  necessary).  Ink  in 
blood.  High  integrity.  Top  references.  Box 
655,  Editor  &  Publisher. 

MVIPORTED 

Foreign-born,  U.S. -educated  reporter. 
Add  intercultural  perspective  and  global 
dimension  to  staff.  Over  6  years  of  general 
assignment,  government,  courts  in  Zone  5. 
MAJ,  polyglot,  shorthand.  Medium  to  large 
daily,  news  magazine  or  news  service.  Box 
671,  Editor  &  Publisher. 


AWARD-WINNING  NEWSMAN.  28,  seeks 
position  on  big  daily.  MJ,  Swarthmore  BA 
(Highest  Honors).  Fearless  questioner, 
elegant  writer,  experience  on  all  beats. 
Boldly  quit  last  job  to  maintain  integrity, 
sanity.  Box  669,  Editor  &  Publisher. 


MULTI-TALENTED  WRITER  seeking  re¬ 
porting  job  in  any  Zone.  May  graduate,  BA 
Journalism-history  with  experience  in  pro 
and  college.  Emphasis  on  sports.  Box  672, 
Editor  &  Publisher. 


EDITING  OR  MAKEUP  job  wanted  by 
woman  journalist  who’s  ready  to  retire 
from  the  writing  end  of  the  game.  Box  673, 
Editor  &  Publisiier. 


DOES  ANYONE  HAVE  A  JOB  FOR  A 
WORLD  WAR  2  VETERAN,  AN  A-1  EX¬ 
PERIENCED  ALL-AROUND  MAN?  Box 
526,  Editor  &  Publisher. 


EDITORIAL 


TALENTED  FEATURE  WRITER,  editor, 
photographer  with  BA  and  4  years  experi¬ 
ence  on  West  Coast  daily  seeks  good  job 
anywhere.  Would  make  top-notch  lifestyle 
editor.  Exceptionally  conscientious.  Box 
668,  Editor  &  Publisher. 

SCIENCE.MEDICAL  editorial  position 
wanted  in  Zone  9,  especially  the  San  Fran¬ 
cisco  area.  Rare  combination:  PhD 
biomedical  scientist  with  university  re¬ 
search  and  teaching  experience,  plus  7 
years  of  journalism  experience,  including 
investigative  newspaper  reporting  and 
present  position  as  award-winning  writer/ 
editor  of  a  50,000  circulation  quarterly 
house  science  magazine.  Mainstream 
journalism,  industrial  or  university  position 
desired.  Box  657,  Editor  &  Publisher. 


EXPERIENCED  WRITER,  MS,  with  exten¬ 
sive  knowledge  of,  and  experience  in  the 
performing  arts  and  education,  seeking 
writer-editor  position.  Box  691,  Editor  & 
Publisher. 


SEASONED  NEWSMAN,  48,  with  young, 
energetic  outlook  available  immediately. 
Reporting,  copy  editing,  head  writing,  lay¬ 
out,  staff  management — I’ve  done  it  all.  15 
years  on  l(X),000-r  Midwest  AM,  depart¬ 
ment  head  4  years.  More  recently  in  in¬ 
dustrial  PR  management.  Seeking  return 
to  newsroom  in  responsible  career  posi¬ 
tion.  Resume  on  request.  Box  659,  Editor 
&  Publisher. 


18  YEARS  bureau  chief,  reporting,  writing 
virtually  every  facet  of  the  human  experi¬ 
ence  on  New  Jersey  dailies.  Handle  35mm, 
Seeking  challenge  as  city  editor  or  edito¬ 
rial,  feature,  special  assignment  writer. 
References.  Box  689,  Editor  &  Publisher. 

CANADIAN  and  U.S.  trained  writer,  pho¬ 
tographer  and  editor.  BJ,  6  years  experi¬ 
ence.  Electronic  editing.  Cold,  hot  sys¬ 
tems.  Layout  specialist.  Seek  editor  posi¬ 
tion  in  U.S.  or  Canada  which  would  provide 
enough  freedom  to  show  you  what  my 
dynamic,  reasonable,  modern  approach 
can  do.  Box  681,  Editor  &  Publisher. 


MAY  GRADUATE  looking  for  sports  writing 
job.  Has  experience  in  writing,  editing, 
page  layout  and  photography.  Will  locate 
anywhere.  Send  job  applications  to  Daniel 
Cote,  1520  Sherburne  Dr.  Apt.  106,  St. 
Cloud,  Minn.  56301. 


FREELANCE 


FAMOUS  FACE  ARTIST!  You’ve  seen  my 
portrait  sketches  in  the  Wall  Street  Jour¬ 
nal.  Pep  up  columns,  editorials,  features. 
Wayne  Barrett,  Box  323,  OIney,  Md. 
20832.  Ph.  (301)  926-8275. 


LIBRARIANS 


CHIEF  LIBRARIAN,  2  years  experience  at 
important  Zone  5  daily,  seeks  a  change. 
Masters  Degrees  in  Library  Science,  En¬ 
glish.  Will  relocate.  Box  624,  Editor  & 
Publisher. 


PHOTOJOURNALISM 


PICTURE  EDITOR  with  7  years  wire  service 
experience  seeks  position.  Innovative, 
young  and  aggressive.  Can  shoot  as  well  as 
edit.  Come  look  me  over.  Box  459,  Editor  & 
Publisher. 


PHOTOGRAPHER— 10  years  news  experi¬ 
ence.  Can  also  do  reporting.  Will  relocate. 
Box  639,  Editor  &  Publisher. 


AWARD-WINNING,  talented,  experienced 
young  photographer  presently  employed  in 
public  relations  seeks  a  return  to  news¬ 
papers  in  the  form  of  photo-conscious 
daily.  Any  size,  any  Zone.  Experienced  all 
phases  of  news  photography  through  work 
with  3  Michigan  dailies.  Resume,  portfolio, 
clips  upon  request.  Box  611,  Editor  & 
Publisher. 


TOP-NOTCH  photographer,  with  awards  to 
prove  it.  BFA  from  Rochester  Institute  of 
Technology  and  6  years  experience.  Cur¬ 
rently  chief  photographer  for  small  daily, 
wish  to  join  staff  of  larger  paper,  any 
Zone.  Box  652,  Editor  &  Publisher, 


EXPERIENCED  AND  TALENTED  photog¬ 
rapher  seeks  position  with  medium  daily, 
any  Zone.  Box  664,  Editor  &  Publisher. 


PRESSROOM 


EXPERIENCED  PRESSROOM  FOREMAN 
in  all  phases  of  letterpress.  Also  plastic 
plate  and  metro  offset  experience.  Prefer 
Zones  7,8,9.  Excellent  references  or  re¬ 
sume  on  request.  Box  468,  Editor  & 
Publisher. 


PRODUCTION 


COMPOSING  ROOM  SUPERINTENDENT 
or  General  Foreman  seeks  position  with 
medium  size  daily.  25  years  experience 
with  hot  metal  and  cold  type  operation, 
also  conversions.  Available  now.  Box  649, 
Editor  &  Publisher. 


MAN  with  extensive  background  in  com¬ 
position,  hot  and  cold,  newspaper  and 
commercial,  management  experience,  de¬ 
gree.  Desires  position  as  composing  room 
supervisor  or  assistant  production  man¬ 
ager.  Resume.  Box  656,  Editor  &  Publisher. 


TECHNICIAN  looking  for  position  in 
either  Zone  7  or  9.  Trained  on  Harris 
equipment,  especially  2500  system.  Young 
and  willing  to  work.  Box  674,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


YOUNG  PR  PRO  seeks  to  move  up  to  chal¬ 
lenging  corporate  public  relations  post.  7 
years  experience.  Solid  newswriting,  crea¬ 
tive  copy,  and  related  publicity  skills.  Per¬ 
sonable  and  responsible.  Top  references. 
Have  portfolio — will  travel.  Prefer  Zones  8 
and  9.  Box  513,  Editor  &  Publisher, 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Press  and  foreign  policy 

“Ala  time  when  the  nation  must  make 
international  decisions  as  fateful  as  any 
in  its  history,  it  lacks  two  elements  es¬ 
sential  to  a  sound  foreign  policy;  inspired 
leadership  and  informed  public  opinion. 
These  deficiencies  denote  failures  of  the 
government,  of  the  media  and  of  the  in¬ 
stitutions  of  learning.” 

This  is  the  principal  finding  of  a  two- 
year  survey  of  our  new  world  role  made 
under  the  auspices  of  the  Graduate  Insti¬ 
tute  of  International  Studies  at  Fairleigh 
Dickinson  University.  Entitled  “Global 
Challenge  to  the  United  States."  the 
study  is  the  work  of  expert  observers, 
graduate  students  and  outside  research¬ 
ers.  The  project  was  directed  by  Les¬ 
ter  Markel.  visiting  professor  at  the  Insti¬ 
tute  and  formerly  Sunday  Editor  of  the 
New  York  Times,  and  Mrs.  Audrey 
March,  political  analyst. 

Eunds  for  the  project  were  supplied  by 
the  Times,  the  Berf>en  Record  and  the 
Institute.  The  book  containing  the 
documented  report  and  conclusions  is 
available  for  $10  at  Associated  Univer¬ 
sity  Presses.  Inc..  Cranbury.  N.J. 

Outstanding  findings  internationally 
are; 

1.  This  is  beyond  the  shadow  of  a 
doubt  an  interdependent  world;  no  na¬ 
tion  is  an  island  unto  itself. 

2.  An  unprecedented  situation  con¬ 
fronts  us.  As  Henry  Kissinger  says; 
“The  first  truly  world  crisis  is  that  which 
we  now  face.  It  requires  the  first  truly 
global  solutions.” 

3.  Eirst  in  international  importance  are 
the  problems  of  human  distress — 
overpopulation,  poverty,  hunger, 
pollution — the  problems  of  the  Third 
World.  Mankind  cannot  exist  one-third 
“have”  and  two-thirds  “have  not.” 

4.  Unless  the  armaments  race  is 
halted,  there  will  not  be  the  resources  to 
remedy  the  social  ills  that  plague  the 
world,  even  the  “have”  nations. 

5.  Communication  among  nations 
must  be  improved,  so  that  there  will  be 
no  false  images  and  no  baseless  rumors; 
understanding  is  an  essential  key  to 
peace. 

Outstanding  findings  nationally  are; 

1.  The  days  of  isolation  are  gone.  We 
are  part  of  the  world  and  we  cannot  es¬ 
cape  our  responsibility. 

2.  We  must  find  a  new  foreign  policy, 
one  based  on  cooperation  rather  than 
confrontation,  on  agreement  rather  than 
muscle. 

3.  The  public  has  scant  information 
about  foreign  affairs  and  makes  little  ef¬ 
fort  to  understand  them,  because  it  does 
not  seem  to  realize  that  domestic  policy 
and  foreign  policy  cannot  be  separated. 

4.  Leadership  is  essential  to  persuade 


the  Congress  and  the  people  of  the  need 
of  this  new  policy. 

5.  The  President.  The  Congress,  the 
media,  all  the  forces  of  education  must 
adopt  new  programs  designed  to  inform 
public  opinion. 

The  study  found  that  “of  the  forces 
that  create  public  opinion  the  media  are 
ranked  second — outweighed  only  by  the 
Presidency.  A  free  press  is  a  basic  ingre¬ 
dient  of  democracy”  which  was  en¬ 
dorsed  throughout  the  discussions. 

But  a  study  of  20  of  the  largest  news¬ 
papers  found  that  only  179f  of  the  total 
news  allotment  was  given  to  foreign 
news  reporting  and  when  trivia,  features 
and  human  interest  stories  were  elimi¬ 
nated  it  was  closer  to  UFf.  This  is  in¬ 
adequate  for  reporting  a  world  in  a  rev¬ 
olutionary  period,  the  authors  found, 
and  is  accounted  for  by  the  fact  that  few 
editors  rate  it  high  in  reader  interest. 
Eoreign  news  coverage  was  found  to  be 
low  on  the  networks  also. 

“Critics  of  the  newspapers  and  televi¬ 
sion  news  broadcasts  charge  they  fail  to 
supply  the  essential  facts  accurately  or  in 
perspective;  that  they  barrage  the  public 
with  a  welter  of  unrelated  news  stories; 
that  they  fail  to  separate  the  significant 
from  the  trivial,  and.  much  too  often, 
neglect  the  minority  viewpoint.  Ele¬ 
ments  of  the  press  are  condemned  for 
concentrating  on  the  sensational — 
scandal,  gossip,  and  lurid  crimes.  In  gen¬ 
eral.  the  view'  was  expressed  that  the 
media  fail  to  show  that  international 
news  is  relevant  to  the  lives  of  readers 
and  viewers  at  a  time  when  actions  by 
the  federal  government  and  events  in 
foreign  countries  may  profoundly  affect 
American  lives.” 

Information  is  vital,  there  must  be 
more  of  it  from  government  about 
foreign  affairs  and  the  public  must  act  on 
it.  “What  is  involved  is  a  broad  cam¬ 
paign  of  education  in  which  all  the  forces 


competent  to  influence  public  opinion 
take  part.”  the  study  states. 

The  study  gives  high  marks  to  the 
press  as  an  important  tool  in  carrying 
vital  information  to  the  public,  and  yet 
the  credibility  gap  and  the  reasons 
“why”  are  dragged  into  the  discussion 
— publishing  material  prejudicial  to  a  de¬ 
fendant  on  trial,  “irresponsibility”  in 
publishing  leaked  information,  “disre¬ 
gard  for  the  public  interest  in  the  search 
for  scoops."  etc. 

We're  in  favor  of  more  open  and  hon¬ 
est  communication  by  our  government  to 
the  people,  more  accurate  reporting  and 
interpretation  by  the  press  on  foreign  af¬ 
fairs.  better  communication  and  cooper¬ 
ation  between  nations.  These  are  ideals 
to  be  pursued. 

Realistically,  however,  the  vast  major¬ 
ity  of  the  nations  of  the  world — certainly 
all  those  in  the  Eastern  bloc  and  almost 
all  of  those  in  the  Third  World — are  prac¬ 
ticing  or  aiming  for  strict  controls  on 
press  and  information.  The  holy  grail  of 
world  press  freedom  which  American 
editors  pursued  so  vigorously  after 
World  War  II  is  now  more  than  slightly 
tarnished. 

A  large  part  of  the  world's  population 
now  receives  information  only  as  “writ¬ 
ten”  by  the  dictator  or  the  junta.  What 
can  we  do  about  that? 

• 

Earnings  grow 

News  International  Inc..  London.  En¬ 
gland.  publisher  of  the  National  Star  and 
the  San  Antonio  Express  and  News  in  the 
United  States,  reported  net  income  of 
$11,727,000  in  1975  as  compared  with 
$5,631,000  in  1974.  Revenues  for  the 
year  was  $226,207,000.  up  from 
$185,944,000  in  1974. 


AC&R  appointed 

CBS  Apparel  Corporation,  division  of 
Warnaco.  has  named  AC&R  Advertis¬ 
ing.  Inc.  as  its  agency  for  its  Fruit  of  the 
Loom  brand  men’s  and  boy's 
sportswear. 


Increase  your  influence  by 
investing  in  radio,  television 
or  CATV  stations  in  other 
cities.  Call  the  media  people. 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D  C.: 

1730  K  Street,  N.W.  20006 
(202)  393-3456 

CHICAGO: 

1 429  Tribune  Tower,  6061 1 
(312)  337  2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206 
(214)  691-2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392-5671 
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The  Herns 2200: 


k/*BPIS  1100 


Tbur  first  easy  step 
into  pre-press 
automcition 
can  save  you  more  than 
$^OOOaweeko 


The  Harris  2200  is  a  video  layout  system  that  automates  a  high  percentage  of 
retail  display  and  classified  advertising  production 
-  With  it,  your  newspaper  can  produce  finished  display  ads  faster,  better 
and  less  expensively  than  ever  before.  Your  advertising  sales  depart 
ment  can  offer  later  closing  deadlines  to  retail  accounts.  Your  pro 
duction  department  can  process  expanded  volume  without  an  ex 
panded  staff.  And  your  systems  group  can  use  it  as  a  key  building 
block  in  your  newspaper’s  front-end  automation  program 
cause  the  Harris  2200  is  an  easy  first  step.  It  installs  in  a  few  days, 
requires  no  site  or  systems  planning,  but  works  well  with  virtually 
every  type  of  editorial  input  and  phototypesetting  system 
But  the  biggest  advantage  by  far  of  a  Harris  2200  is  financial.  It  is  a 
money-saving,  profit-making  machine  that  can  return  your  invest 


ment  in  about  one  year  s  time. 


In  fact,  we  estimate  that  many  of  the  more  than 


1 00  current  users  of  the  Harris  2200  save  as 


much  as  $5000  a  week  in  reduced  display  ad 


production  costs. 


Let  us  give  you  our  2200  ROI  Presentation.  It 


will  show  you  the  four  areas  of  precise  savings 


that  you  can  expect. 


Call  or  write:  Harris  Corporation,  Composi 


tion  Systems  Division,  21 40  Troutman 


Boulevard,  Melbourne,  Florida,  32901  Tele 


phone:  (305)  727-4790 


Tbuccon 


overlook 


semes  you* 


The  big  name  authors  always  go  to  Cleveland  to  talk  about 
their  books.  Their  forum  is  The  Cleveland  Press  Book 
and  Author  Luncheon  program. 

The  Press  has  sponsored  a  series  of  four  luncheons  each 
year  for  21  years.  Three  big  name,  best  seller  list  authors 
speak  at  each  program. 

Now  the  biggest,  most  successful  event  of  its  kind  in  the 
country.  The  Press  program  is  why  authors  want  to  be 
booked  in  Cleveland. 

It  proves  Clevelanders  like  to  read— books  and 
The  Cleveland  Press. 


The  Gteveland  Press 

a  Scripps-Howard  newspaper 


